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EDITORIAL

Welcome to the new normal. Putting 
together this edition of  The Australian 
Collector has been like no other.

Christmas 2019 when the last issue 
wrapped think about how different the 
world was, and how different were 
your business concerns! There is no 
way anyone could have anticipated the 
dramatic events of the last three 

months, so this has come as a great 
shock to everyone both in a business 
and personal sense. As you can 
imagine most stories that I had 
intended to run quickly lost relevance 
as the drama unfolded so this issue is 
dedicated almost entirely to Covid 19 
news and information. In these 
uncertain times your Membership is 
more important than ever. We can all 
help each other tremendously through 
both our words of support and most 
importantly through our actions. Ideas 
such as moving location machines in 

to private home rental use during this 
enforced downtime or just catching up 
on servicing and maintaining
equipment are the sort of things we all 
need to consider and your fellow 
NAMOA members may be the ones to 
help you in this regard. Let's all pull 
together during these hard times and 
we can emerge on the other side of the 
bridge "Coin-Op: United We Stand 
Against Covid 19".

by Ed Partridge,
Editor of The Collector

Hello members,
I'm Mark Schneider the new President 
of AMOAQ. This is my first message 
and I will begin by addressing the 
COVID-19 (corona virus) which is 
having an unprecedented negative 
impact on our industry and virtually 
every industry and business in 
Australia. While I am an optimist, I am 
also a realist who can see the massive 
negative economic impact to each of 
us, our industry, our society and 
businesses wont abate fast or end 
soon. No one in the amusement 
machine industry is unaffected, it has 
virtually shut every one of us down.  
At the time of writing the majority of 
Australian businesses have been 
forced to close and cease trading. Self 
Isolation has been replaced with 
mandatory quarantine in many 
situations. There is no doubt we are in 
for a prolonged struggle and profound 
changes to business and society will 
occur after this crisis passes, and it 
will pass, so hang in there and do 
everything you can to ensure the 
safety yourself and those around you.

Adding this crisis to our already 
challenging economic times, I felt it 
prudent to review our operating costs, 
keeping them down wherever possible 
while maintaining existing member 
resources and benefits. We will 
continue to pursue and introduce 
useful, high value member benefits 
and information especially those that 
provide support and assistance to 
members in these extremely difficult 
times. Good ideas can come from 
many sources and I invite anyone, 
member or non member, with an idea 

or suggestion now or anytime in the 
future to contact me. This is a genuine 
invitation, it's not a fluff comment just 
to look good in print.

Before the Corona Virus crisis 
emerged we were reviewing, updating 
and streamlining our administration, 
which includes restructuring our 
membership categories into a range 
of different types with options and 
choices to better accommodate each 
individual members needs and 
activities in the amusement game 
industry. Some new membership 
types will have significantly lower 
membership fees, for example, those 
in the vital support and supplier 
sectors are just one example of where 
new membership categories would be 
beneficial to members and our 
association. NO membership fees will 
be increased! This new structure 
would allow each new and existing 
member to select the category type 
with features they desire. Payment 
options will also be reviewed along 
with quarterly or annual renewals 
with the option for automatic renewal.

2020 will be the most difficult year in 
living memory for most of us but I am 
certain we will emerge from this 
sooner if each of us help, cooperate 
and support each other at every level. 
Meanwhile, we must continue
preparing ourselves to resume normal 
life after this crisis passes. The board 
members of your association will 
continue work adapting and
modernizing your association toward 
the common goal benefiting each and 
every member.

Contact: admin@namoa.com.au 
Facebook: NAMOAGROUP

PRESIDENT’S
MESSAGE

I will update members with news 
and reports on a regular basis and 
remember, if ANY MEMBER has a 
problem or suggestion, needs help 
or advice please feel free to contact 
me direct anytime on 0438 113 632 
or by email at:
mark@pinball.com.au.

In closing, I wish to sincerely thank 
our previous President Tony Argery 
for his years of dedicated hard work 
and service. Under Tony's leadership 
our association saw the creation & 
implementation of numerous 
member benefits. The comprehensive 
education & training modules, 
updating & modernizing our rules of 
association into a world with the 
internet & the revamping of our 
industry's leading trade publication 
are just a few of the many accom-
plishments under Tony's steward-
ship. Tony is not going to vanish. 
Fortunately, he will continue 
contributing to our association in 
these unbelievably difficult times 
and I look forward to working with 
him along with all our other existing 
and new board members in future 
endeavors.

Wishing you all success in life and 
business and a speedy recovery from 
this crisis.

Mark Schneider.
President AMOAQ.
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WE WANT YOU!
If you are in the amusement machine
industry and you want:

✔ effective business support
✔ timely industry representation
✔ the right advice for your business
�
Then this is the most important information
you'll read all year.
�

WHY?
�
Because being a member of NAMOA means you
WON'T BE GOING IT ALONE IN YOUR BUSINESS.
�
�NAMOA is the leading association in the Amusement 
Machine Industry

SO HERE'S THE BOTTOM LINE
WITH NAMOA MEMBERSHIP
You receive 12 months membership, regular industry 
update emails, quarterly Collector newsletter with the 
latest industry information, access to business
education and compliance modules, technical support 
information, staff development programs, association 
events and more

You get all of this for only $275 Inc. GST.

Don't go it alone, learn from those who have
been there before you.

IN FACT, HERE'S JUST THE 
TIP OF THE ICEBERG OF 
WHAT YOU GET...
• improve your business skills and grow your business
• helping you to avoid the pitfalls and get the right advice at the 
 right time
• providing technical information 
• provide you with solutions for the day to day challenges in this 
 industry
• safeguarding your business future with industry
 representation
• know that you have taken a step towards having the best 
 support on your side, for your industry
• knowing that you are doing what the business needs you to do
• learning from your peers and sharing experiences that benefit 
 everybody

HERE'S HOW TO JOIN
So go ahead and click the link now and you'll be on your way to 
enjoying all the benefits we've talked about here and more! 
Let's get started right now!

TO JOIN GO TO WWW.NAMOA.COM.AU

Contact: admin@namoa.com.au 
Facebook: NAMOAGROUP

MEMBER
BENEFITS
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While Australia has been relatively 
protected from the spread of
Coronavirus (COVID 2019) many 
businesses have been disrupted due 
to travel, import and or export 
restrictions.

The purpose of this paper is to explain 
and warn that general insurance is 
unlikely to provide the protection that 
it does for traditional risks such as 
fire, burglary or storm. This paper 
looks at business interruption
insurance, a similar paper is available 
that look at Travel Insurance.

BUSINESS INTERRUPTION

Traditionally, business interruption 
policies only cover disruption to a 
business as a result of damage to 
‘insured property’. However, over time, 
insurers widened the protection to 
provide coverage as a result of a 
closure of the business by a public 
authority for a number of risks
including infectious disease. This was 
designed to cover things such as an 
outbreak of Legionnaires disease, or a 
measles outbreak which closes down 
one or two buildings disrupting a small 
number of businesses.

Notwithstanding this some policies 
provide coverage for an outbreak up to 
50 kilometres from the business 
location, but most only cover at or near 
the premises insured.

While there may be exceptions where a 
specialist business has secured very 
specialist global Coronavirus
& Insurance insurance, the cover 
afforded by both business packs and 
standard Industry Special Risks policies 
are not intended to cover disruption 
caused by an outbreak in a different 
state let alone a different country.
The outbreak of the SARS (Severe Acute 
Respiratory Syndrome) in 2013,
prompted insurers and reinsurers to do 
modelling as to just how large claims 
could amount to in the event of a major 
pandemic such as the Spanish Flu which 
lasted from January 1918 – December 
1920 and resulted in the death of 
anywhere between 40 and 100 million 
people. The reality is that the global 
funds held by insurers could not meet 
business interruption claims arising 
from such a large-scale pandemic. We 
would have no insurance industry to 
protect against the traditional insured 
perils.

Not wishing to strip away the coverage 
that was being offered for localised 
infectious disease outbreaks insurers, 
prompted by reinsurers, added an 
exclusion to their policies stating that 
disruption from a number of highly 
effective diseases were not covered. As 
such, diseases can arise at any time and 
originate from new sources, the insur-
ance industry introduced a clause which 
excludes any disease that is notifiable 
under the Quarantine Act 1908 (Cth) 
which has been updated by many 
insurers in line with changes in
legislation to the Biosecurity Act 2015 
(Cth).

As of the end of January 2020,
Coronavirus is a listed disease and so all, 
but a few, policies exclusions will take 
effect. This means that regrettably there 
is no insurance protection for disrup-
tions to business arising from
Coronavirus.

As with any other threat it is important 
to consider what risk management 
measures you can introduce to mitigate 
the risk to your staff, customers and 
business.

Contact: admin@namoa.com.au 
Facebook: NAMOAGROUP

continued over ...
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CORONA
VIRUS

RISK MANAGEMENT TIPS

How to avoid infection:

Here is a short list of ways to minimise 
the spread of Coronavirus

• Practice good personal hygiene.

• Avoid contact with anyone with or 
suspected of having Coronavirus.

• Boost your immune system by eating 
well, exercising, having enough sleep, 
and keeping your stress levels under 
control.

• Cancel or delay any travel to affected 
areas until the crisis is over.

Recommended Actions for your
organisation:

• Implement a home quarantine regime 
for anyone that has travelled to an 
infected country or is likely to have 
been in contact with someone infected 
with Coronavirus.

• Review and update if necessary 
human resource (‘HR’) policies on 
fitness for work including possible 
quarantining of employees and
formalising the requirement for
employees to remain off work if
affected.

• Consider or extending flexible working 
arrangements to reduce the likelihood 
of the spread of the virus in the
workplace or the community.

• Update travel rules and arrangements 
limiting non-essential business travel.

• If not already in place, provide 
sanitized hand washing stations for use 
by staff and visitors.

• Review arrangements for workplace 
hygiene and cleaning protocols
including “cough and sneeze” etiquette.

• Protect the mental wellbeing of 
employees concerned about the 
coronavirus.

• Ensure clear and honest
communication to employees on their 
welfare.

Keep Informed:

Everyone should remain alert for 
updates and advice from the relevant 
authorities on additional steps to 
manage the spread of the disease.

The health department in each state is 
providing excellent resources and 
advice and regular updates.
Before travelling, check for and take 
the advice of any travel warnings on 
smartraveller.gov.au.

Business Continuity Management 
Planning:

A pandemic is just one risk facing 
modern organisations. Having a fully 
documented and exercised business 
continuity management plan is
important for every business. Visit 
www.conti
nuitycoach.com to learn more.

Disclaimer
The advice in this paper is general in nature. While the 
utmost care has been taken in the preparation of this 
preliminary advice or opinion, you use it at your own 
risk. LMI Group specifically disclaims any liability, 
whether based in contract, tort, negligence or 
otherwise, for any direct, indirect, incidental, punitive, 
consequential or other damage arising out of or in any 
way connected with the use of or reliance on the 
content of the preliminary advice or opinion.
If you have difficulty reading and/or understanding 
the cover provided in the policy(ies) that you have 
please contact your insurance adviser.
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STAY IN THE GAME: OVERCOMING 
COVID-19 IN THE AMERICAN 
AMUSEMENT INDUSTRY

Contact: admin@namoa.com.au 
Facebook: NAMOAGROUP

STAY IN
THE GAME

BY NEWS RELEASE | MARCH 24, 2020

The coronavirus pandemic is 
presenting the American amusement 
industry with unprecedented
challenges, from mandatory closings 
of FECs to potential supply chain 
interruptions and shortages of parts 
and merchandise. While no-one can 
predict the future, I believe that 
amusement operators and suppliers 
are an entrepreneurial and
innovative group that can adapt.

This industry is small; we have to 
make sure we help each other 
through this unprecedented time. It 
will be a team effort and I believe 
that those who have decency and 
compassion during this crisis will 
receive returns; strong companies 
who can practice conscious
capitalism will survive.

Because the customer has a need we 
have a job to do. Because of the 
customer we exist and we never take 
that for granted at Intercard. As a 
CEO I will do what it takes to work 
with our global family of customers 
to help them survive. I believe other 
CEO’s in the industry will do the 
same. We will be stronger together 
and nothing without each other.

The short term outlook is not rosy. 
Most if not all US arcades and FECs, 
like other entertainment venues, are 
now closed, and the impact has been 
immediate. “It’s basically turned off 
cash flow for pretty much everyone, 
because everyone is closed, right?” 
says Howard McAuliffe of FEC 
consultancy Pinnacle Entertainment 
Group. “Zero cashflow is a major 
problem, so one big operator has laid 
off 90% of his staff. Some of the 
suppliers now are laying off 30 to 
60% of their staff. The industry is in 
full survival mode.”

The St. Louis region, where our world 
headquarters is located, has issued a 

mandatory stay at home rule. That 
won’t stop us from being there for 
our customers, and we will continue 
to provide them with technical 
support and training 24/7 no matter 
where they are in the world. As a 
software company we are very 
flexible; our technical specialists 
can work remotely. We are still 
performing installs and customer 
training and filling game card and 
product orders so when our
customers’ doors open again, they 
will be ready for business.

Fortunately Intercard makes
everything here in America,

so we expect no supply
chain disruptions.

Operators must also be nimble. Todd 
DeMott, a veteran arcade operator 
from New Jersey and a sales
representative for Intercard, just 
opened a new location for retro 
games in a prime Shore location. 
Less than a month later he’s been 
forced to close down. To
compensate for lack of cash flow, 
he’s feverishly promoting sales of 
season passes good for unlimited 
gaming from Memorial Day to
Labor Day.

“I immediately set up my online 
account so [customers] can make 
purchases straight from the website 
and I’m just marketing it like crazy,” 
says DeMott. “Facebook, social 
media, making sure everybody 
knows, running an ad on Google.” 
He says local customers, who flock 
to the Shore for fun in the summer, 
are confident that the crisis will 
have passed by Memorial Day. They 
are not shying away from investing 
in their summer playtime and the 
$70 passes are selling well.

I recommend keeping up as normal a 
routine as possible and staying 
focused on reopening to help
shoulder the pain of this shutdown. 
We aren’t losing sight of our
customers’ needs and FEC owners 
can’t either. Our software makes it 
easy to stay in touch with your 
customers and remind them that 
when this crisis ends you will 
welcome them back.

One of the few benefits of the 
shutdown is that FEC operators can 
use the unexpected downtime to 
catch up on unfinished projects and 
prepare for the crucial summer 
season. “In this industry you never 
really get a chance to catch your 
breath. It’s always a 365 day race,” 
says DeMott. “So we’re all just 
catching up on projects that we 
haven’t been able to accomplish in a 
while. Everybody just wants to be 
ready for that 10 week push and you 
can’t lose a day.”

What will the industry look like when 
the crisis is passed? McAuliffe 
believes that a number of FECs, 
especially newer ones that haven’t 
experienced an industry downturn, 
could go out of business. This could 
include larger operators who are 
overleveraged and operating on slim 
margins as well mom and pop 
operations. “A lot of people in the 
bowling world haven’t been through 
a recession. I know a lot of these 
[BEC] concepts have come about 
since the last downturn since 2008,” 
says McAuliffe. “Especially ones that 
expanded quickly. If they did that 
with borrowing it’s going to be 
rough.”

continued over ...
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STAY IN
THE GAME

...He expects that those that survive 
will be back stronger than ever and 
better positioned for success 
because there will be less
competition. “I think you’re going to 
have some strong companies that 
are going to be in a good position,” 
says McAuliffe. “And I think we have 
some saturation maybe to the point 
of a bubble; at least in certain 
markets that’ll be gone.”

The amusement industry relies 
heavily on trade shows but for the 
next year I foresee only the bigger 
“must attend” shows taking place. 
Until cash flow is in full swing 
again, I expect that not as many 
exhibitors and guests will attend as 
in the recent past. Vendors with 
supply chains out of China may not 
be around much longer and it might 
take years to get the industry back 
to where we were before the virus 
hit.

AUTUMN EDITION

The big question is will customers 
come back to play right away? 

McAuliffe believes there will be 
enough pent-up demand for social 

activities that they will return 
quickly. “When people are able to 
get out, they’re going to want to 
get out and congregate and go

to FECs.”

DeMott also thinks so because 
people who have been
self-isolated at home will be anxious 
to get out. “I think we’re going to see 
an instant flux in revenue just from 
people wanting to get out,” he says. 
“They’re just going crazy being stuck 
in a house, being cooped up. People 
quickly forget, right? Summer’s going 
to be here. It’s going to be beautiful 
out.”

Our customers’ facilities will be an 
important part of bringing people 
back together again when this crisis 
is over. Our customers create

experiences and memories for 
people all over the world. When this 
scary ride is over people will come 
back to the entertainment centers 
and we all have to make sure we do 
our part to help keep those doors 
open for the people when the time 
comes.

We have to work together to stay in 
the game.

Scott Sherrod
CEO
Intercard

Hi all, at the moment all of the 
Coin Op industry are doing it 
very tough.

I am not saying the Goverment is 
doing the wrong thing in shutting us 
all down. It had to happen, but it 
would have been nice to have had a 
few days to get our Businesses in 
order and maybe do collections and 
tided up outstanding issues we all 
have. While watching TV last Sunday 
night we see the Prime Minister let 
us know all Amusement Centres and 
Amusement Parks, Cinemas, Clubs, 
Pubs are to be closed by 12 pm the 
next day. Very drastic measures 
indeed. I know a lot of you have to 
feed families and loved ones and 
being cut off like that is very wrong 
and unsettling. But we need to stand 
together and fight on. They will get 
on top of this dreadful virus.

On another hand so many good staff 
let go and all without pay. We feel for 
all of them and their families as it's 
not just our industry that is being 
affected and the centrelink lines are 
so long. It affects so many people 
outside our industry as well. Pubs, 
Clubs, Cinemas, Cleaners, Techs, 
Transport Companys, Stock Whole-
salers, Game distributors and the list 
goes on. Keep your chins up. Most of 
us have unpaid bills and little to no 
income at the moment, so speak to 
the Banks and creditors, tell them 
the issues you are having right now. 
They are all very approachable and 
want to help you out with loan 
deferrals and hardships. This will help 
you move forward, as hiding is not the 
right thing to do and will put more 
pressure onto yourself and your family.

There is a lot of help out there please 
follow this link below for some 
information for small Bussiness sole 
traders etc.

www.business.gov.au/
Risk-manag ement/Emergency-
management/Coronavirus
information-and-support-for-
business

Please take care as we want to see 
everyone come out the other side 
and move on to better things. We 
have a fantastic industry and it's 
really a pleasure to do something 
that you love in life. Keep safe.

Post this picture below on your 
Facebook page to support your 
industry.

Kindest Regards 
Tony Argery
Namoa President
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VILLAGE ROADSHOW 
TEMPORARILY CLOSES 
CINEMAS AND
THEME PARKS

VILLAGE
ROADSHOW

By Bea Mitchell- Blooloop
24th March 2020

In response to the COVID-19 
pandemic, Village Roadshow Limited 
(VRL) has announced the temporary 
closure of its Gold Coast theme 
parks – Warner Bros Movie World, 
Sea World, Wet’n’Wild, and Paradise 
Country.
Topgolf Gold Coast has also been 
temporarily closed, while Sea World 
Resort remains open for now as it 
provides accommodation.

In addition, all cinemas operated by 
VRL have closed. Village Roadshow’s 
theme parks will continue to care for 
their animals.

VRL has closed the attractions “to 
protect the health and safety of its 
patrons, employees and the
community in light of the continued 
spread of coronavirus”.

VRL Group is implementing
contingency plans for the closures, 
including employee stand downs and 
putting the facilities in a
maintenance-only position.

The company is taking action to 
mitigate the impact of COVID-19, 
implementing further cost
reductions throughout all businesses 
and at corporate offices.

“We have made this decision with 
heavy hearts, but we know it is the 

right thing for the safety and
wellbeing of our employees, patrons 

and the community,” said CEO of 
VRL, Clark Kirby.

“We are grateful for the support of 
our employees and will adopt
strategies to reduce the financial 
impact on them as much as possible. 
We will plan for our businesses to 
open again once it is safe and 
prudent to do so,” added Kirby.

“Our primary focus is to get through 
this and emerge at the other end able 
to support the many thousands of 
employees we have across the Village 
Roadshow Group, and the myriad of 
businesses, large and small, which 
rely on us for their livelihood.”
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space away from home, work, and 
school, where widely divergent 
communities can coalesce
organically.

Many of history’s best-known third 
places—from Prohibition-era
gambling dens, to postwar bowling 
alleys, to ’80s arcades—have 
featured pinball machines.
Modern-day “barcades,” dive bars, 
and entertainment centers even 
lured dedicated players from their 
private basement collection of 
machines to “location” play. There, 
an often-passionate, unexpectedly 
warm, and fast-growing global 
community of players turned to the 
game for escape, engagement, 
challenge, reflection, and
camaraderie.

Until last week, that is.

“Pinball is somewhat unique in that 
it’s literally all of the bad things 

that you can do as far as personal 
health and cleanliness can go,” says 

Zoë Vrabel, one of Oregon’s IFPA 
state directors and a member of the 

IFPA women’s advisory board.

By BILL LASCHER – Fortune.com
March 22, 2020

Two miles southwest of downtown 
Denver, a fluorescent glow shone 
from the windows of a squat brick 
warehouse. It was nearly 3:30 a.m. 
on March 6, and inside, 17-year-old 
Colin Urban and 15-year-old Jason 
Zahler were about to find out which 
one would claim the title of North 
American Pinball Champion. After 
15 hours of plunging, flipping, and 
nudging, suspense had built, and 
the end was near.

It took more spritzes of hand 
sanitizer than usual, but the crowd 
at the International Flipper Pinball 
Association’s North American 
Championship had trickled down to 
just a few family members, IFPA 
officials, and local organizers by the 
early morning final match. When 
Zahler and Urban stepped up to the 
arena—and a machine themed on 
Marvel’s Iron Man franchise—no 
one thought this would be the last 
pinball tournament they’d watch for 
the foreseeable future.

A few days earlier, just outside 
Urban’s hometown of Portland, Ore., 

officials had announced the state’s 
first COVID-19 diagnosis. When 
panic-buying neighbors cleared 
store shelves of hand sanitizer, Colin 
and his parents, Thomas and Sara, 
concocted a homemade substitute of 
aloe gel and rubbing alcohol.

The Urbans’ hygiene concerns 
weren’t new. The family had flown 
around the world as Colin competed 
in tournaments, and they had 
previously wondered about other 
players’ handwashing habits. But as 
“social distancing” because of the 
coronavirus had started to become a 
reality, they felt an increased
urgency to keep clean—especially as 
the outbreak crashed headlong into 
tight-knit communities that bond 
over shared passions like
competitive pinball.

In the past decade, the number of 
people competing in IFPA-sanc-
tioned tournaments has grown 
annually by double digits. Last year, 
more than 7,000 such events took 
place, a 31% increase over the 
previous year. In pinball—or more 
accurately, the places it’s 
played—this increasingly large group 
has found a “third place,” a shared 

Contact: admin@namoa.com.au 
Facebook: NAMOAGROUP

CORONA KILLING
PINBALL

NO QUARTER: CORONAVIRUS 
IS KILLING PINBALL HALLS 
AND ALL THE OTHER
COMMUNAL SPACES
WE CALL HOME

continued over ...
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...Unlike online video gamers and 
e-sports players, Urban, Zahler, and 
tens of thousands of other
pinballers worldwide swap 
turns—and possibly worse—fingering 
flipper buttons and nudging 
machines with their bare hands. You 
can’t win a pinball tournament 
without pressing the same plastic 
buttons, leaning on the same metal 
lockdown bars, or nudging the same 
wooden cabinets that dozens or 
hundreds of opponents have already 
touched, leaned against, or nudged.

When Zahler approached the Iron 
Man machine for his last of three 
balls, both he and Urban had won 
three games in the best-of-seven 
final round. After a bad bounce at 
the end of his final ball, Urban had 
finished the game with just over 5.6 
million points. Zahler's 2.1 million 
put him in striking distance. And 
with few key shots, he could still 
bring the title home to Long Branch, 
N.J.

But after Zahler plunged his final 
ball, it careened around the 
machine’s right side. Zahler trapped 
it on a flipper, aimed, flipped, and 
then watched as his hopes 
vanished. The ball ricocheted from a 
super-villain figurine, caromed 
right, and bounced back toward a 
ball-ending “outlane” near the 
teenager’s left hand. Unable to do 
anything to alter the ball’s
trajectory, he shoved the 250-pound 
machine, wailed in frustration, and 
walked away, as useless warnings lit 
the score display.

“Danger,” the orange dot-matrix 
lettering flashed.

“Danger,” It flashed again.

“Tilt”

“Game Over”

Back in Portland, members of the 
pinball community watching online 
celebrated Urban, their hometown 
hero, with posts on the match’s 
Twitch live-stream and a Facebook 

group. “PDX!” they cheered digitally, 
and “Go Colin!”

But the new champion’s joy would be 
short-lived. By the time the Urbans 
returned to Portland, the world itself 
was hurtling toward a frenzy of 
social distancing and curve
flattening. The goal, in this new 
game, was to keep the numbers as 
low as possible by making as little 
contact as possible.

The fear of the coronavirus’s spread 
started earlier in Portland and 
Seattle than in most American 

cities. At the time of the
tournament, Seattle had the

highest concentration of reported 
COVID-19 diagnoses in the U.S. 

Both Pacific Northwest cities, it so 
happens, are also home to two of 
the busiest competitive pinball 

scenes in the country.

“That was a vastly different world 
seven days ago,” said IFPA president, 
Josh Sharpe, a week after his
organization’s championships. On 
March 16 he released a statement 
announcing that the IFPA wouldn’t 
sanction new tournaments until 
March 31—at the earliest.

Great, good game over?

“So many people have found their 
community in pinball,” says Vrabel, 
who owns pinball machines of her 
own. But it’s not the game itself that 
social distancing is destroying. 
Vrabel, whose job lets her work from 
home, calls pinball her excuse to go 
out into the world. “So much of what 
the pinball community is,” she says, 
“is going to bars with your 
pinball-playing friends. That’s 
evaporated.”

Vrabel, like people with other 
hobbies and hangouts, has lost her 
third place, a term coined by
sociologist Ray Oldenburg in his 
1989 bestseller, The Great Good 
Place.

“The real value of a third place is 
that everybody is equal there,” 
Oldenburg says via phone from his 
Pensacola, Fla., home. “You don’t 
find that in any other kind of
situation.”

Oldenburg has long lamented 
suburbia’s lack of third places, but in 
the age of the coronavirus and social 
distancing, residential isolation 
suddenly has a new value.
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Dana Valatka—a drummer and bartender recently laid off from Portland arcade 
QuarterWorld—competes in the playoffs at Pinburgh, the world’s largest pinball 
tournament. Valatka recently told fellow members of Portland’s tight-knit 
pinball community that he felt adrift after public health concerns forced
organizers to suspend a series of tournaments at bars around Portland.
PHOTO BY BILL LASCHER
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...“The suburban world was built for 
the kind of problem we’re having 
right now with the virus, because 
the suburban world is designed for 
loneliness,” Oldenburg says. 
“There’s no public life.”

While quarantining might help 
protected public health, it may also 
put third places at risk. Most of 
these spaces are more mundane 
than pinball halls, of course. Coffee 
shops, gyms, and neighborhood 
stores are just as valuable to their 
regulars. Third places are defined 
less by the walls enclosing them 
than by how people connect within 
them.

Near Oldenburg’s home, for
example, Hardee’s fast-food
restaurants are common third 
places, he says. At one location 
eight people gather for cups of 
coffee at 6 a.m., while an 8 a.m. 
group brings out six regulars.

“All they do is talk,” he says.

“The axis of my social life”
With the halt to public life, right 
now so much of people’s interaction 
is happening online, including on 
pinball-focused message boards 
like Tilt Forums and numerous 
regional Facebook groups. Anxiety 
in posts to these groups heightened 
as the first weekend of nationwide 
sequestering approached, and 
pinball events large and small were 
either canceled or postponed. 
Accounts of favorite pinball haunts 
shuttering and players laid off from 
their jobs were crippling for some to 
read. All anyone wanted was to get 
together to lament the closures 
together, and they couldn’t.
One post came from Dana Valatka, a 
drummer who lost his bartending 
job when another bar and arcade, 
Portland’s QuarterWorld, closed. 
Normally, Tuesday night is the 
highlight of the week for
bartenders, restaurant servers, 
concert light riggers, and other locals 
who love pinball. That’s when a series 
of Flip City Weeklies take place 
around town. By March 17, the series 
had been put on hold indefinitely.

Valatka described himself as an 
introvert who generally feels 
relieved when plans get canceled. 
“But I’ve always [looked] forward to 
Tuesdays,” he wrote. “I get cranky 
when something makes me miss 
Flip City. Tuesday is the axis of my 
social life.”

Mario Small, a Harvard sociologist 
who writes about social networks, 
says online interactions haven’t 
eclipsed society’s need to interact in 
person.

“Physical space ends up being way 
more important than people 
realize,” Small says. “It has not 
ceased to be important in age of the 
Internet.”

Forced isolation to combat the 
COVID-19 outbreak will come with 
other costs. “What’s so ironic about 
this is that the thing we need most 
in order to preserve society,” Small 
says, “is abandoning the entities 
that we need to preserve society.”

When the owners of some pinball 
establishments started renting out 
pinball machines after closing their 
doors, a poster to another pinball 
Facebook group wondered how soon 
people would start opening their 
own “speakeasies” to play together.

The joke makes sense, says Small. 
“I would not be surprised if, a few 
weeks from now—especially here 
in a country where people are 
used to personal freedom and a 
strong sense of self-determina-
tion—people start coming up with 
alternative ways of gathering, 
quietly,” he says.

Carly Kocurek, an associate
professor of humanities at the 
Illinois Institute of Technology 
who studies the cultural history of 
video games, says arcades are 
community institutions that help 
players feel “like a whole person.”

But it remains to be seen how 
such institutions will look after 

this crisis, she adds: “I really 
hope that in 10 years we look 
back and see that we came up 
with valid solutions, and don’t 

just remember that time when all 
the restaurants closed, and all 

the bars closed, and all the 
arcades closed.”

Social creatures, solo players
Only 18 months ago, Chris 
Rhodes, a longtime Portland 
pinball operator and player, and 
business partner Alan Robertson 
opened Wedgehead, a bar, pinball 
parlor, and restaurant. They were 
just starting to feel the business 
turn a corner financially when the 
outbreak hit. Now they’re shutting 
their business down.

It’s a painful moment, but
Robertson and Rhodes have been 
soothed somewhat by an
outpouring of support. Robertson 
in particular hadn’t realized how 
important his business had 
become for its customers.

“People said things like, ‘This is 
our second home,’” he says. 
“When you run a gathering spot, it 
kind of takes on a mind of its 
own—you have a clientele that 
remembers all its times there.”

Go to: www.intergameonline.com/subscriptions
Enter promotional code: NAM20

InterGame now 

Exclusive 20% discount

Contact: admin@namoa.com.au 
Facebook: NAMOAGROUP

CORONA KILLING
PINBALL

continued on pg 17 ...

A player studies a “Guardians of 
the Galaxy” pinball machine on the 
eve of the 10th annual Portland 
Pinbrawl at Ground Kontrol Classic 
Arcade in Portland, Ore., in 2018. 
The pandemic has forced
organizers to postpone this year’s 
Pinbrawl and other major events.
PHOTO BY BILL LASCHER
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...On March 17, instead of getting 
ready for a Kirk Russell birthday 
bash they host annually as a cheeky 
reply to ubiquitous Saint Patrick’s 
Day parties, Robertson and Rhodes 
spent the afternoon emptying coin 
boxes and liquidating whatever they 
could to make payroll.

(Robertson stressed that as hard a 
hit as they were taking, it was 
equally hard, if not more so, for their 
employees.) As the
coronavirus forces all’
nonessential business to grind to a 
halt, the duo can’t envision any 
scenario where they can reopen 
without some kind of business loan 
or other outside assistance.

“It does feel like a special part of 
being human is torn away from us, 
which is that social gathering 
aspect,” Robertson says. “There’s no 
normal coping, because we are 
social creatures. To be told that we 

People play video games and pinball at the Replay FX festival in Pittsburgh in 
August 2019. The Replay Foundation, which hosts the annual 25,000-person 
event and a simultaneous 1,000-player “Pinburgh” pinball tournament, hasn’t yet 
decided whether to cancel this summer’s festival in light of the COVID-19 
outbreak.  PHOTO BY BILL LASCHER
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can’t (gather with others) feels 
particularly cruel.”

Back in Denver, a week and a half 
and more than 200,000 confirmed 
coronavirus cases earlier, Sharpe 
presented Colin Urban with a
gigantic pinball-shaped trophy, a 
plaque, and a golden key good for a 
free, brand-new pinball machine 
from Stern Pinball.

Urban was looking forward to playing 
in the IFPA’s 17th World Pinball 
Championship in Fort Meyers, Fla., at 
the end of May, as well as the Epstein 
Cup, a tournament that pits teams of 
the best pinball players from the U.S. 
and Europe against one another, 
later this year. Only top players 
qualify for the Epstein Cup, and 
Urban is worried about how long he 
can maintain his rank. “All the best 
players in the world are going to be 
there,” he says.

At least, they might be—Urban 
knows the event could be canceled 
tomorrow. He understands, but he’d 
be
disappointed. Urban has played 
against his potential teammates in 
tournaments, and the Epstein Cup 
offers a rare opportunity to be a part 
of something much larger than his 
own point total: a team.

Now, instead of the usually busy 
summer tournament season, the 
only pinball Colin might play will be 
the Jurassic Park–themed game he 
hopes to ask Stern for as his
tournament prize.

He’ll be by himself, but then again, 
so will everyone else.

And in that, at least, he won’t be 
alone.
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We’ve taken the philosophy of 
creating games that are
easy-to-understand and 
difficult-to-master, and applied it to 
Pinball. We’re excited about this new 
launch and are confident it will 
resonate well with customers and 
operators,” said Jayesh Kariya, CEO 
of TouchMagix.

Along with Ticket Pinball,
TouchMagix is also introducing their 
popular game, SpaceWarp 66®, in a 
non-redemption amusement mode 
for locations that operate without 
tickets as well as countries where 
redemption is not allowed. “We’ve 
always believed that addictive 
gameplay is the most critical factor 
in game design, and we’re thrilled to 
receive demand from operators and 
distributors to offer our games in 
non-redemption format. We look 
forward to expand our offering to 
more locations.” Jayesh added.

Held 10-11th March in New Orleans, 
U.S.A.

Their new release Ticket Pinball has 
been custom designed for a redemp-
tion experience, meaning that it was 
made to be a redemption game first, 
pinball game second. This is because 
normal pinball machines tend to be 
complex and made only to play for 
points, while redemption games are 
made for quick action that focuses 
on winning tickets through a bonus. 
While pinball machines have been 
fitted with ticket dispensers before, 
the attempts have been tacked on 
after-thoughts. Ticket Pinball fixes 
that by making redemption play it’s 
central focus.

It comes in a real pinball cabinet, 
replete with a backbox and backbox 
display. The game itself is virtual, so 
there are no moving parts that 
operators have to worry about.  The 
game itself is a very simplified form 
of pinball, where you launch the 
pinball with the plunger, then use the 
flippers to knock the ball around the 
playfield. Ticket targets will appear 
that have to be hit by the ball. Reach 
a certain amount before the timer 
runs out to start the Bonus round!

Press Release -
For Immediate Release!

TouchMagix to launch Pinball in 
easy-to-play video redemption 

format at Amusement Expo
International 2020, along with 

SpaceWarp 66 in non-redemption 
amusement mode.

TouchMagix® has two exciting 
launches slated for Amusement 
Expo International 2020. The first is 
a new game, called Ticket Pinball, 
which will be offered in a video 
redemption format. “Despite being a 
well-known game, Pinball with 
redemption has not created as much 
impact in the industry due to 
mechanical, complex and longer 
gameplay.

INDIAN MANUFACTURER 
TOUCHMAGIX HAD AN
IMPRESSIVE DISPLAY AT THE 
RECENT AMUSEMENT EXPO
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ST. LOUIS (March 5, 2020) - At the 2020 Amusement Expo 
March 10-11, Intercard will demo its groundbreaking 
iReader Impulse, a versatile hybrid card reader that is the 
first of its kind in the amusement industry.

The iReader Impulse accepts credit cards
(Visa, Mastercard, Discover) as well as stored-value play 
cards. This allows operators to leverage the burgeoning 
consumer use of credit cards for game play and other small 
transactions.

“The ability to use credit cards right at the reader will 
revolutionize our industry, allowing proprietors to capture 
a larger share of impulse play,” says Scott Sherrod, CEO of 
Intercard. “The iReader Impulse is the future in game 
payment because it gives impulse players a quick and easy 
way to pay while giving proprietors all the benefits of 
cashless technology.”

In testing at arcades the iReader Impulse has increased 
overall game revenue by as much as 20%. It is the first 
reader to help proprietors increase revenues by capturing 
the business of “impulse” players who just want to play a 
few quick games. Impulse players have traditionally used 
cash but that’s becoming rarer as FECs increasingly move 
from coin-op to cashless technology. The iReader Impulse 
gives these customers the same ease-of-use as a play card 
with no minimum purchase, no apps to download
beforehand and no need to set up a mobile wallet on their 
devices.

ABOUT INTERCARD
 
Intercard introduced cashless technology to the
amusement industry and has been leading the way for 30+ 
years. Cashless systems from Intercard increase customer 
spending and satisfaction and boost revenues by up to 
30% at over 4,000 locations worldwide. You can learn more 
about Intercard at www.intercardinc.com. We’ve got game!



ENJOY WORLD CLASS  
EXPERTISE AND SERVICE

JOIN OUR
GLOBAL FAMILY

TAP AND PLAY 
READER
iWAVE

THE WORLD’S 
#1 READER
iREADER ECLIPSE

THE ULTIMATE 
READER

i3
INDUSTRY’S 
BEST VALUE
NANO ECLIPSE

+1 (314)275-8066  |  +1 (800)732-3770     sales@intercardinc.com     intercardinc.com      

Contact: admin@namoa.com.au 
Facebook: NAMOAGROUP



Mr Thomasson to register their 
interest for this event
– paul@lloydsauctions.com.au.

With the success of these
initial two auctions conducted
by Lloyds Auctioneers there
will be another opportunity
for members to sell or
buy further assets
towards the middle
of the year.  

Auctions both prior to Christmas and 
in February 2020 have encountered 
an increase in private Pinball 
collectors listing many of their prized 
machines. One collector alone 
brought in over 20 Pinballs.

“We’ve had some classic Pinballs 
come in during this time” advises 
Auctioneer Paul Thomasson. 
“Twilight Zones, The Adams Family, 
Playboy, Kiss, Terminators 2 and 3 
are amongst some of these titles. A 
Medieval Madness – Remake 
Limited Edition also got particularly 
high interest.”

Lloyds has another auction coming 
up on April 11 which will feature 
more Pinballs plus other 
amusements assets. These will 
include Air Hockey Tables, Drivers, 
Shooting Games, Tabletop Arcades, 
Skill Testers and even Vending 
machines. You can view the entire 
auction listing at
https://www.lloydsonline.com.au /
AuctionDetails.vaspx?
aid=15848&pgn=1&pgs=12

“It’s another great line up of 
machines with Pinball titles such as 
Dr Who, Streetfighter, Twister, Mata 
Hari, Austin Powers & Countdown. 

We’ve even got our very first Final 
Furlong twin Horse Riding game” 

added Mr Thomasson.

To make things easy for buyers 
Lloyds is offering the opportunity for 
no contact freight. You can get a 
quote to have your purchase
delivered direct to your door whilst 
still adhering to safe social
distancing.

If any NAMOA members have an 
enquiry about buying or selling any 
of their machines they are welcome 
to call Paul Thomasson from Lloyds 
on 0451 824 277.

“Lloyds is always happy to talk to 
any NAMOA members and offer 
them the benefits of our auction 
services. We have a great network 
of contacts for these assets which 
we are always looking to expand” 
stated Mr Thomasson. 

In an exciting development Lloyds 
next step will be getting their first 
NSW pinball auction together in 
the near future.  Any potential 
buyers or sellers based in NSW 
are encouraged to contact

INTEREST IN THE SALE OF 
AMUSEMENT ASSETS IS 
CONTINUING TO BLOSSOM 
THROUGH LLOYDS
AUCTIONEERS.
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Well, it looks like the Easter Bunny 
got in early this year & caught us all 
‘on the hop’. 

Our industry, like all industries in the 
leisure & entertainment sector, was 
first to be hit with closure & I hate to 
say this but will probably be the last 
one allowed to re-open as well. it’s a 
given, that social distancing & 
sanitising requirements, won’t be 
relaxed until there is a vaccine, so 
it’s unlikely our industry & most of 
the venues it utilises, could operate 
profitably under these restrictions. 
The medical experts believe that the 
vaccine will probably take around a 
year to be released & could even be 
longer. You never know, it may be a 
lot shorter but it’s advisable, that you 
bear this in mind, whilst working out 
what to do in the meantime.
In the short to medium term, it’s all 
about stopping the spread of the 
virus, so, follow what the various 
tiers of government say & do your 
best to protect your (& your family’s) 
health. I could be wrong but there’s 
not much point in being rich & dead, 
although you do get to have a nice 
headstone.

By now, most of you, especially those 
with no other form of income, will 
have tried to collect from as many 
games as possible, to give you some 
cash flow. If you are a sole trader, 
you should be able to apply for the 
government’s ‘Corona supplement’, 
providing your household income is 
below the current requirements, so 
check it out & make sure you take 
advantage of it, if you can.
I imagine that the government is 
going to have to do something 
similar to the UK, where all
employees are paid a percentage of 
their wages, up to a certain amount, 
especially, if the spread of the virus 
here, is similar to the spread in other 
countries, who are further down the 
rabbit hole, than Australia. How long 
they will subsidise income for, will 

be dependent on a 
number of factors but it 
will be hard for them to 
cut it off, if most of the 
population, still needs to 
be hunkered down.

So, with loan deferrals 
from banks & other 
lenders together with 
other, probable, 
upcoming financial 
assistance, it may 
not be as bad, 
financially as we 
think it will be. 
Belts will need 
to be tightened & 
of course, some 
within the industry, 
will feel the pain more 
than others. Whatever your 
current situation, a lot of you 
will have more time to assess 
your business, looking at what you 
can do now, to make it as efficient & 
streamlined as it can be, so that when 
we are finally given the green light, 
you can hit the ground running. One 
thing for sure, when all this is over, 
somebody is going to have to pay & 
that probably means every one of us, 
so maximising your income potential, 
is going to be a necessity, when the 
time comes.

If you have pulled some equipment 
back in, then you now probably have 
more time for refurbishing. If you can 
still access venues & it is safe & legal 
to do so, then you can start to swap 
over equipment that you’ve
refurbished & repeat the process. 
Having your equipment in tip top 
condition, is a must if you want to 
maximise income & have fewer 
service calls. I imagine that this isn’t 
going to be something that you will 
be allowed to do, once more severe 
restrictions are enabled, if by the 
time you read this, they haven’t been 
enabled already. However, nothing 

lasts forever & as I think we’ll be one 
of the last industries to re-open, there 
should be a period of time available, 
to re-organise & get ready for battle.

We are all in the same boat & whilst 
some like to row one way, whilst 
others do the opposite, we’re
currently becalmed with no oars, so 
use this time wisely. You never know, 
if you prepare yourself properly, you 
could end up even better off than you 
were before. More important though, 
is make sure that the only risks you 
take in life, are those that don’t 
endanger your family’s health, or 
anybody else’s health, for that matter.

Take care & stay well. If you feel like a 
natter, then give me a call. I’m still 
open for business but I’m not sure 
that the business is open for me!

Steve Patan - Tel 0414 660 069
Email reflex.games@outlook.com
 www.reflexgames.com.au
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February 24, 2020
by Dan Snook (Intergame)

Without urgent new laws to
safeguard the availability of 
banknotes and coins, the cash 
system in the UK could be at “risk of 
collapse,” say campaigners.

Pressure is being applied on new 
Chancellor Rishi Sunak to address 
the issue in his first Budget set for 
March 11, reports the BBC.

The continued shift to digital 
payment methods has left cash use 
at an all-time low, with just 11bn 
cash payments in the UK in 2018, 
forecast to fall to 3.8bn in 2028, 
which would represent nine per 
cent of all transactions.

Almost two million people in the UK 
do not have access to a bank 
account, according to the Financial 
Inclusion Commission, and cash is 
their only method to pay for
essential services.

The majority of the UK’s arcades, 
FECs and pubs which provide 
homes for the country’s amusement 

with prizes machines, still run on a 
cash basis.

However, 13 per cent of fee-free 
ATMs disappeared across the
country in 2019, with their operation 
being deemed economically
unviable.

The BBC quoted a spokesperson for 
the Treasury saying: "Technology has 
transformed banking for millions of 
people, but we know that many still 
rely on cash.

"That's why we've invested £2bn to 
ensure everyday banking services 
are available at 11,500 Post Office 
branches across the UK.

"We're also working closely with 
industry and regulators to ensure 
everyone who needs cash can access 
it."

UK CASH SYSTEM
‘COLLAPSE’ FEARS
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December 18, 2019 By ausretrogamer  

We recently visited our friends at Zax 
Amusements to wish them all the 
best for the Festive Season and while 
we were there we got to play Stern’s 
Star Wars Pin. In case you weren’t 
aware, this is the ‘home’ edition of 
Stern’s popular Star Wars commer-
cial pinball machines.

Don’t let the ‘home’ moniker fool 
you, this machine shares a lot of 
DNA with its bigger brother, like the 
Spike operational system
architecture, flipper, drop targets, 
slingshots and pop bumper
sub-assemblies. Not only that, the 
playfield dimensions are also 
identical! The best part of this 
machine is its price, at AU$6,850 it is 
almost $2,500 cheaper than the 
entry level Star Wars Pro model. So 
for those budget conscious pinball 
fans that are into Star Wars and don’t 
want the complex maintenance, this 
machine may be for you.

So how does it play? Well, since it’s a 
George Gomez designed game, it of 
course shoots darn well! All of the 
11-shots (in a fan layout) feel great 
when nailed, some being easier than 
others, which makes it great for all 
skill levels. What we loved most 
about this machine was its flow and 
ease of understanding in how to 
progress through the game,
including getting to the timed wizard 
mode called Jedi Multiball. The 
implementation of sounds and iconic 
dialogue from the original Star Wars 
trilogy also add to the overall
experience and theme immersion. 
Nothing is ever perfect in this world, 
so our main gripe was the small 
screen as we struggled to view the 
videos when looking up quickly while 
playing, meaning we missed our shot 
and drained our ball. Apart from this 
niggle, we felt that there was enough 

on the playfield to shoot at, from drop 
targets, a spinner that sounds 
awesome when hit and the two 
ramps, to keep us coming back for 
one more go – we were hooked by the 
FORCE.

For those that love easy to
understand rules and objectives, this 
machine keeps things fairly simple – 
hit the F-O-R-C-E target on the left 
side of the playfield to light up each 
letter. Once FORCE is all complete, 
the Rebels (Han Solo, Princess Leia 
and Luke Skywalker) are then lit, 
which you then shoot one (for
example Luke Skywalker) and 
proceed to complete the designated 
shots for that character. Once all 
Rebel characters are completed 
(including R2-D2), the timed wizard 
mode Jedi Multiball begins, with the 
objective being to rescue Luke, 

Princess Leia and Han Solo by
shooting the lit shots before time 
runs out – pretty straight forward if 
you manage to not lose that elusive 
silverball.

With four multiballs, including the 
aforementioned timed wizard mode 
Jedi Multiball, super jackpots, timed 
double scoring, bonus mutlipliers and 
the clever R2-D2 ball lock (which you 
can use to start or steal your
opponents locked ball for the R2-D2 
mutliball) , there is enough depth in 
the game to have you playing over 
and over again. Without a doubt, one 
of our fave and most satisfying 
objectives and shot (apart from 
ripping the blaster spinner) is 
destroying the Death Star – the light 
show, video and sound are

THE FORCEIS STRONGIN THIS ONE!
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STAR WARS
PINBALL

...choreographed perfectly, making 
you feel like you had a hand in the 
Rebels bringing down the Empire.

This game really surprised us.
We love pinball, so we were sceptical 
at first since this machine is targeted 
for the home. But once we started 
flipping it, all that scepticism went 
away. The total package does look 
and feel good, from the art, sound, 
sound effects to the video (even 
though the screen is on the small 
side) and general playfield, we felt 
like we were in the original Star Wars
universe. If you are interested in 
Stern’s Star Wars Pin, you can 
contact the folks at Zax Amusements 
today to have a flip and see if it is for 
you. However, if after playing it you 
feel that this machine is not to your 
liking, then then check out the 
commercial-grade Star Wars Comic 
edition.

The Force is definitely strong in 
this Pin!
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PROTECT YOUR BUSINESS!

Site/location Agreement
Books.
(50 duplicate Agreements in a pad)

COST: $22.00
(Includes GST and Postage)

New Members receive a
COMPLIMENTARY Book. To
save wastage, it has to be
requested).

Delivery Dockets
Delivery Dockets are used for
Record of Ownership. Title and
Commercials Terms.

Book is A5 - 50 pages in duplicate
Introductory Delivery Docket Book
$13.20 (includes GST, Postage and
Handling)

To order - please e-mail
admin@namoa.com.au
(Prices may change without notice)

REDEMPTION STICKERS

A lot of discussion has been had 
regarding the quality/price of prizes 
that are on offer in Prize Redemption 
games and the feedback from 
customers is that young children are 
‘seduced’ into playing some 
redemption games that have major
prizes of Playstation’s, mobile 
phones. IPods etc.

NAMOA has re-designed new 
stickers which are reversed printed 
and attached to the inside glass of 
Prize Redemption games, according 
to the value of the prize.

G Maximum Prize Value $20.00
PG Maximum Prize Value $50.00
M Maximum Prize Value $100.00
MA Maximum Prize Value $200.00

New members are entitled to 20 
free stickers, but you must apply for 
them. Please advise the combination 
you require. Additional stickers can 
be purchased by members at $1.10 
each, which includes
GST, postage and handling.

To order your Stickers please 
contact Juanita Keegan.
admin@namoa.com.au

ADVERTISING RATES
COLOUR in JPEG format

FULL PAGE $220  NOW $110!
HALF PAGE $165  NOW $82.50!
QUARTER PAGE $110  NOW $55!

PREFERRED SUPPLIER
ADVERTISING $88
per financial year.

This includes:
The Collector and the Web Site.
(The above Prices include the GST).
Rates may change without notice.

Deadlines
28 Feb, 31 May, 31 Aug, 30 Nov

To order - please e-mail
admin@namoa.com.au

VIDEO GAME MACHINE 
LABELS

Labels are not available from
NAMOA. Go to the
Government Web Site

Machine Labels can be downloaded
from www.oflc.gov.au
(Classification Markings)

SPECIAL NEXT COLLECTOR

ALL PRICES  50% OFF

Contact: admin@namoa.com.au 
Facebook: NAMOAGROUP

SUPPLIES
DIRECTORY
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Members - is your business included 
in these listings? If not - you are 
missing out on other members 
knowing what your business offers!

Your listing is also placed on the 
NAMOA web site as well as here in 
the printed Collector. Cost to you is 
$80 plus GST for 1 year on the web, 
including 4 Collector listings. PRO 
RATA for the remaining issues this 
year. Advertising rates may change 
without notice.

Email Juanita:
admin@namoa.com.au
with your paragraph and your 
advertisement will be in the next 
Issue and go straight onto the web 
site. (in Microsoft Word, please)

Not a Member? Join Now and take 
advantage of this listing directory.

A.M.D. SYDNEY
Amusement Machine Distributors. 
Australian Distributors for Stern 
Pinball, Incredible Technologies, LAI 
Games, ICE, Sam Billiards,
Benchmark, UNIS & Betsons.
Full range: new and used machines, 
service and spare parts available.

Ph: 02 9700 9600.
Fax: 02 9669 1266.
www.amdcoinop.com
E: bcolbourne@amdcoinop.com

AMUSINC
Importers of:

- Quality Crane/Skill Testers
- Prize Redemption Machines
- Spare Parts
- Licenced Plush Toys
- New Containers Always Arriving
- Representing Manufacturers from 
- China, Korea, Taiwan and USA
- Global Importers.

Give us a call for your needs.

Todd McDougall 0400 993 393
www.amusinc.com.au
E: coin_net@hotmail.com

ANDO’S AMUSEMENTS (AUST)P/L

Sales- various types
of Second Hand of
coin operated
amusements,
including Kiddy Rides.

Ph: Larry 0416 177 077
Fax: 07 4779 8672
E: andosam1@bigpond.com

CASHFLOW ENTERTAINMENT P/L

Designed to meet global market 
expectations with CNC manufacturing. 
Australian designed and
manufactured PCB’s and Software. 
Cutting edge 3G SMS communication 
systems. Producing a range of 
Cranes, Redemption, Ticket and 
Sports games. Balancing High 
quality with Low prices.

Ph: 0432 323 333
E: admin@cashflowgames.com.au
www.cashflowgames.com.au

COIN OP SOLUTIONS

Exclusive distributor for Wu Mar 
Harng/Paokai Electronic. Australian 
Designed Cranes – A crane for every 
Location. Toy Soldier, Maxi Claw, 
Win Every time, Cool Age Chocolate 
and Movie Stars. Glass All-round, 
LCD Screens, security bars, bill 
acceptors and many more options.

2 Year warranty on boards and 
motors. Now available – plush mixes 
20cm, 25cm, 30cm and 40cm

Mark Robins - 0433 118 477
Ph: 03 9555 1409
E: mark@coinopsolutions.com
www.coinopsolutions.com

LIKE TO PUT
YOUR

BUSINESS
HERE?

JOIN NAMOA TODAY!
E: admin@namoa.com.au

Contact: admin@namoa.com.au 
Facebook: NAMOAGROUP

SUPPLIERS &
CONTACTS
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HUNTER LEISURE

Hunter Leisure supply toys suitable 
for crane & redemption machines.

Ph: 03 9287 9888
Contact: Sonia Rhind
E: soniar@hunterleisure.com.au
or cathyd@hunterleisure.com.au
www.hunterleisure.com.au

MICRO SYSTEM CONTROLS P/LTD

Designers and Suppliers of:
Australian Design Award winning
Microcoin QL, Microcoin SP,
GBA Note Acceptors

For sales and service enquiries, 
please contact Robert Bird.

Ph:03 9646 6446
Fax: 03 9646 6447
E: sales@microcoin.com
W: www.microcoin.com

PENNY JUNCTION AUST. P/L

We are Australia’s largest bulk 
vending wholesaler of all gumball 
products, capsuled toys (25mm to 
93mm), rubber bouncing balls
(27mm to 50mm) and mixed bulk 
toys for stackers and similar 
machines.

We are able to service everywhere in 
Australia and our pricing will not be 
beaten.

Ph: Geoff Guthrie 03 9318 1047
Unit 1/1 Caulson Close
Maribyrnong Victoria 3032
E: pennyjunction@bigpond.com
www.pennyjunction.com.au

REFLEX GAMES

Proudly representing Win N Grin 
Amusements & their great range of 
prize equipment, with parts & 
service backup to match.

We also supply other new & used 
arcade equipment & associated 
products, including prize & ticket 
redemption games, plush toys, 
footballs & other prizes.

Register your surplus equipment on 
our sales consignment list & we’ll 
endeavour to sell it on your behalf.

Steve has been distributing arcade 
games since 1977, so there’s a little 
bit of experience to draw upon, if 
you need any advice.

If you require quality equipment at 
competitive prices, from a
distributor that doesn’t operate in 
competition with our customers, 
we’re definitely, worth a call:

Contact: Steve Patan
Ph: 0414 660 069 or 03 9016 6961
E: reflex.games@outlook.com
www.reflexgames.com.au

media

Need help with your
website, advertising

or print media?

Check out our
services today at

www.fidgetmedia.com.au
Call: 0431 114 977

LIKE TO PUT
YOUR

BUSINESS
HERE?

JOIN NAMOA TODAY!
E: admin@namoa.com.au
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Contact: admin@namoa.com.au 
Facebook: NAMOAGROUP

SUPPLIERS &
CONTACTS

AUTUMN EDITION



IOOF INSURANCE BROKERS

Insurance Brokers Approved by 
NAMOA

Proud Supporter for more than 10 
years.

Same people with a change of 
name from Shadforth
 
Fully underwritten by Australian 
insurers. With the ability to seek 
hard to place liability covers into 
London and Asia if required.
 
Please contact either
Ian on 03 9605 9717
or 0433 664 989
ian.banning@ioof.com.au

Or Darren on 07 3031 1620
or 0418 751 986
darren.reilly@ioof.com.au

THOMPSON BILLIARDS

Manufacturers of Coin Tables and 
Home Tables, as well as accessories.
35 years manufacturing experience 
in the industry.

Shipping nationally from the Gold 
Coast, Qld.

Phone: 07 5537 6922
Fax: 07 5529 1022
E: admin@thompsonbilliardtables.com.au

ZAX AMUSEMENTS

is Australia's largest supplier of coin 
operated amusement equipment, 
with exclusive rights to the world's 
best brands and recommending only 
the most successful and suitable 
games, with the best ROI for the 
operator.

We consult on every area of FEC 
operation, offer the class leading 
Intercard Debit Card system, and 
supply spare parts, service, tickets, 
tokens and everything to offer a 
turnkey solution, and support 
making your operation a success.

Located Port Melbourne
Victoria 3207
P: 03 9676 9190
Zak Athanasiadis
E: sales@zax.com.au
www.zax.com.au

DISCLAIMER
1. All expressions of opinion are published on the basis that they are not to be 
regarded as expressing the official opinion of the publisher unless expressly 
stated.
2. The publisher accepts no responsibility whatsoever for the accuracy of any of 
the opinions or information or advertisements contained in this publication and 
readers should rely on their own enquiries in making decisions concerning their 
own interests. In particular, no responsibility is accepted for the quality of goods 
or services supplied by advertisers or for the accuracy of materials submitted for 
reproduction. To the extent permitted by law, the publishers, their employees, 
agents and contractors exclude all liability (including liability and negligence) 
to any person for any loss, damage, cost or expense incurred or arising as a 
result of material appearing in this publication.

NAMOA STATE
REPRESENTATIVES

NEW SOUTH WALES
Ron Mroz – 0425 709 032
E: ron.mroz@teeg.com

VICTORIA
Zak Athanasiadis – 03 9676 9190
E: zak@zax.com.au

Steve Kimmins – 0409 345 684
E: stevekimmins@bigpond.com

QUEENSLAND
Tony Argery (NAMOA President) 
Mobile: 0418 988 988:
E: tony@funhouse.com.au

Ray McGowan – 0432 323 333
E: ray@cashflowgames.com.au

SOUTH AUSTRALIA
Robert Westwood – 0403 053 611�
E: robertwestwood@hotmail.com

TASMANIA
John van Aspern - 0400 430 743
E: jmasperen@bigpond.com������� Phone 

ACT
Nick Vasiliou – 0413 930 750
E: nick@happydays.net.au

COLLECTOR EDITOR
Ed Partridge - 0422 050 190
E: ed@pinball.com.au

ADMIN & FINANCE
Juanita Keegan - 0407 795 283
E: admin@namoa.com.au

THOMPSON
BILLIARD TABLES
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Contact: admin@namoa.com.au 
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NAMOA is Australia’s Premiere 
Amusement Industry Association

www.namoa.com.au 


