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EDITORIAL

As we begin the new financial year the 
path forward to the promised light at 
the end of the Covid 19 tunnel is still 
unclear.  

Victoria is now at the centre of what is 
either an “outbreak” or a “second 
wave” depending on which media 
source you happen to be listening to 
at the time. If the current global 
situation regarding climbing
infections and deaths is taken in to 
account it is quite possible that this 
unfortunate health event will be 
effecting us all for some time to 
come.

However the longer the economy is in 
hibernation the harder it will be for 
the businesses both small and large 
to recover, which is why the upcoming 
relaxation of some restrictions in 
Queensland and the imminent 
NSW/QLD border re-opening should 
bring about some much needed relief 
for Operators. 

Especially at this time NAMOA has 
been working for you behind the 
scenes. The advent of Zoom meetings 
has given us an opportunity to meet 
more often as we wade our way 
through the red tape which is involved 
in the new regulations and
compliance regarding our Industry 
and Covid 19.

Thanks to all who have given up their 
time since March to help their fellow 
members with these important 
matters. I can't wrap it up without 
mentioning the sad passing since the 
last issue of coin op veteran and 
journalist Jack Rodios, long time 
editor at large of Cash Box
International magazine. As one of the 
last Australian Amusement Industry 
publications I think it's only
appropriate that we sign off this 
month in The Collector using Jack's 
famous catchphrase - a promise to 
keep “Telling it like it is!”

by Ed Partridge,
Editor of The Collector

AMOAQ Presidents Report 
July 2020.

After a long quarantine period some 
sectors of our industry are emerging 
from hibernation. Reports from cities 
around the world vary greatly, some 
locations report business is returning 
to normal while others are
experiencing a very slow restart. 
Here in Australia locations outside 
the major cities seem to be doing 
better although recovery in many 
tourists locations is subdued due to 
the absence of international visitors 
and limited local and interstate 
travelers. Many states are easing or 
completely lifting restrictions which 
should be a significant aid to 
increasing traffic in all types of 
locations. At the time of writing 
Victorians are facing a new round of 
selective lock downs which look like 
being in place until at least August.

Our association has been working 
proactively with government
departments, locations and members 
establishing Covid 19 safe practice 
procedures, planning and signage for 
all games and locations.

These are all accessible on our 
website NAMOA.com.au for everyone 
to access free. It is very important 
that every single game and every 
location adopt and display Covid 19 
safety signage and practices. Again, 
visit  NAMOA.com.au to access free 
signage for your games, it is vital we 
all follow these practices in every 
location.

Much of the hard work mentioned 
above had been researched and 
compiled by AMOAQs secretary,
Claire Pink along with a significant 
contribution from our previous 
AMOAQ president, Tony Argery. I offer 
my sincere thanks to you both, your 
dedication has yielded excellent 
results. The support and signage you 
have created will be invaluable to 
everyone in the coming weeks and 
months.

As we begin the second half of 2020, 
the outlook is promising as
restrictions are lifted in many regions. 
There is alot of planning and work to 
be done as we traverse the coming 
months. Everyone is well advised to 
examine and prepare your business 
and locations now as they reopen their 
doors for business.

Contact: admin@namoa.com.au 
Facebook: NAMOAGROUP

PRESIDENT’S
MESSAGE

First impressions will be very 
important to your customers so make 
sure it's a good one.

Some readers may not be aware 
your management team has
decided to halve membership fees 
for the year 2020. 

Visit Namoa.com.au today to join 
and enjoy half price membership 
this year.

We are also seeking industry 
related stories from readers, if you 
have a story idea or suggestion 
contact our editor Edward Partridge 
on 0422 050 190 or by email:
ed @pinball.com.au

Wishing you all success in life and 
business in the coming months.

Mark Schneider.
President AMOAQ.
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DUE TO COVID 19
NAMOA MEMBERSHIP FEES 
HAVE BEEN HALVED!

WE WANT YOU!
If you are in the amusement machine
industry and you want:

✔ effective business support
✔ timely industry representation
✔ the right advice for your business
�
Then this is the most important information
you'll read all year.
�

WHY?
�
Because being a member of NAMOA means you
WON'T BE GOING IT ALONE IN YOUR BUSINESS.
�
�NAMOA is the leading association in the Amusement 
Machine Industry

SO HERE'S THE BOTTOM LINE
WITH NAMOA MEMBERSHIP
You receive 12 months membership, regular industry 
update emails, quarterly Collector newsletter with the 
latest industry information, access to business
education and compliance modules, technical support 
information, staff development programs, association 
events and more

Don't go it alone, learn from those who have
been there before you.

IN FACT, HERE'S JUST THE 
TIP OF THE ICEBERG OF 
WHAT YOU GET...
• improve your business skills and grow your business
• helping you to avoid the pitfalls and get the right advice at the 
 right time
• providing technical information 
• provide you with solutions for the day to day challenges in this 
 industry
• safeguarding your business future with industry
 representation
• know that you have taken a step towards having the best 
 support on your side, for your industry
• knowing that you are doing what the business needs you to do
• learning from your peers and sharing experiences that benefit 
 everybody

HERE'S HOW TO JOIN
So go ahead and click the link now and you'll be on your way to 
enjoying all the benefits we've talked about here and more! 
Let's get started right now!

TO JOIN GO TO WWW.NAMOA.COM.AU

WAS $275 
NOW 

$137.50!

PAYMENT IS NOW 
NOT EXPECTED 
UNTIL JANUARY 
31, 2021.
However we will 
gratefully accept 
your payment at 
any time

Contact: admin@namoa.com.au 
Facebook: NAMOAGROUP

MEMBER
BENEFITS
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May 11, 2020 | by Elliot Maras – 
Vending Times

Reopening an amusement business 
after being closed for a few months is 
a multi-disciplinary undertaking. 
Capital, goodwill, patience and luck 
are required.

Amusement center operators reported 
from the front lines on their reopening 
efforts during a webinar last week 
sponsored by the American
Amusement Manufacturers
Association, the third in a series on 
reopening.

Three things are already clear:
1) patrons and employees alike will 
 need to follow new procedures than 
 pre-COVID-19
2) business recovery won't be a fast 
 process
3) there is much to learn about
 sanitation products to protect 
 exposure to viruses.

Centers deploy new operating
procedures

Bob's Space Racers in Holly Hill, 
Florida, recently reopened after being 

closed for a month. The amusement 
center now requires employees to wear 
masks at all times, which is difficult in 
the hot weather, said Jack Cook, 
company president.

Hand sanitizers have been placed 
throughout the facility, he said, and 
employee meals and breaks are now 
staggered.

"We're asking everyone to please follow 
the SOP (standard operating procedure), 
use some common sense," he said.

Cook has also deployed a home-made 
hand sanitizer which he built using 
parts from one of his game machines 
since he has found hand sanitizers 
difficult to find.

His biggest concern is what employees 
are doing when they're not at work.

"If they (employees) bring something in, 
we could be totally shut down," he said.

Scene 75 Entertainment, an Ohio based 
chain of entertainment centers, has not 
yet reopened, but the company already 
requires employees to wear masks at all 
times and work in different work spaces, 

said Jonah Sandler, founder and CEO. He 
plans to install social distance makers in 
the queue lines. He also plans to use 
disposable menus, disposable utensils 
and more limited menu.

Sandler said he will distribute the 
bowling balls differently; they will not be 
on racks. He will also put hand sanitizers 
near skeeballs and basketballs.

One listener said they put out fewer 
basketballs and skeeballs in the game so 
there are fewer to sanitize, but Sandler 
noted that this could affect the pleasure 
of the game.

To make guests feel comfortable, 
Sandler said it is important to
demonstrate that the business has 
invested in guest safety. "People are 
going to be hesitant about spending 
money during the recovery," he said.

Sheryl Bindelglass, CEO and CFO of 
Sheryl Golf, an amusement industry 
consultancy, agreed with Sandler on the 
importance of gaining customer trust 
and encouraged operators to produce 
videos demonstrating sanitation practices 
and promoting them on social media.

Contact: admin@namoa.com.au 
Facebook: NAMOAGROUP
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AMUSEMENT
CENTRES
REOPEN!

"You don't get that trust overnight," 
she said. "It's not going to happen 

overnight. They're not ready to 
come back yet."

Bindelglass recommended having hand 
sanitizers with the company's logo on it.

Bone Daddy's House of Smoke, an eight 
restaurant chain in Texas, has opened 
one of its restaurants and has deployed 
several new procedures. There is now 
an employee who opens the door to let 
people in and out, said Mike
Leatherwood, founder and CEO. There 
is also someone who keeps track of how 
many people are in the restaurant to 
comply with the occupancy limit.

Sanitation practices are also stricter. A 
clean cloth is placed on a table for 
every party, with a six person limit per 
table. Every other table has been 
removed to ensure social distancing. 
There are disposable menus and plastic 
utensils, and no condiments on tables.

Leatherwood is also considering 
requiring reservations for everyone who 
dines in, and having all guests pay at 
the table rather than at a cashier.

To date, the one restaurant that has 
reopened is doing 40% of the 
pre-COVID-19 volume.

Getting employees to come back to 
work has also been a struggle, noted 
Leatherwood, since they would lose 
their unemployment payments.

"It would be almost impossible for us to 
reopen all of our restaurants," he said.

Game density still unresolved

The density of games in the floor space 
is a big issue for amusement centers, 
especially for multiplayer games.

Cook said it is not yet certain what the 
government will require in this area. 
"There are so many things that change 
every day, it's really hard to get a handle 
on what we'll need to do," he said.

Frank Cosentino, senior vice president, 
Bandai Namco Amusement America 
Inc., based in Santa Clara, California, 
said he has noticed people at
four-player stations are not six feet 
apart. He wondered if plastic screens 
will be necessary for such games.

Sanitation products require a learning 
process

One challenge is there is no cleaning 
product that has been proven effective 
against COVID-19.

There are coating products that will 
reduce the amount of time it takes for a 
virus to die on a surface, Cosentino 
said. He is also looking at a non-toxic 
spray to use in conjunction with the 
coating.

"This would be able to be an active 
agent on these items if you're wiping 
them down during the day, it would kill 
it off in five minutes, but it's not going 
to prevent the next person who walks 
up to the game if they're right behind 
them from potentially getting
something if someone's just sneezed or 
coughed," Cosentino said.

John Gustafson, Ph.D., professor and 
department head at Oklahoma State 
University's biochemistry and molecular 
biology department, said it's important 
to read what the manufacturer puts on 
the label. Some disinfectants last 
longer than others.

Gustafson also said it makes more 
sense to have hand sanitizer available 
than to have patrons wear gloves since 
they cannot play games wearing 
gloves, and they have to wash their 
hands once you remove the gloves.

He also warned about the use of UV 
lighting, a technology used in the 
medical industry.

"UV lighting is incredible at killing 
microbes, period, but it's also 

incredibly effective at causing skin 
cancer," Gustafson said. "You 
would never want to expose 

customers to something like that," 
he said.

Asked about using ozone machines as a 
disinfectant before and after the 
location opens, Gustafson was
skeptical. He said there is no evidence 
to show that at concentrations that do 
not exceed public health standards that 
ozone is effective at removing many 
odor causing chemicals. If used at 
those concentrations, ozone applied to 
indoor air does not effectively remove 
viruses.

"You want to talk to the manufacturers 
and you want to see evidence to 
demonstrate that these systems are 
effective," he said.

"We'll never be able to mitigate all 
risks," Sandler said.

WINTER EDITION

Jonah Sandler of Scene 
75 Entertainment 
discusses new operating 
procedures during the 
webinar.

Image courtesy of the American 
Amusement Manufacturers 
Association.
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HOW COMMUNITIES CANSAVE SMALL BUSINESSES
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Facebook: NAMOAGROUP

ARCADES
VS COVID19

Arcade owners across the world closed 
to protect their communities -- now 
those regulars are the best hope for 
their survival!

by Connor Makar – GamesIndustry.biz 
14th May 2020

The impact of the coronavirus is 
being felt by everyone; the real 
threat to our lives forcing drastic 
changes to schedules, to how (or if) 
we work, and has clouded any 
foresight into what the future might 
hold. Some of the worst affected are 
small business owners -- those 
whose livelihood depends on the 
public currently living in isolation. 
While the games industry is largely 
able to work remotely, owners of 
video games arcades around the 
world don't have that luxury.

These brick-and-mortar businesses 
aren't hugely profitably at the best of 
times, and have been slowly fading 
away over the years. It's easy to see 
why -- the vast majority of games 
you can find in an arcade have been 
ported to consoles, and there has 
been an enormous rise in mobile 
gaming. Arcades were in a rough 
position, and the last thing they 
needed was a global health crisis 
keeping curious customers away and 
cutting off the business of their 
regulars.

We reached out to arcade owners 
from different parts of the world, to 
see just how dire a situation this is 
for their businesses, and if there's 
any cause for optimism.

UK -- The Heart of Gaming

In terms of the UK, there us no better 
choice than The Heart of Gaming in 
Croydon, a brilliant slice of the 
arcade age, and one of the last in the 
country. The UK, despite initially 
targeting a herd immunity response 
to the crisis, eventually issued 
widespread advice to the public 

urging them to stay at home. Small 
businesses like Heart of Gaming will 
remain closed during this period of 
nationwide isolation, though they 
can apply for financial support from 
the government.

"All arcades are either closed or 
suffering hardships," says Mark 
Starkey, Heart of Gaming's owner.
"I opted [to] close the close a week 
before the lockdown as it was 
obvious what was coming. It's 
tough, but business always is."

The closure started on March 13, 
and with the UK government yet to 
establish a concrete end-date, there 
is no end in sight. These
extraordinary circumstances have 
forced Starkey to think of future 
changes that could put his
customers' minds at ease in the 
weeks following the eventual end of 
the lockdown -- when people will 
likely still be hesitant to go to 
crowded places like arcades.

"It has definitely given me insight 
into changes and adaptations that 
need to be made within the arcade," 
Starkey continues. "Machines and 
peripherals will see an increase in 
sanitisation procedures both during 
and outside opening times. Hand 
sanitizer will be available via wall 
dispensers throughout the venue. 
When you're having fun, it's
important to have peace of mind".

Heart of Gaming was a growing 
business in spite of the arcade 
industry struggling as a whole, and 
while COVID-19 has halted this 
growth, the team remains positive 
that once this is all over life can 
continue as usual -- albeit with 
improvements that'll change it for 
the better.

"Life is about developing and
adapting, as I mentioned before. We 
all need to take something away from 
this experience and better ourselves 
from it."

continued over ...
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ARCADES
VS COVID19

Pakistan -- Maniax Gaming Hub

The arcade industry in Pakistan isn't 
massive by any means. The country 
suffers greatly from power outages 
lasting hours at a time -- a natural 
enemy to an industry that is
dependent on a constant source of 
electricity. Speaking to Outline in 
December last year, Zammin Abbas, 
owner of the Maniax Gaming Hub 
arcade, spoke of the dire state of the 
arcade scene when he opened the 
business last year.

"People said I was an idiot," he 
said. "My family said, son, what is 

this foolhardiness? Now we are 
the biggest arcade in Pakistan."

In spite of the unique hurdles Abbas 
faces as an owner of an arcade in 
Lahore, Maniax Gaming Hub has 
been a steadily growing business. 
However, with a nationwide 

continued over ...

lockdown in effect as a result of the 
pandemic, an already difficult 
struggle for prosperity has become 
an even greater challenge.

According to Abbas, Maniax Gaming 
Hub was "always busy like hell." This 
arcade is well known as the stomping 
grounds for Pakistan's best players -- 
such as Arslan Ash, who became 
EVO 2019's Tekken 7 champion -- 
and as such has become the heart of 
the country's competitive scene.
However, this suddenly halted when 
Pakistan imposed a nationwide 
lockdown in March.

"Because of [the] lockdown, there is 
no work," Abbas says.
Despite his troubling situation, 
Abbas is positive for the future of his 
arcade, joking: "When this period is 
over, people will be back like mad 
dogs."

US -- Arcade UFO

From a country with a tiny number 
of arcades to one where they are 
found in abundance, the United 
States. Here, there are two kinds of 
arcades: huge nationwide
businesses like Dave & Busters that 
will likely come out of this
pandemic fine, and small regional 
arcades that rely on a smaller 
consumer base of locals and
dedicated regulars.

Arcade UFO in Austin, Texas, is one 
of these small businesses, and 
owner Matt Laux has hope in the 
form of the government's Paycheck 
Protection Program. This is a 
lifeline for many in the country, 
allowing businesses to keep 
workers on the payroll and the 
lights on.

"We've applied for the US
government's Paycheck Protec-
tion Plan, so we're not having to 

fire anyone," he says. "I definitely 
think we're going to make it 

through the current situation."

However, this payment protection 
loan was given out on a first come, 
first served basis, so while Arcade 
UFO has found itself safe from 
financial troubles, that isn't the 
case for everyone. Arcades have 
been slowly but surely closing 
down in the USA. Only last
September, Super Arcade -- a 
beloved hub for many in California 
and across the country -- closed 
down for good.

Like Heart of Gold and the Maniax 
Gaming Hub, Arcade UFO has a 
core consumer base of regulars it 
relies on. With the health of its 
regulars at risk, Laux closed before 
an official lockdown was put in 
place to promote the idea of 
quarantining within the
community. As long as its regulars 
are still around, Matt is confident 
that Arcade UFO has nothing to 
worry about.

"We have a loyal fanbase, and 
honestly, we provide an experience 
you just can't get anywhere else," 
he says. "Our community here is 
like our family, and I don't feel like 
anything's gonna take that away."

WINTER EDITION
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Japan -- Game Newton

If there's a final place to look at for a 
good idea of how hard arcades will 
be affected by the pandemic, it's 
Japan. The country's vast collection 
of arcades, big and small, are the 
roots from which the rest of the 
world's arcades have risen.
I discovered that here, small 
business owners are suffering as a 
result of the Japanese government's 
lacklustre response to the crisis.

Japan's lockdown is not a
requirement, but a request. This 
means that many businesses here 
are staying open in spite of the risks. 
While a small business loan was 
recently made available as of May 8, 
it has arrived far too late for those 
who've been lacking income since as 
early as March. Small business 
owners have been forced to make a 
choice between maintaining income 
and the health of their staff and 
customers.

I reached out to Yasuaki Matsuda of 
Universal Gravity Co, which manages 
two Game Newton arcades, a staff 
dispatch service, and runs a large 
number of video game events across 
Japan, to gain more insight on the 
country's situation.

"Almost all of the businesses have 
had a major economic impact," 
Matsuda says. "Two game arcades 
have been closed independently. 
Regarding events and staff dispatch, 
all requested jobs have been 
canceled or postponed until the end 
of June."

JAPAN
With all aspects of Universal Gravity 
Co placed on hold, Matsuda has 
asked for community support 
through Game Newton's Twitch 
channel. This route is one many 
arcades in Japan have taken, with 
Mikado Game Centre and Big One 
arcade appealing to their fans online 
for aid. For Matsuda, the help from 
people in Japan and abroad has 
eased the pressure Game Newton is 
facing at the moment.

"We are still seeking support, but I 
am very pleased with the great 
response and cooperation," he 

says. "Game Newton and
Universal Gravity will definitely 

continue to exist, so thank you for 
your support".

What do all of these arcades have in 
common? For one, each and every 
owner closed their business before 
an official lockdown was issued, 
each unwilling to risk the health of 
the communities that formed around 
them. These loyal patrons -- the 
regular faces and known quantities 
-- are a source of optimism regarding 
the future of their businesses.

The arcade industry has shrunk over 
time, and it will likely continue to 
dissipate over the coming years. But 
the coronavirus won't kill it, not as 
long as the communities built 
around them stick around.
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His stateside buddy, Rock-Ola’s Glenn 
Streeter, said: “This choked me up 
when I heard the news. Jack was a 
fascinating guy, sometimes a bit over 
the top, but you couldn’t help but love 
him. I still have a copy of the Cash 
Box issue where he put Frank and a 
stripper together on the cover,” Glenn 
laughed.

Due to the coronavirus problem that’s 
also affecting Australia, Kakoulidis 
advised his regret that he couldn’t 
attend services the family held due to 
interstate quarantine laws. May he 
rest in God’s peace.

BY MATT HARDING ON MAY 8, 2020 
-Replay Magazine

Jack Rodios, founder/publisher of 
the old Cash Box International trade 
magazine, died at age 84 on April 24 
at his retirement town in 
Queensland. In an online Intergame 
obituary, David Snook called him one 
of the best-loved characters in the 
Australian coin-op business. He was 
certainly one of the more pugna-
cious chaps who ever wrote stories 
for any trade paper, having rubbed 
more than one member of the 
business the wrong way for violating 
his sense of what’s right and what’s 
wrong in coin-op matters.

Jack came from the Australian 
building trades into operating 
pinballs, and eventually used his 
deep knowledge of the industry 
“down under” to create and run his 
magazine. Many said he “told it like 
it is” while others said “he told it like 
he thought it should be.” His 
peppery stories were mirrored in his 
personal speech which was liberally 
spiced with native Australian jargon 
like “bonzer” and “bloke.”

Snook wrote that the late publisher 
also produced several trade shows for 
the business down there and even 
built a few amusement and gray area 
video games during the boom times. 
“I knew him from his early days, well 
before he became a publisher,” Snook 
wrote. “He was a mine of information 
and a forthright personality who 
never minced words.” (Rodios ceased 
publishing his magazine around the 
turn of the century, trying an online 
version toward the end before shut-
ting it down and eventually retiring.)

Jack’s close mate Frank Kakoulidis 
(Escape Electronics) called his 

chum “a great bloke … always up 
for a fight and never scared to

take on the big guys.”

Contact: admin@namoa.com.au 
Facebook: NAMOAGROUP

JACK
RODIOS

AUSTRALIAN 
PUBLISHER 
PASSES AWAY 
AT 84
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The May 1994 cover of 
Cash Box International.



Go to: www.intergameonline.com/subscriptions
Enter promotional code: NAM20

InterGame now 

Exclusive 20% discount

Contact: admin@namoa.com.au 
Facebook: NAMOAGROUP



of players who looked up to him as 
an icon of their sport. He will be 
missed. May he rest in peace.

BY REPLAY MAGAZINE EDITOR ON 
JUNE 14, 2020

One of pinball’s greatest promoters, 
Steve Epstein, has died. His legacy 
in the amusement business was 
huge, most especially in the world 
of the silver ball. Beginning as a 
youngster standing on a milk crate 
to play the game, through his 
decades running the Broadway 
Arcade on New York’s Great White 
Way, and into his later years as an 
executive with the two big pingame 
associations, PAPA and IFPA, Steve 
loved the sport like few others.

Steve cut his coin-op business spurs 
at that Broadway Arcade which he 
ran in partnership with area
distributor Al Simon. The business 
closed in 1997, and Steve would 
later partner up with a pinball 
playing champion Steve Zahler in a 
new arcade on Third Avenue called 
Modern Pinball. But apart from 
business, he worked tirelessly to 
promote tournaments, as well as 
exhibitions for the two associations. 
He also served as president of the 
coin-op industry’s longtimer
association called the Century Club.

Steve Epstein left many friends in 
the pinball world, including Gary 
Stern, Jack Guarnieri, Roger 
Sharpe and his sons and a legion 

STEVE
EPSTEIN
IS GONE
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Steve Epstein watches his friend and fellow longtime 
pinball aficionado Roger Sharpe play a game.

Steve Epstein
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REFLEX GAMES UPDATEJULY 2020
Some games, such as driving games, 
motorbike games, gun games, pool 
tables (including cues & balls) & air 
hockeys may prove to be more of a 
problem, as it is unlikely venues will 
want to clean those thoroughly every 
day but most prize games, which the 
majority of street operators concen-
trate on these days, are fairly easy to 
clean.

Contactless pay is all the rage 
currently but before you jump in to 
outlay a substantial amount of 
money, which you probably don’t 
currently have, for purchasing these 
systems & the ongoing charges for 
using them, it’s important to
remember who is playing your 
games. If it’s adults, or adults
alongside their kids, then it is 
probably worth investing in them in 
the short term but if it’s in a venue 
with a separate kid’s games room, 
where the parents usually give their 
kids a  few dollars to leave them in 
peace for half an hour, it may not 
prove worthwhile. Shopping centres 
have proved to be the best
performing venues for paywave style 
payments but this is usually because 
the parent is dragged along by their 
kids to a game, so it doesn’t require 
any extra effort for parents to use 
this payment method. Even before 
Covid 19 came along, the last few 
years have seen a consistent decline 
in cash usage but not so much by the 
lower socio-economic demographic 
& also, surprisingly, students. This 
survey was from last year, so Covid 
19 might make these results
redundant. We can’t change what 
has happened & our industry will 
probably suffer more than most 
others, in terms of depressed 
income, at least for the next few 
months but crises also provide 
opportunities, so take advantage of 
them.

Steve Patan - Tel 0414 660 069
Email reflex.games@outlook.com
www.reflexgames.com.au

WELL, THAT WAS AN ‘INTERESTING’ 
THREE MONTHS. 

That’s the first time since my 
university days in the UK, back in 
medieval times, that the
government has paid me to do 
nothing. Unfortunately, this time 
around, because of the lockdown & 
not because I’m an old fart, I wasn’t 
able to party non-stop!

As restrictions have eased over the 
past few weeks, there are signs of 
life in the industry, as operators 
venture out of their bunkers & 
re-adjust their eyesight & their 
businesses to the glare of reality. It 
appears that S.A. W.A. & the NT are 
now in the lead at being able to 
ease restrictions, with NSW & 
Queensland not far behind.
Unfortunately, my home team, 
Victoria, although off to a promising 
start, has done a ‘Collingwood’ & 
stuffed up in the finals. Hopefully, 
they will get it under control shortly 
& if lockdowns do come into force 
again, they will probably be carried 
out on a suburb by suburb basis, 
limiting the effect on the Victorian 
economy. The resurgence of
cases in Victoria does show that 
regardless of what level of recovery 
each state has achieved, it doesn’t 
take much to let the cat out of the 
bag.

In the meantime, most operators 
will be able to venture out, to prize 

open their rusty cashboxes & be 
blinded by the sight of ‘gold’, as we 

start to get back to some form of 
normality. Even so, I imagine it’ 
going to be sometime before we 

get back to operating at
pre-covid levels.

The next stage for most street 
operators, is to deal with how both 
venues & the playing public now 

react to our games. It’s no secret that 
some operators have been asked to 
remove games, using the excuse of 
“We require more tables for seating” 
or the ubiquitous “We’re going to 
renovate”. Some venues are keeping 
the games switched off as they 
currently, do not want kids running 
around. It’s imperative that you need 
to get on the front foot with venues 
& visit them before they make any 
rash decisions. Most venues are 
going to need all the revenue they 
can get & it’s up to you to convince 
those that need convincing, that 
they will be losing more than they 
are gaining, by getting rid of games. 
This need for more income will also 
be important for other venues, who 
may have previously rejected placing 
games in their venues, so now might 
be a good time to pay them a visit.

Sanitising games is going to be a 
major problem for street operators, 
as it just isn’t financially viable to 
visit all locations every day to clean 
games, besides it just about being 
physically impossible for those with 
country locations. Working in with 
the venues is crucial in this regard & 
since most of them will be applying 
24 hour sanitiser to other surfaces in 
their venue, it shouldn’t be too 
difficult to convince them to sanitise 
your equipment as well, even if it 
requires a minor ‘bribe’, such as 
contributing towards the sanitiser or 
handing out a few chocolates or a 
plush toy from one of the games for 
their kids. This will enable you to 
place a sign on the game, stating 
that the game is sanitised every day. 
However, make sure it also states 
that it is still advisable to use hand 
sanitiser, which should be readily 
available in most venues, before & 
after play.

Contact: admin@namoa.com.au 
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REFLEX
GAMES

WINTER EDITION



CALIFORNIA AMONG THOSE 
RECLOSING BARS, CALLED 
“HOTSPOTS” FOR VIRUS!

BY MATT HARDING ON JUNE 29, 2020  
- Replay Magazine

It’s been a rough week for bar 
owners and route operators as parts 
of California and Pennsylvania join 
Texas, Florida and Idaho in shutting 
down bars, dubbed “hotspots” for 
the spread of COVID-19.

As of this weekend, California 
ordered bars to close in Los Angeles 
County and several others, while 
recommending the closure in more 
than half a dozen more, according 
to Eater.

“Californians must remain vigilant 
against this virus,” said Gov. Gavin 
Newsom in a statement. “COVID-19 
is still circulating in California, and 

in some parts of the state, growing 
stronger. That’s why it is critical we 
take this step to limit the spread of 
the virus in the counties that are 
seeing the biggest increases.”

Meanwhile, health officials in 
Pittsburgh and surrounding
Allegheny County in Pennsylvania 
have ordered all bars closed for 
on-site consumption, restricting 
operations once again to takeout 
drinks and cocktails.

Last week, Texas Gov. Greg Abbott 
announced that bars across the 

state had to close and restaurants 
were required to revert back to 50% 

capacity for indoor dining as of 
yesterday, June 29. Florida did the 

same, announcing the move on 
Twitter. And in Idaho, Ada

County – home of Boise – moved 
back to its “Stage Three,” which 

meant bars and nightclubs
had to close.

Contact: admin@namoa.com.au 
Facebook: NAMOAGROUP
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Australia has largely
transitioned to a cashless 
society and for amusement ride 
operators it’s not so much a 
question of if they should look 
for a cashless payment device, 
but which one. A contactless 
card reader is the first step in 
catering to the cashless market 
and ensuring longevity of an 
unattended business. 

Nayax makes payment easy for the 
operators and for the consumers, 
offering innovative hardware and 
software, reliable support, and 
streamlined reconciliation.

One of the company’s award-winning 
devices, Onyx, can easily be
retrofitted on smaller sized pulse 
machines. The eye-catching
contactless payment device is 
designed to be easy for consumers to 
navigate, featuring voice prompts, 
LED light indicators and instructional 
animations on its color touchscreen. 

Onyx integrates multiple contactless 
payment methods including credit 
cards for tap & go transactions, 
mobile wallets, prepaid cards and QR 
codes.

This gives consumers the choice to pay 
with a method they are comfortable 
using and accommodates overseas 
visitors who might be more familiar with 
different payment methods such as 
social wallets like Alipay or WeChat Pay. 

Also featured in Onyx are built-in 
telemetric capabilities and a
management suite, ensuring
continuous connectivity and the ability 
to remotely monitor a fleet of 
machines in different locations at the 
same time. These capabilities present 
operators with access to machine data, 
customizable sales reports and 
real-time error warnings. For example, 
a warning if the machine has become 
disconnected from electricity can let 
operators know they should send 
someone onsite to fix the issue, 
preventing revenue loss. 

When operators work with Nayax, 
payment processing and reconciliation 
are also faster and more streamlined. 
Nayax Australia recently began 
working with First Data, which 
processes all of Nayax Australia’s 
customer transactions at one of the 
lowest rates in the unattended market. 

Nayax foresees a lot of revenue
potential from loyalty and

consumer engagement.

The company has digitised many 
well-known retail promotions and 
presents them to consumers on their 
phones with its consumer payment 
app, Monyx Wallet. These promotions 
include includes punch cards, 
discounts and cashback. Using Nayax’s 
marketing platform operators can turn 
one-time consumers into repeat 
customers and see a boost in both 
loyalty and sales. Monyx Wallet also 
gives operators the opportunity to 
digitise their refund process, saving 
time and money. 

CASHLESS
SOCIETY
CHANGE
OVER 

Phone: 02 8459 7207
Email: ausales@nayax.com.au
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Any potential buyers or sellers 
based in New South Wales are 
encouraged to contact
Lloyds Auctions at
www.lloydsauctions.com.au to 
register their interest for this event. 

 

An auction of rare limited-edition 
pinball machines held last weekend 
saw interest from all over the country 
even attracting international
attention from the Netherlands. 

“The revival of retro, classic and 
memorabilia items including pinball 
and arcade machines is very strong 
with people frantically trying to get 
their hands on them to enjoy or put 
on display in their pool room or 
mancave,” said Mr. Paul Thomasson 
Auctioneer for Lloyds Auctions

“Phones were ringing off the hook 
with the number of enquiries we 
had on all of our auctions over the 
weekend, especially this pinball 
auction which included over 100 
machines featuring iconic games 
such as Daytona USA, Star Trek, 
Time Machine, limited edition 
Mustang and many other fantastic 
machines,” Mr Thomasson
continued.

Sales are returning back to normal 
with people looking to enjoy
themselves again, where auctions 
are achieving solid prices with many 
items available at auction becoming 
more rare and sought-after as we 
move into a digital age. 

“As we have seen with classic cars 
using one example, we have found 
many people buying cars because 

their father or grandfather had one. 
These memories create strong 

emotions with people wanting to 
relive or make new memories with 

their children in these cars and 
most importantly enjoy them and 

we are hearing similar stories with 
pinball machines.” Mr Thomasson 

continued. 

If any NAMOA members have an 
enquiry about buying or selling any 
of their machines they are welcome 
to give Paul from Lloyds a call on 
0451 824 277. 

“Lloyds is always happy to talk to 
any NAMOA members and offer 
them the benefits of our auction 
services. We have a great network 
of contacts for these assets which 
we are always looking to expand” 
stated Mr Thomasson.  

In an exciting development Lloyds 
next step will be getting their first 
interstate auction together in the 
near future.

AN AUCTION OF
RARE LIMITED-EDITION
PINBALL MACHINES
ATTRACTS INTERNATIONAL
ATTENTION
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ENJOY WORLD CLASS  
EXPERTISE AND SERVICE

JOIN OUR
GLOBAL FAMILY

TAP AND PLAY 
READER
iWAVE

THE WORLD’S 
#1 READER
iREADER ECLIPSE

THE ULTIMATE 
READER

i3
INDUSTRY’S 
BEST VALUE
NANO ECLIPSE

+1 (314)275-8066  |  +1 (800)732-3770     sales@intercardinc.com     intercardinc.com      
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CONTACT:
Sonia Rhind

E: soniar@hunterleisure.com.au
P: 03 9287 9853

www.hunterleisure.com.au

ADDAMS FAMILY 18CM PLUSH $3.00
UGLY DOLLS 21CM PLUSH ASST $3.00
DCO SUPERGIRLS 18CM PLUSH ASST $4.00
WIZARD OF OZ 18CM ASST  $3.00
DC JL EMOJIS 18CM PLUSH ASST $4.00

MARVEL 29CM (ANTMAN OR WASP) $5.00
ADDAMS FAMILY 25-28CM PLUSH $5.00
UGLY DOLLS 30CM PLUSH ASST $5.00
WIZARD OF OZ 25CM PLUSH ASST $5.00
DCO SUPERGIRLS 29CM PLUSH ASST $7.00

CARE BEARS SITTING 40CM ASST (8) $9.00
CARE BEARS SITTING 40CM ASST (16) $9.00
LPS 38CM SS PLUSH ASST R2 $9.00
WIZARD OF OZ 38CM ASST $8.00
UGLY DOLLS 35CM PLUSH ASST $6.00

18
-2

5C
M

JULY 2020 SPECIALS

30
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PROTECT YOUR BUSINESS!

Site/location Agreement
Books.
(50 duplicate Agreements in a pad)

COST: $22.00
(Includes GST and Postage)

New Members receive a
COMPLIMENTARY Book. To
save wastage, it has to be
requested).

Delivery Dockets
Delivery Dockets are used for
Record of Ownership. Title and
Commercials Terms.

Book is A5 - 50 pages in duplicate
Introductory Delivery Docket Book
$13.20 (includes GST, Postage and
Handling)

To order - please e-mail
admin@namoa.com.au
(Prices may change without notice)

REDEMPTION STICKERS

A lot of discussion has been had 
regarding the quality/price of prizes 
that are on offer in Prize Redemption 
games and the feedback from 
customers is that young children are 
‘seduced’ into playing some 
redemption games that have major
prizes of Playstation’s, mobile 
phones. IPods etc.

NAMOA has re-designed new 
stickers which are reversed printed 
and attached to the inside glass of 
Prize Redemption games, according 
to the value of the prize.

G Maximum Prize Value $20.00
PG Maximum Prize Value $50.00
M Maximum Prize Value $100.00
MA Maximum Prize Value $200.00

New members are entitled to 20 
free stickers, but you must apply for 
them. Please advise the combination 
you require. Additional stickers can 
be purchased by members at $1.10 
each, which includes
GST, postage and handling.

To order your Stickers please 
contact Juanita Keegan.
admin@namoa.com.au

ADVERTISING RATES
COLOUR in JPEG format

FULL PAGE $220  NOW $110!
HALF PAGE $165  NOW $82.50!
QUARTER PAGE $110  NOW $55!

PREFERRED SUPPLIER
ADVERTISING $88
per financial year.

This includes:
The Collector and the Web Site.
(The above Prices include the GST).
Rates may change without notice.

Deadlines
28 Feb, 31 May, 31 Aug, 30 Nov

To order - please e-mail
ed@pinball.com.au

VIDEO GAME MACHINE 
LABELS

Labels are not available from
NAMOA. Go to the
Government Web Site

Machine Labels can be downloaded
from www.oflc.gov.au
(Classification Markings)

SPECIAL NEXT COLLECTOR

ALL PRICES  50% OFF

Contact: admin@namoa.com.au 
Facebook: NAMOAGROUP
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Members - is your business included 
in these listings? If not - you are 
missing out on other members 
knowing what your business offers!

Your listing is also placed on the 
NAMOA web site as well as here in 
the printed Collector. Cost to you is 
$80 plus GST for 1 year on the web, 
including 4 Collector listings. PRO 
RATA for the remaining issues this 
year. Advertising rates may change 
without notice.

Email Juanita:
admin@namoa.com.au
with your paragraph and your 
advertisement will be in the next 
Issue and go straight onto the web 
site. (in Microsoft Word, please)

ONLY $80 (+ GST) for 4 Collector 
Issues + listing on NAMOA web site 
as a PREFERRED SUPPLIER

A.M.D. SYDNEY
Amusement Machine Distributors. 
Australian Distributors for Stern 
Pinball, Incredible Technologies, LAI 
Games, ICE, Sam Billiards,
Benchmark, UNIS & Betsons.
Full range: new and used machines, 
service and spare parts available.

Ph: 02 9700 9600.
Fax: 02 9669 1266.
www.amdcoinop.com
E: bcolbourne@amdcoinop.com

AMUSINC
Importers of:

- Quality Crane/Skill Testers
- Prize Redemption Machines
- Spare Parts
- Licenced Plush Toys
- New Containers Always Arriving
- Representing Manufacturers from 
- China, Korea, Taiwan and USA
- Global Importers.

Give us a call for your needs.

Todd McDougall 0400 993 393
www.amusinc.com.au
E: coin_net@hotmail.com

ANDO’S AMUSEMENTS (AUST)P/L

Sales- various types
of Second Hand of
coin operated
amusements,
including Kiddy Rides.

Ph: Larry 0416 177 077
Fax: 07 4779 8672
E: andosam1@bigpond.com

CASHFLOW ENTERTAINMENT P/L

Designed to meet global market 
expectations with CNC manufacturing. 
Australian designed and
manufactured PCB’s and Software. 
Cutting edge 3G SMS communication 
systems. Producing a range of 
Cranes, Redemption, Ticket and 
Sports games. Balancing High 
quality with Low prices.

Ph: 0432 323 333
E: admin@cashflowgames.com.au
www.cashflowgames.com.au

COIN OP SOLUTIONS

Exclusive distributor for Wu Mar 
Harng/Paokai Electronic. Australian 
Designed Cranes – A crane for every 
Location. Toy Soldier, Maxi Claw, 
Win Every time, Cool Age Chocolate 
and Movie Stars. Glass All-round, 
LCD Screens, security bars, bill 
acceptors and many more options.

2 Year warranty on boards and 
motors. Now available – plush mixes 
20cm, 25cm, 30cm and 40cm

Mark Robins - 0433 118 477
Ph: 03 9555 1409
E: mark@coinopsolutions.com
www.coinopsolutions.com
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HUNTER LEISURE

Hunter Leisure supply toys suitable 
for crane & redemption machines.

Ph: 03 9287 9888
Contact: Sonia Rhind
E: soniar@hunterleisure.com.au
or cathyd@hunterleisure.com.au
www.hunterleisure.com.au

MICRO SYSTEM CONTROLS P/LTD

Designers and Suppliers of:
Australian Design Award winning
Microcoin QL, Microcoin SP,
GBA Note Acceptors

For sales and service enquiries, 
please contact Robert Bird.

Ph:03 9646 6446
Fax: 03 9646 6447
E: sales@microcoin.com
W: www.microcoin.com

PENNY JUNCTION AUST. P/L

We are Australia’s largest bulk 
vending wholesaler of all gumball 
products, capsuled toys (25mm to 
93mm), rubber bouncing balls
(27mm to 50mm) and mixed bulk 
toys for stackers and similar 
machines.

We are able to service everywhere in 
Australia and our pricing will not be 
beaten.

Ph: Geoff Guthrie 03 9318 1047
Unit 1/1 Caulson Close
Maribyrnong Victoria 3032
E: pennyjunction@bigpond.com
www.pennyjunction.com.au

REFLEX GAMES

Proudly representing Win N Grin 
Amusements & their great range of 
prize equipment, with parts & 
service backup to match.

We also supply other new & used 
arcade equipment & associated 
products, including prize & ticket 
redemption games, plush toys, 
footballs & other prizes.

Register your surplus equipment on 
our sales consignment list & we’ll 
endeavour to sell it on your behalf.

Steve has been distributing arcade 
games since 1977, so there’s a little 
bit of experience to draw upon, if 
you need any advice.

If you require quality equipment at 
competitive prices, from a
distributor that doesn’t operate in 
competition with our customers, 
we’re definitely, worth a call:

Contact: Steve Patan
Ph: 0414 660 069 or 03 9016 6961
E: reflex.games@outlook.com
www.reflexgames.com.au

media

Need help with your
website, advertising

or print media?

Check out our
services today at

www.fidgetmedia.com.au
Call: 0431 114 977
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IOOF INSURANCE BROKERS

Insurance Brokers Approved by 
NAMOA

Proud Supporter for more than 10 
years.

Same people with a change of 
name from Shadforth
 
Fully underwritten by Australian 
insurers. With the ability to seek 
hard to place liability covers into 
London and Asia if required.
 
Please contact either
Ian on 03 9605 9717
or 0433 664 989
ian.banning@ioof.com.au

Or Darren on 07 3031 1620
or 0418 751 986
darren.reilly@ioof.com.au

THOMPSON BILLIARDS

Manufacturers of Coin Tables and 
Home Tables, as well as accessories.
35 years manufacturing experience 
in the industry.

Shipping nationally from the Gold 
Coast, Qld.

Phone: 07 5537 6922
Fax: 07 5529 1022
E: admin@thompsonbilliardtables.com.au

ZAX AMUSEMENTS

is Australia's largest supplier of coin 
operated amusement equipment, 
with exclusive rights to the world's 
best brands and recommending only 
the most successful and suitable 
games, with the best ROI for the 
operator.

We consult on every area of FEC 
operation, offer the class leading 
Intercard Debit Card system, and 
supply spare parts, service, tickets, 
tokens and everything to offer a 
turnkey solution, and support 
making your operation a success.

Located Port Melbourne
Victoria 3207
P: 03 9676 9190
Zak Athanasiadis
E: sales@zax.com.au
www.zax.com.au

DISCLAIMER
1. All expressions of opinion are published on the basis that they are not to be 
regarded as expressing the official opinion of the publisher unless expressly 
stated.
2. The publisher accepts no responsibility whatsoever for the accuracy of any of 
the opinions or information or advertisements contained in this publication and 
readers should rely on their own enquiries in making decisions concerning their 
own interests. In particular, no responsibility is accepted for the quality of goods 
or services supplied by advertisers or for the accuracy of materials submitted for 
reproduction. To the extent permitted by law, the publishers, their employees, 
agents and contractors exclude all liability (including liability and negligence) 
to any person for any loss, damage, cost or expense incurred or arising as a 
result of material appearing in this publication.

NAMOA STATE
REPRESENTATIVES

NEW SOUTH WALES
Ron Mroz – 0425 709 032
E: ron.mroz@teeg.com

VICTORIA
Zak Athanasiadis – 03 9676 9190
E: zak@zax.com.au

Steve Kimmins – 0409 345 684
E: stevekimmins@bigpond.com

QUEENSLAND
Mark Schneider
(AMOA QLD President)
Mobile 0438 113 632
E: ms@pimball.com.au

Tony Argery (NAMOA President) 
Mobile: 0418 988 988:
E: tony@funhouse.com.au

SOUTH AUSTRALIA
Robert Westwood – 0403 053 611�
E: robertwestwood@hotmail.com

TASMANIA
John van Aspern - 0400 430 743
E: jmasperen@bigpond.com������� Phone 

ACT
Nick Vasiliou – 0413 930 750
E: nick@happydays.net.au

COLLECTOR EDITOR
Ed Partridge - 0422 050 190
E: ed@pinball.com.au

ADMIN & FINANCE
Juanita Keegan - 0407 795 283
E: admin@namoa.com.au

THOMPSON
BILLIARD TABLES
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NAMOA is Australia’s Premiere 
Amusement Industry Association

www.namoa.com.au 


