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EDITORIAL

Following the success of the 
recent BPAC Showcase at The 
Brisbane Exhibition NAMOA's 
membership has been 
bolstered by many new
members. 

It is important to keep in mind that 
our organisation needs to continue 
to grow and evolve in order to 
maintain our relevance to the coin 
operated amusement industry.

By expanding our membership with 
fresh faces we as an association 
become stronger, so ask yourself 

“Is there someone I know that is 
involved in the industry but not 
signed up that I could approach 
today to become a member of 
NAMOA?”

Many of those that have entered the 
world of coin-op recently or operate 
on the periphery may either not be 
aware or not fully appreciate the 
benefits of membership of our 
organisation.

It is up to us as current members to 
remind or teach them about the 
great things that first the State 
Associations and now NAMOA have 
achieved, such as the abolition of 
Registration Labels in Queensland or 
the “Change of Use” victory in New 
South Wales. (read more about these 
past achievements and
victories on the NAMOA website)

Please also enjoy in this issue - as 
well as our usual industry news and 
updates, an article from the
venerable Steve Patan at Reflex 
Games. In addition as a supplement 
to the Spring Edition - Retro Game 
enthusiast Mike Coolican has 
generously provided NAMOA
members with access online to his 
nationwide retro gaming booklet, 
please read on inside for further 
details.

by Ed Partridge,
Editor of
The Collector

Hi members,

Already nine months into 2019 and 
reports from members seem to state 
that it’s an up and down year
financially unlike previous years, 
however I am pleased to announce 
today that your board has agreed to 
push ahead into new areas hoping to 
create new opportunities for
members and widen NAMOA brand 
awareness further across our great 
country.

The Collector will be expanding its 
circulation through aligned strategic 
partner members and we will have 
more about this expansion in the 
next edition of the Collector.

A big thank you to Ed Partridge and 
Mark Schneider for helping further 
NAMOA's exposure at the recent 
EKKA Royal Brisbane Show in 
August, from all reports this was a 
success, a vast number of enquiries 
coming from country areas.

In expanding the NAMOA brand 
further into the community we as an 
industry must look at different ways 
and partnerships in helping our 

member's businesses grow with new 
opportunities that may present to 
our industry as we strategically 
partner with our industry
associations into the future. 
I am pleased to announce also that 
your board have decided to make an 
annual sit-down meeting with 
Queensland Gaming and Racing 
office at the start of every year with a 
view to anticipate coming changes 
that may affect our industry into the 
future. This approach gives our 
members a better understanding of 
what’s on their agenda for the 
following year ahead and can give 
our members an advance approach 
should anything change from the 
government of the day.

Cashless, well there is market 
movement in this area of our
industry and I believe there will be 
more yet with the bank sector 
looking at different ways to
implement a cashless society as 
quickly as possible, so please if you 
haven’t looked into this yet, now is a 
good time to look at this as there are 
more options today than two years 
ago and it’s an area that should see 
new opportunities – so keep your 

eyes out for new Cashless base 
systems for your business.

This is also a topic we will look at in 
the next edition of the Collector.

Also, on a last note, now is a good 
time start thinking about renewing 
your old equipment, try and keep 
your games in your locations 
turned over or buy new games from 
our NAMOA member distributors.

Till next edition may your
cashboxes be full and if you need 
any information please contact us 
at admin@namoa.com.au

Yours sincerely

Tony Argery
NAMOA President
AMOAQ President 

Contact: admin@namoa.com.au 
Facebook: NAMOAGROUP
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WE WANT YOU!
If you are in the amusement machine
industry and you want:

✔ effective business support
✔ timely industry representation
✔ the right advice for your business
�
Then this is the most important information
you'll read all year.
�

WHY?
�
Because being a member of NAMOA means you
WON'T BE GOING IT ALONE IN YOUR BUSINESS.
�
�NAMOA is the leading association in the Amusement 
Machine Industry

SO HERE'S THE BOTTOM LINE
WITH NAMOA MEMBERSHIP
You receive 12 months membership, regular industry 
update emails, quarterly Collector newsletter with the 
latest industry information, access to business
education and compliance modules, technical support 
information, staff development programs, association 
events and more

You get all of this for only $275 Inc. GST.

Don't go it alone, learn from those who have
been there before you.

IN FACT, HERE'S JUST THE 
TIP OF THE ICEBERG OF 
WHAT YOU GET...
• improve your business skills and grow your business
• helping you to avoid the pitfalls and get the right advice at the 
 right time
• providing technical information 
• provide you with solutions for the day to day challenges in this 
 industry
• safeguarding your business future with industry
 representation
• know that you have taken a step towards having the best 
 support on your side, for your industry
• knowing that you are doing what the business needs you to do
• learning from your peers and sharing experiences that benefit 
 everybody

HERE'S HOW TO JOIN
So go ahead and click the link now and you'll be on your way to 
enjoying all the benefits we've talked about here and more! 
Let's get started right now!

TO JOIN GO TO WWW.NAMOA.COM.AU

You get all of this for only $275 Inc. GST.

Don't go it alone, learn from those who have
been there before you.

Contact: admin@namoa.com.au 
Facebook: NAMOAGROUP

MEMBER
BENEFITS
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REFLEX
GAMES

They say that Spring is the time of 
renewal, so, I thought, why not renew 
the business, as unfortunately, I can’t 
do much about this old, wizzened 
body that I inhabit. 

It’s been evident to me for some 
time, that street operators have 
much less choice, to draw upon, than 
their counterparts in the arcade 
centre sector. Plush & chocolate 
cranes have been the mainstay for 
most operators for quite some time 
now, with a few other games such as 
air hockey, basketball, hammer 
games & the odd video driver or 
shooting game, providing backup, if 
the venue has the space to
accommodate them.

However, more recently, as the dollar 
has started to wane & plush & 
chocolates have become more 
expensive, it’s been that little bit 
harder to achieve a reasonable 
profit, whilst giving good value to 
the players.

Prizes are the mainstay of the 
industry & operators need to spend a 
lot of time searching for good value 
prizes. Life would be much easier if 
operators could purchase what they 
need from one source. This is espe-
cially true of ‘play ’til you win’ 
games, which have seen a resur-
gence in recent times but require a 
good mix of novelty prizes that 
appeal to players.

It was with this in mind, combined 
with a bit of research, talking to 

operators who have already taken 
the plunge, that convinced me to 

join forces with Win N Grin, to take 
on the distribution of their

equipment, as their Craneosaurus 
‘Play ‘til you win’ cranes, 

Bounceroo ‘Play ‘til you win’ 
bouncy ball crane & Chupa Chups 

Stairway to Heaven vending game, 
help solve the problem.

The games themselves are all built to 
a high standard & will last the 
distance but what sets them apart is 
the prizes that are offered as part of 
the package.

The current owner of Win N Grin 
designed  the Craneosaurus &
operated this style of game for 
around 20 years, in the UK, before 
selling out to a major company, with 
the intention of ‘retiring’ to Australia. 
Obviously, that didn’t work, as he saw 
that there was an opportunity to do 
the same in Australia & said goodbye 
to retirement, shortly after saying 
hello.

The Craneosaurus has been designed 
specifically, to be able to pick up 
prizes that most other claws could 

not grab & unlike other claws, the 
solenoid won’t overheat, which 
causes early solenoid failure, a 
problem that regularly occurs with 
most ‘play ‘til you win’ cranes.
Another advantage of the game, is 
that the player tends to win more 
quickly, allowing for more plays, as 
the claw is designed to assist with 
helping the player to win.

The specially designed claw also 
gives the game the ability to offer a 
wider range of prizes, as it can pick 
up prizes that most other cranes 
can’t. However, without an ongoing 
supply of good quality prizes, income 
will inevitably fall off. Over the years, 
whilst operating hundreds of these 
games across the UK, a network of 
quality prize suppliers was also built 
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UNIS announces To Tha Net
by Dan Snook - Intergame

Scheduled to debut later this year at the 
IAAPA Expo, the game utilises a 65ins
LCD monitor backboard to display
computer-generated animations, complete 
with real-time digital prompts to encourage 
repeat play.

Up to as many as 16 units can
be linked together and with a vibrant cabinet 

design featuring bespoke lighting 
and audio, UNIS is confident it 

has a winner on its hands. 

“We have been testing this 
game in Asia since 
March,” said UNIS 

general manager 
Steven Tan.

up, who could supply at a cheap 
price, in bulk. You can also purchase 
these, pre-mixed & are priced so that 
you can make a good profit on $2 per 
play. What more could you ask for? 
You just load up the prizes into the 
game & it does the rest. So long as 
you have venues that cater for kids, 
you will consistently earn good 
income for years to come.

Bounceroo bouncy ball ‘Play ‘til you 
win’ game, which is a smaller game, 
operates on the same principle as 
Craneosaurus & uses top quality 
32mm, 45mm & 49mm bouncy balls, 
which are also available to purchase, 
pre-mixed.

Chupa Chups Stairway to Heaven is a 
small vending game, that is simple to 
operate & play, using a well-known, 
popular brand to entice more play. 

The player is guaranteed at least one 
Chupa Chup & can win more, simply 
by hitting a reaction button, to stop 
the display on a win. A stairway 
(escalator) inside the display area 
powers up, picking up the Chupa 
Chups & dropping them into the prize 
chute. Chupa Chups can also be 
purchased at competitive prices.
These two games may not earn as 
much as a Craneosaurus but since all 
of these games tend to add income to 
a venue, rather than diluting it, they 
are still worth the investment, giving 
a consistent return over a long period 
of time.  Therefore, you won’t have to 
worry about investing in another new 
replacement game.

Since these games allow the player to 
win every time, the players will be 
happy, their parents will be happy & 
the venue owners will be happy to 

have happy customers, as nobody will 
be complaining to them about the 
games being a ‘rip off’. You can also 
use this as part of a marketing 
exercise to convince venue owners, 
who already have this opinion of prize 
games, to change their minds.

If you have the venues to suit, such as 
hotel games rooms, play centres, 
bowling centres & any other venues 
where kids gather, then these games 
are a no brainer. It’s a ’win win’ for 
everybody, brought to you by Win N 
Grin & Reflex Games.

Steve Patan (Reflex Games)
Tel 0414 660 069
Email reflex.games@outlook.com
www.reflexgames.com.au
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TO ‘THA’ NET “The results have been remarkable. 
We are seeing more and more 
repeat plays from competitive 
players who are drawn to the 

interactivity of the game. The voice 
prompts really get the players 

going”

Players score points to progress 
through four different stages and can 
play against the clock or compete 
with other players for the highest 
score.

In addition, the game comes with a 
camera feature to capture an image 
of the player’s face that is displayed 
on the leader board. Selectable 
difficulty levels cater to players of 
various skill levels.

UNIS will also be launching To Tha 
Net Jr, utilising a smaller cabinet, 
suitable for younger players.

The LCD display on the smaller 
version will move forwards or
backwards to adjust the distance of 
the basket based on player’s
inputted age.

general manager 
Steven Tan.
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BPAC
WRAP

Dagwood dogs, fairy floss, 
ferris wheels, horses, cows... 
pinball and arcade games? At 
Brisbane's RNA Show – for 
many years The Ekka had not 
been associated with
amusement machines but it 
seems it will be well into the 
future due to the overwhelming 
success of the inaugural
Brisbane Pinball and Arcade 
Showcase.  

Put together by a cast of many, the 
spearhead being the effervescent 
ringleader Jimmy Nails. The BPAC 
(Brisbane Pinball and Arcade
Collective) Showcase was ten days of 
organsied chaos set right up the back 
of the Ekka grounds, just by the horse 
stables. This was a bit of a downside 
in an otherwise great event. The open 
air nature of the room we were in with 
large doors on each end meant that 
the blustery August Ekka winds 
meant we all got a bit too up close 
and personal with the odours
stablehands deal with on daily basis. 

Although the room was right next to 
the Stockman's Bar which was ideal 
to quench a players thirst, it did mean 
we were tucked away right up the 
back of the grounds and were not as 

accessible to members of the general 
public as organisers may have liked.
What they would not have been 
disappointed with was the turnout at 
competition events, almost every day 
sold out and  record attendance levels 
were surpassed at associated local 
events such as the Brisbane Pinball 
Club meet at Netherworld which hit an 
all time high of 85 participants.

The main event of BPAC was the 
Brisbane Pinball Masters which had to 
be capped at 160 players and sold out 
well in advance.

When it came to the top placings in 
these competitive pinball events, it 
was a case of youth before experience 
and an overseas invasion as two 
American teenagers, Colin Urban and 
Escher Lefkoff took out top placings at 
almost all the major tournaments 
including The Masters. It was a case of 
better luck next time for our top 
ranked local players!

The inaugural Australian Arcade 
Championships was also held over the 
last weekend of BPAC on 17th & 18th 
August. 1st Place was taken out by 
Andrew "Barra" Barrow, 2nd place 
going to Derek Broadfoot and 3rd to 
Marc Bell.

SPRING EDITION

BRISBANE PINBALL
& ARCADE SHOWCASE 
2019 WRAP UP

The other major event at BPAC,
The Kong Off Donkey Kong
tournament ended in more

predictable fashion with the event 
taken out by previous world record 

holder, the controversial
Billy Mitchell.

Billy Mitchell was accompanied by 
Walter Day- the father of official 
videogame record keeping and the 
person who set up the Guinness World 
Record affiliated high score tracking 
website Twin Galaxies.

Walter has worked tirelessly for many 
years trying to raise the profile of 
arcade gaming, the competetive side 
of classic gaming and by celebrating 
people in the classic gaming scene 
who have reached outstanding heights 
within their chosen games and the 
people/establishments who support 
and help grow the classic gaming 
scene.

The organisers of BPAC hope to be 
back bigger and better next year, as 
soon as we have confirmation you'll 
read about it first here in The
Collector.
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by Dan Snook - Intergame

The Toombul Shopping Centre in the 
suburb of the Queensland city will 
house the circus-themed FEC, which 
will offer a variety of arcade games, 
dodgems, bowling, VR and a XD 
motion theatre.

Tickets won on the redemption 
machines can be traded in for an 
array of unique prizes including 
pop vinyls, gaming consoles and 

‘90s retro paraphernalia.

The Archie Brothers interior design 
will aim to bring the circus feel to its 
guests, with red velvet curtains on 
entry leading to the main area and the 
scent of popcorn and candy floss 
mixing with a soundtrack of DJ-spun 
music.

The cocktail bar serving visitors will be 
built to resemble a vintage
carousel and will be a focal point of 
the room.

Booth seating will be modelled around 
the cars from classic theme park rides 
such as the Teacup ride. The drinks 
produced from it will be a range of 
brand-new ‘’loaded” shakes and 
cocktails.
Brisbane is the third Archie Brothers 
location in Australia. Alexandria, 
Sydney, opened in December 2017 and 
Docklands, Melbourne, opened in 
October 2018. The official launch date 
of Brisbane will be announced soon.

ARCHIE 
BROTHERS 
HEADS TO 
BRISBANE

Contact: admin@namoa.com.au 
Facebook: NAMOAGROUP

ARCHIE
BROTHERS
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BANNING CASH 
SO YOU PAY THE 
BANK TO HOLD 
YOUR MONEY
IS WHAT THE
IMF WANTS 

Contact: admin@namoa.com.au 
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The Federal Government moves 
to ban cash transactions above 
$10,000, there's a theory 
gaining traction that the real 
motive for the cash ban isn't 
the so-called "black economy", 
but rather, to give authorities 
greater control over your 
behaviour during recessions. 

$10,000 cash ban on the cards 
Paying more than $10,000 in cash 
could make you a criminal under 
proposed law.

This theory, put forward by
economists such as John Adams — 
and picked up by some federal 
politicians — has not been plucked 
out of thin air. 

It is based on repeated public papers 
and statements by the international 
body in charge of financial stability 
— the Washington-based
International Monetary Fund (IMF). 

A recent IMF blog entitled "Cashing 
In: How to Make Negative Interest 
Rates Work", explains its motive in 
wanting negative interest rates — a 
situation where instead of receiving 
money on deposits, depositors must 
pay regularly to keep their money 
with the bank. 

As the blog notes, during the global 
financial crisis central banks reduced 
interest rates. 

Ten years later, interest rates remain 
low in most countries, and "while the 
global economy has been recovering, 
future downturns are inevitable". 
"Severe recessions have historically 
required 3 to 6 percentage points cut 
in policy rates," the IMF blog 
observed.

"If another crisis happens, few 
countries would have that kind of 
room for monetary policy to respond."
The article then goes on to explain 
that to "get around this problem", a 
recent IMF staff study looked at how 
it could bring in a system that would 
make deeply negative interest rates 
"a feasible option". 

The answer, it said, is to phase out 
cash.

Cash acts as an 'interest rate 
floor'

When cash is available, cutting 
interest rates into negative territory 
becomes impossible.

Cash acts as "an interest rate floor" 
as people hold cash when bank 
deposit interest rates are at zero. 

The thought of paying the major 
banks to hold your money isn't one 
that most consumers would jump at. 
The alternative — as risky as it may 
be — is hoarding cash, or making 
investments in tangible commodities 
like gold. 

So, the end game, the article 
explains, is the IMF's ideal world — 
one without cash.

"Without cash, depositors would 
have to pay the negative interest 
rate to keep their money with the 
bank, making consumption and 
investment more attractive," it 

said. 

This, would "jolt lending, boost 
demand, and stimulate the
economy". 

In other words, the central banks get 
greater control to influence your 
behaviour and economic outcomes. 
For those who have faith in monetary 
policy and central banks, this is no 
problem. 

But one year on from the banking 
royal commission, faith in our
financial institutions — and the 
regulators who failed to police the 
banks' bad behaviour — isn't exactly 
at an all-time high.

continued over ...
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Negative interest rates could 
affect Australia

This weird world where savers are 
penalised — and borrowers get paid 
— is no longer just a problem for 
central banks in Europe and Japan.

The Reserve Bank's consecutive 
interest rate cuts in June and July 
have taken the cash rate to an 
historical low at just 1 percent.

Put this together with Governor 
Philip Lowe's comment on August 9 
at a parliamentary hearing. 

He was asked by Labor's Andrew 
Leigh what work the Reserve Bank 
has done on what "unconventional 
monetary policy" might look like as 
Australia heads towards the zero 
lower bound of interest rates.

Dr Lowe answered: "I think it's 
unlikely, but it is possible. We are 
prepared to do unconventional 
things if the circumstances
warranted it."

In answering some other questions 
Dr Leigh threw his way, Dr Lowe also 
noted that "monetary policy is less 
effective than it used to be". 

"Once upon a time, when we lowered 
interest rates people were very quick 
to run off to the bank to borrow more 
to spend," he said. 

"In today's environment people don't 
run off to the bank to borrow more 
when interest rates fall; they are 
more likely to pay back their mort-
gage more quickly." 

Dr Lowe also noted international 
political tensions are weakening the 
global outlook, "and it's very hard for 
central banks to completely offset 
that".

Phasing out cash to target 
Aussie 'national sport'

Now let's return to the problem of the 
'black economy'. 

Australia is not standing alone in 
moving towards a cash limit. 

A number of other countries have 
already imposed limits — France has 
banned cash transactions above 
1,000 euros; Spain above 2,500 
euros; Italy above 3,000 euros. 

Also, in 2016 the European Central 
Bank (ECB) announced it would end 
the production and issuance of its 
500 euro note at the end of 2018. 

As the ECB was implementing this 
change, the man who headed the 
Federal Government's Black
Economy Taskforce — the late 
Michael Andrew (he died in June) — 
was undertaking the enormous task 
of pulling together an array of 
information about the scale of the 
illegal cash economy.

Mr Andrews has previously said that 
the biggest hurdle to tackling the 
black economy is cultural.

continued over ...
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Australians, he said, viewed taking 
cash-only payments and not
declaring it as "almost a national 
sport". 

The taskforce went on to estimate 
the cost of the illegal cash economy 

could now be about 3 per cent of 
GDP — roughly $50 billion. 

But, this figure, it said, was a
qualitative estimate, based on a wide 
definition of what activities make up 
the black economy. 

The $50 billion estimate included a 
host of activities including
underpaying wages or paying for 
work cash-in-hand, under-reporting 
income, sham contracting,
phoenixing, identity fraud, ABN and 
GST fraud, evasion of illicit tobacco, 
money laundering, unregulated 
gambling, criminal acts, counterfeit 
goods and illegal drugs.

More changes flagged under 
'black economy' banner

The taskforce in its final report 
suggested that the ABS do proper 
modelling on the economic and 
social costs. 

This work has not yet been done. 
Yet the Government is moving 
ahead with proposed laws that 
could make people criminals — 
with the threat of two years in jail 
— for spending more than $10,000 
in cash. 

The politics will dictate whether 
and how quickly the Government 
can push its cash limit bill through, 
with One Nation already indicating 
it will not support the proposed 
law, but Labor saying it likely will.

Opposition assistant treasury 
spokesman Stephen Jones has also 
indicated that he wants to see the 
ban apply to Bitcoin — a move that 
would send the Bitcoin industry 

into disarray given its repeated 
public campaigns to invest in the 
digital currency to avoid the 
proposed cash ban. 

But that's not all that is in store 
under the Government's 'fighting the 
black economy' banner. 

Treasury is asking the public whether 
the Government should also change 
the law to reverse the onus of proof 
for "serious black economy offences" 
and give the Australian Taxation 
Office (ATO) even more powers to 
hunt down whomever it deems to be 
a 'black economy' criminal. 

This proposal has already faced 
much criticism from tax experts and 
business lobbies that say such 
measures could adversely impact the 
rights of individuals and their 
liberties.

 Nassim Khadem
abc.net.au
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CURRENCY FEE
RIP-OFFS

The ACCC is warning Australians 
about massive foreign currency 
exchange fees after a damning report 
revealed how much we’re being 
ripped off. 

Australians seeking to convert 
foreign currencies, particularly for 
international money transfers, could 
save hundreds of dollars by shopping 
around. 

More than $40 billion in foreign 
currency transactions take place in 
Australia each year.

The Australian Competition and 
Consumer Commission (ACCC) has 
found in a report released on 
Monday that prices are hard to 
compare, customers rely too heavily 
on the big four banks, and payment 
cards are generally cheaper than 
other methods.

Australian consumers were paying 
higher fees than those in other 
countries, the ACCC said.

In some circumstances Australians 
are paying 30 per cent more than 
those in the US for the same service.

In one example, a customer
transferring $10,500 to the United 
States could save up to $550 by 

using the cheapest provider.

The ACCC says Australians are being 
ripped off when dealing with foreign 
currencies. Source: iStock
ACCC chair Rod Sims said consumers 
and small businesses tended to 
default to their usual bank to send 
money overseas, but this wasn’t 
always the cheapest option.

“This is another example where 
consumers may end up paying more 

for their loyalty,” Mr Sims said.

Consumers could have saved about 
$150 million in 2017-18 if they had 
used smaller international money 
transfer agencies, rather than the big 
four banks, for US dollars and British 
pounds, the report found.

The report found cash was more 
expensive at the airport than other 
locations, and when using a credit or 
debit card overseas, consumers 
should avoid the option of paying in 
Australian dollars as this is usually a 
more expensive option. Australians 
could have saved $40 in February 
2019 by purchasing $US200 at a 
non-airport location, rather than at 
an airport, the report found. The 
watchdog has recommended an 
increase in competition and lower 
transaction fees.

Australians could have saved about 
$150 million in 2017-18 if they had 
used smaller international money 
transfer agencies for US dollars and 
British pounds, the report found. 

It found new entrants to the foreign 
currency market were already
delivering better outcomes for 
consumers, but these smaller 
businesses were being cut off from 
banking services due to anti-money 
laundering or counter terrorism laws. 
Mr Sims said this posed a threat to 
competition, with the commission 
recommending introducing a scheme to 
help these smaller businesses navigate 
those laws until the end of 2020.

The report recommended
international transfer and foreign 
currency service providers be upfront 
about the total service costs for 
customers. Treasurer Josh
Frydenberg said the ACCC would 
report back to the Government in a 
year on how industry is responding to 
its recommendations.

He has not ruled out taking further 
action to ensure customers are not 
being ripped off.

Currency exchanges at airports are 
notorious for ripping off consumers.

SPRING EDITION

ACCC CALL TO END
FOREIGN CURRENCY
FEE RIP-OFFS
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• Don’t rely on the big four banks 
when transferring money overseas or 
exchanging currency for your 
holiday. Smaller, international 
agencies often offer lower fees, so 
shop around.

• Avoid exchanging currency at 
airports — they usually offer the 
worst exchange rates and higher 
fees. Go to currency exchanges in 
CBDs, as they tend to be more 
competitive.

• Don’t leave it until the last minute 
to exchange currency. Spend time 
comparing rates online, and sign up 
to exchange rate trackers to see how 
the Australian dollar is faring against 
the currency you need.

• Avoid paying in Australian dollars 
if you’re paying by card overseas.
It is usually the most expensive 
option.

• Consider a travel money card, 
which allows you to purchase 
foreign currency in advance with 
locked-in exchange rates. They also 
have low, or no, ATM withdrawal fees 
and don’t have the massive
international transaction fees of 
regular credit cards.

AAP and Staff Writers
news.com.au

SPRING EDITION

Contact: admin@namoa.com.au 
Facebook: NAMOAGROUP

CURRENCY FEE
RIP-OFFS

SPRING EDITION

Source: iStock

HOW TO AVOIDGETTING RIPPED OFF!



Go to: www.intergameonline.com/subscriptions
Enter promotional code: NAM20

InterGame now 

Exclusive 20% discount

Contact: admin@namoa.com.au 
Facebook: NAMOAGROUP



NAMOA MEMBERSCHECK OUT THISRETRO GAMINGMAGAZINE ONLINE

Go to: www.intergameonline.com/subscriptions
Enter promotional code: NAM20

InterGame now 

Exclusive 20% discount

Contact: admin@namoa.com.au 
Facebook: NAMOAGROUP

RETRO
GAMING

A sidenote to BPAC 2019 was 
the issuing to all attendees the 
pocket sized printed magazine 
“Australian Classic Arcades, 
Barcades, Retro Gaming Shops 
and Everything in Between” 
which is jam packed with 
information about where to 
play and buy retro games 
throughout Australia. 

Produced by Brisbane video game 
enthusiast Mike Coolican the guide 
features a full list of locations, games, 
sales and events. Mike has put 
together an exhaustive guide to the 
retro gaming scene nationwide in the 
form of his 'zine and has kindly 
allowed NAMOA to make the content 
available to our members online.

Below are the areas in the guide:

QUEENSLAND

Covering Arcades, Barcades & other 
places to play classic arcade 
machines, Retro Game Shops & places 
to play Pinball in the following 
Brisbane suburbs:

Bowen Hills, Chermside, Fortitude 
Valley, Greenslopes, Morningside, 
South Brisbane, Wooloongabba
Gold Coast suburbs: Carrara,
Coolangatta, Robina. Sunshine Coast 
suburb: Noosaville

WESTERN AUSTRALIA

Covering Arcades, Barcades & other 
places to play classic arcade 
machines, Retro Game Shops & the 

Videogame Console Museum in these 
suburbs:

Gosnells, Kelmscot, Malaga, Morley, 
Mount Lawley, North Perth,
Northbridge, Perth

NEW SOUTH WALES

Covering Arcades, Barcades & Retro 
Game Shops found in these suburbs:

Campbelltown, Goulburn, Newtown 
(plus events at 1989), Penshurst, 
Tweed Heads

VICTORIA

Covering Arcades, Barcades & other 
places to play classic arcade 
machines, Retro Game Shops in these 
suburbs:

Bayswater, Fitzroy, Geelong, 
Melbourne, St Kilda

SPRING EDITION

SOUTH AUSTRALIA & AUSTRALIAN 
CAPITAL TERRITORY (A.C.T)

Arcades & places to buy retro video 
games:

S.A. – Craigmore A.C.T. ‐ Fyshwick

Check the full guide out online at 
www.namoa.com.au/retro-gaming, 
thanks once again to Mike for 
making his booklet available to 
members.

Any feedback or additional locations 
please contact:
arcademyk@gmail.com

https://www.namoa.com.au/wp-content/uploads/2019/09/The-Australian-Arcade-Gaming-Retro-Gaming-Guide-7-Aug-2019.pdf
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Lloyds auctions has continued 
their bi-yearly pinball auctions 
with another extremely
successful pinball and arcade 
machine auctions featuring a 
range of items from NAMOA 
members. 

The July auction had an abundance 
of stock with a wide range of 
machines not previously offered. 
These included some rarely seen and 
highly sought-after items such as car 
& flight simulators, bumper cars, 
pool tables, virtual reality pods and 
more. There was also an extensive 
range of other machines including 
pinballs, skill testers, arcade games, 
redemption machines, air hockey 
and vending machines.

The response from the auction was 
huge both with great media
attention as well as strong bidding 
participation. With over 70 lots in the 
most recent auction this July and 
over 400 bidders participating, the 
result was an almost 100% 
sell-through rate.

Auctioneer Paul Thomasson advised 

“The continued popularity of this 
style of assets to businesses,

collectors and home users ensures 
they attract plenty of interest. 

Phones were ringing off the
hook with the number of

enquiries we had.”

Sellers are capitalising on the 
auctions to sell their machines with 
some selling Unreserved to 
maximise the interest and potential 
bidding from the Buyers. In fact eight 
Pinballs were offered totally
unreserved and were the subject of 
some fiercely competitive bidding.

“The Pinballs are certainly one
of the feature assets in these 

auctions and never fail to
generate strong buyer interest”

added Mr Thomasson.

With the bidding so strong the 
continuation and expansion of the 
successful Pinball, Arcade &
Amusement auctions will be going 
strong into 2020. Many enthusiasts 
that had bid and won items in the 

auction in July are now also
enquiring about selling pre-loved 
games from their collections.

Lloyds Auctions has started taking 
enquiries for the final November 
2019 year auction from enthusiasts 
nationwide, for anyone looking to 
buy or sell a pinball or arcade 
machine contact Paul Thomasson 
from Lloyds Auctions on
0451 824 277 or email him at
paul@lloydsauctions.com.au
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As they did with Wizard of Oz 
Jersey Jack Pinball (JJP) has 
gone back to Hollywood and 
obtained another dormant 
movie license. This time it's the 
1971 Gene Wilder  film
adaptation of Roald Dahl's 
"Charlie and the Chocolate 
Factory" that gets the JJP 
treatment.

The license would have been chosen 
as it appeals to Jack's target market – 
middle aged or older men. It seems 
that it was also a cut price version of 
the license as there are only limited 
cut scenes featured from the movie 
on the backglass LCD.

A heavy emphasis in the game is on 
the child characters from the movie 
such Augustus Gloop, Veruca Salt and 
Mike TV – these names will be
familiar to anyone over 40 and also to 
younger fans of the modern Tim 
Burton version of the film.
 
Willy Wonka standard edition pinball 
machine can be produced in unlimited 
quantity by JJP. This would equate to 
the Pro model offered by market 

leader Stern Pinball.
 The “Limited Edition” 
which can reach 5000 
maximum (if he makes 
that many in TOTAL of 
this game Jack will 
really be doing 
cartwheels).

Finally the Collector's 
Edition which is the true 
LE, being limited to 500 
games produced.

The game model that 
was played for this 
review was the Limited 
Edition.  

As they did with their 
last game “Dialed In” 
JJP has gone over the 
top with colours here, 
also on features and 

mechanisms.

This is in part due to 
JJP's desire to
differentiate themselves from Stern as making the 
fanciest games around, but also due game designer Pat 
Lawlor's ethos of late - “more is better”.

Artist John Youssi has 
somehow managed to 
exceed the colour count of 
the vibrant Dialed In and it 
looks like Pat has included 
a few more flowing shots 
this time.

WILLY WONKA & THE 
CHOCOLATE FACTORY

GETS THE
JJP TREATMENT

continued over ...



Next up we take a look at Jurassic 
Park, the latest offering from Stern. 

This is technically a license of the mega hit film 
franchise but it is in name only as no actual 
LCD cut scenes and few characters from the 
movies are used.  Instead designer and World 
Champion pinball player Keith Elwin has 
produced a homage to the Data East game (this 
JP even has a Smart Missile) of the same name 
designed by Stern stablemate John Borg. 

The iconic feature of the first 
Jurassic Park was a T-Rex that 
ate the ball. In the new 
game this has been taken 
a step further and the 
large dinosaur at the rear 
of the playfield spits the 
ball out and flings it in 
random directions, as 
well as sometimes 
placing it onto a ramp.  
However this is only on 
the Premium and LE 
variants, in the Pro the T 
Rex is static.

The other big difference 
besides the T-Rex toy on 
the Pro, Premium and LE 

Contact: admin@namoa.com.au 
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NEWS REPORT
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continued page 27 ...

...The game certainly looks beautiful 
and flips well straight out of the box, 
but given JJP's track record we will 
have to see how it performs in the 
longer term onsite. JJP games have 
been notorious for onsite break-
downs, in this case the flimsy piece of 
metal which acts as a spring stop for 
the centre lock on Wonka looks like 
the first part which will fail.  A spare 
of this item is actually included in the 
cash tin goodie bag so Jack already 
knows it's a troublesome area.

Next up we take a look at Jurassic 
Park, the latest offering from Stern. 

This is technically a license of the mega hit film 
franchise but it is in name only as no actual 
LCD cut scenes and few characters from the 
movies are used.  Instead designer and World 
Champion pinball player Keith Elwin has 
produced a homage to the Data East game (this 
JP even has a Smart Missile) of the same name 
designed by Stern stablemate John Borg. 

The iconic feature of the first 
Jurassic Park was a T-Rex that 
ate the ball. In the new 
game this has been taken 
a step further and the 
large dinosaur at the rear 
of the playfield spits the 
ball out and flings it in 
random directions, as 

placing it onto a ramp.  
However this is only on 
the Premium and LE 
variants, in the Pro the T 

The other big difference 
besides the T-Rex toy on 
the Pro, Premium and LE 
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SIGN, SCAN
& EMAIL

You can now buy Adobe Sign priced 
for small businesses, which could 
make it much easier for your
customers to do business with you.

Plenty of businesses ask their 
customers to sign, scan and email 
forms, but that’s no longer the best 
way to collect this type of
paperwork.

Instead, it's possible to send them a 
form which they can electronically 
sign.

There are various electronic
signature tools that allow you to 
create these forms and collect 
legally binding electronic signatures, 
including Adobe Sign.

There’s now an Adobe Sign
subscription plan for small
businesses, which has an

introductory price of $43.58 per 
user per month. It is for businesses 

that have up to 10 employees.

Unlike the Individual Adobe Sign 
subscription plan, the Small
Business plan will allow you to 
publish web forms on your website 
that your customers can digitally 
sign.

You can also use it to collect
customers’ signatures and their 
credit card, debit card or PayPal 
payment at the same time – if you 
sign up for a PayPal Braintree 
account.

That’s another feature not include in 
the Adobe Sign Individual plan.

The Small Business plan also allows 
you to put your company brand on 
documents, and manage users and 
groups.

What about DocuSign?

The introductory Small Business 
price is competitive with DocuSign, 
another well-known electronic 
signature product. DocuSign’s 
Business Pro plan, which includes 
payment collection, costs $55.

But keep in mind that DocuSign 
Business Pro les you send SMS 
messages to recipients for two factor 
authentication.

Adobe Sign reserves that feature for 
its more expensive enterprise version, 
and you’ll have to call them to ask for 
the enterprise price.

If you only send one or two
documents a month to recipients to 
sign, then there’s also another option 
– Adobe will soon make a free, 
limited-use version of Adobe Sign 
available in its free Adobe Reader 
PDF-reading software. That version 
will let you send two documents a 
month for e-signatures.
Source: bit.com.au

SPRING EDITION

NEED YOUR CUSTOMERSTO SIGN, SCAN ANDEMAIL FORMS?
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...models is the Raptor Pen area, 
which on the Pro is a bullseye target 
and gate.

On the other 2 editions this area 
features a motorised target bank 
which rises to trap the ball and 
players then bash the trapped ball 
which causes a raptor perched above 
to attack.

Now we come to an issue which has 
become apparent on both of these 
games which have been delivered to 
customers. There seems to be a 
problem with the curing of the clear 
coat used on the playfields.  Since the 
heyday of Williams' Pinball in the 
1990's the practice of sealing wooden 
playfields with automotive style 
clearcoat (“Diamond Plate” at 
Williams) has become the norm. Since 
Pirates of the Caribbean from JJP and 
Batman '66 from Stern there have 
been an increasing number of
customers complaining about soft 
clearcoat on their games, a problem 
which is evidenced by rippling or 
pooling of the clearcoat around posts 
which have been fastened to the 
playfield.  Because the clear has not 
cured to the correct hardness this is a 
problem which may not have been 
apparent at the factory and has only 
developed over time, often during 
shipping.

Whether this is due to a change of 
clearcoat formula at the factory that 
makes the playfields, in this case for 
both manufacturers, or some other 
factor is unknown at this point.
It has to be said that at The Collector 
we consider this to be a bit of a storm 
in a teacup. This is what pinball has 
come to as an industry where most 
games are now shipped to home 
buyers.

No operator from the 80's or 90's 
would be overly concerned about this 
issue, as the offending bumps could 
be removed easily and then covered 
with mylar if the surface was a 
concern.  But for home buyers who 
may be buying their first or only 
machine this has become a big issue 
that may hurt sales.

Finally in breaking news, Stern has 
confirmed what we knew already 
and that Elvira – House of Horrors 
will begin shipping in October as

previously planned.

Whether it was deliberate or not is 
uncertain, but pictures appeared 
online first and then the official 
announcement followed. This was the 
same way that news of the Jurassic 
Park game was revealed to the public. 
It seems Stern is banking on Elvira 
fans having very deep pockets as 
there will be no Elvira Pro, the entry 
level game will be a Premium with LE 
and “Signature” models also available.

More on this next issue.
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TWO-FACTOR
AUTHENTICATION

It’s easier than ever for small 
businesses to use two-factor
authentication to protect their data. 
Here’s why you should.

It might be tempting to think that 
your business is safe from cyber-at-
tacks if it has virus protection and a 
firewall. Of course, that’s not true.

The reality is that endpoint security 
won’t keep out every attacker, nor 
will it stop data thieves who have 
stolen passwords.

And password-related crime is a big 
problem in Australia. In fact,
Australian businesses lost $3.8 
million to “business email
compromise scams” in 2018,
according to the Australian
Competition and Consumer
Commission (ACCC).

This includes breaches where 
attackers hacked business email 
systems and impersonated the 
intended payment recipient, ACCC 
Deputy Chair Mick Keogh stated this 
month.

Which is why it’s a smart move to use 
two-factor authentication (2FA). If 
you’ve used a one-time access code 
to access your bank account or 
transfer money, you’re already 
familiar with 2FA. By requiring that 
code, 2FA stops an attacker who has 
your password from accessing your 
account.

This defense measure is now so 
important that it’s mandatory for 
accounting software providers in 
Australia.

Peace of mind

The good news is that 2FA systems 
are now much easier for small and 
medium-sized businesses to use to 
protect other systems, such as Office 
365, email and VPNs.

 “Ten years ago 2FA was a complete 
pain. Now, you can get software 

tokens on phones. It’s available at a 
much lower entry point and with 

less complexity,” says Nick FitzGer-
ald, Senior Research Fellow at
cybersecurity company ESET.

Your employees can use their
smartphones to access 2FA, and 
single-tap authentication eliminates 
the need to re-type codes.

Depending on your choice of 2FA 
system, setup and management can 
be straightforward. You, or your IT 
provider, installs a 2FA application on 
a server and Active Directory
integration and a web-based console 
simplifies setup and management.

FitzGerald recommends checking 
that the 2FA solution works with a 
wide range of applications. For 
example, if your employees use VPNs, 
you should check that the 2FA 
solution works well with the VPN as 
well as with their other critical 
applications.

Also keep in mind that 2FA ‘soft 
token’ apps provide better protection 
than purely SMS-based 2FA systems.

A 2FA application won’t stop all 
password-related attacks and isn’t 
immune to hackers – for example, it 

won’t prevent someone
impersonating your managing 
director and convincing your finance 
manager to enter a 2FA code.

But it can minimise the risk of other 
phishing and social engineering 
attacks. And that should give you 
peace of mind if you’re concerned 
about your employees leaking pass-
words or losing a laptop.

Consider the risks -
However, plenty of businesses haven’t 
woken up to the importance of 2FA, 
says FitzGerald. “Most people don’t 
think about two-factor
authentication because they don’t 
see the value proposition,” he says.

He urges them to consider the 
repercussions of breaching various 
privacy regulations, such as
Australia’s Notifiable Data Breaches 
scheme and Europe’s General Data 
Protection Regulation.

Customers won’t react well, if you fail 
to protect their personal information. 
That’s a possibility if you’re storing 
sensitive information or passwords in 
emails or Office 365 accounts.

“The risk of PII (Personally
Identifiable Information) breaches 
crippling your business is increas-

ing. As a business owner, you 
should be considering these 

things,” FitzGerald says.

Source: bit.com.au
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THE COMMONWEALTH BANK 
ENABLES MERCHANT
CHOICE ROUTING

MERHCANT
CHOICE
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The Australian Retailers’ 
Association has called the 
move “a big win for Australian 
retailers that has been a long 
time coming”.

The Commonwealth Bank has 
followed Westpac and ANZ by 
allowing merchant customers to 
choose which payment network 
processes Mastercard debit or Visa 
debit card contactless transactions.

Businesses that enable the Merchant 
Choice Routing (MCR) capability can 
choose whether the transactions are 
processed by the eftpos network or 
through the Visa and Mastercard 
networks.

The choice of network could reduce 
the fee a merchant pays, depending 
on the size of a transaction.
To ensure the smallest fee, merchants 
can opt to have MCR use the size of 
each transaction to determine which 
network to use.

CBA’s move follows calls for banks to 
allow merchants to choose which 
network processes contactless card 
transactions, instead of
automatically routing them through 
the Visa and Mastercard networks – 
which can result in higher fees.

The Australian Retailers Association 
Executive Director Russell
Zimmerman recently complained to 
iTnews about the cost of that 
approach to retailers and merchants.

Today, Zimmerman congratulated 
CBA in a statement released by the 

bank: “The Australian Retailers 
Association congratulates the 

Commonwealth Bank on its
decision to give the retail sector 

what it wants by offering Merchant 
Choice Routing, and we look 

forward to working with CBA in 
promoting and rolling out this 

initiative.

The Commonwealth Bank’s solution 
offers amongst the richest
functionality in the market, making it 
a big win for Australian retailers that 
has been a long time coming,” 
Zimmerman stated.

Source:bit.com.au
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ANZ, Commonwealth Bank and 
Westpac are piloting a system 
that could issue bank
guarantees in around a day.

Banks are looking to reduce the time 
it takes to issue Australian retailers 
with bank guarantees, which are 
often required to secure leases for 
retail shops.

This week, ANZ, Commonwealth 
Bank, IBM, Scentre Group and 
Westpac began piloting a new digital 
platform called Lygon, which is 
designed to speed up the process of 
issuing bank guarantees.

Retail lease holders in some of 
Scentre Group’s Westfield shopping 
centres are involved in the eight 
week pilot.

The platform could potentially issue 
bank guarantees on or around the 
same day. Currently, that process can 
take up to a month, according to 
ANZ.

“Retailers of all sizes with physical 
outlets will experience radically 
improved bank guarantee cycle 

times,” stated Nigel Dobson, ANZ 
Banking Services Lead.

“Additionally, retail landlords will 
benefit from managing their 
outstanding guarantees in a secure, 
transparent and auditable manner,” 
Dobson added.

Currently, the process of issuing bank 
guarantees is typically a manual, 
paper-based procedure.

Lygon digitises the process to
simplify the exchange of documents 
and reduce the risk of errors and 
fraud. It uses blockchain, which 
records transactions in a way that 
makes them easier to verify. 

Bank guarantee processes are a 
hindrance to Scentre Group and its 
retail partners, stated John
Papagiannis, Director Leasing and 
Retail Solutions at Scentre Group.

“Bank guarantees are an important 
part of our relationship with our 
retail partners, and each year we 
complete several thousand leases 
across our portfolio.

“The current paper-based process is a 
pain point for us and for our retail 
partners because of the time involved 
and the manual nature of the 
process, taking valuable time away 
from focussing on customers,” 
Papagiannis stated.

Lygon's owners plan to expand the 
service to other customers in the 
retail property sector and other 
industries.

Source By William Maher bit.com.au
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Fully operator adjustable controls
Prize everytime and skill settings

$2,675
ONLY

Plus GST

$2,675
ONLY

Plus GST

Authorised Distributor - Re�ex Games                        Ph: 0414 660 069 or (03) 9016 6961    
Email: re�ex.games@outlook.com                                                   www.re�exgames.com.au

www.wgagames.com.au

$4,450ONLY

Plus GST

With this $2 Prize Everytime Vending Crane,
You won’t go wrong!
$2 Prize Everytime Toy Stocks ONLY .55¢
48 Lines in every case mix of 1500 pieces

Chupa Chups Stairway to Heaven,
you’ll be amazed at the earnings!
Chupa Chups ONLY .17¢  $2 Price Per Play
Features include:
Win n Grin machines are ackowledged in the industry as the 
absolute bench mark for quality, performance and reliability
Unique concept & exclusive Chupa licensed machine
Electronic coin mechanism �tted as standard
Fun & exciting sound e�ects
Very small footprint - goes anywhere!
Lightweight and compact
Easy operator adjustment and settings
Electronic audit features
Strong secure cashbox
Factory warranty

ONCE YOU GET

STARTED YOU’LL 

WANT MORE!

 Tel: 07 5563 1800    www.wgagames.com.au

exA-Arcadia stand with sample games at JAEPO 2019 source: exA-Arcadia on Twitter



PROTECT YOUR BUSINESS!

Site/location Agreement
Books.
(50 duplicate Agreements in a pad)

COST: $22.00
(Includes GST and Postage)

New Members receive a
COMPLIMENTARY Book. To
save wastage, it has to be
requested).

Delivery Dockets
Delivery Dockets are used for
Record of Ownership. Title and
Commercials Terms.

Book is A5 - 50 pages in duplicate
Introductory Delivery Docket Book
$13.20 (includes GST, Postage and
Handling)

To order - please e-mail
admin@namoa.com.au
(Prices may change without notice)

REDEMPTION STICKERS

A lot of discussion has been had 
regarding the quality/price of prizes 
that are on offer in Prize Redemption 
games and the feedback from 
customers is that young children are 
‘seduced’ into playing some 
redemption games that have major
prizes of Playstation’s, mobile 
phones. IPods etc.

NAMOA has re-designed new 
stickers which are reversed printed 
and attached to the inside glass of 
Prize Redemption games, according 
to the value of the prize.

G Maximum Prize Value $20.00
PG Maximum Prize Value $50.00
M Maximum Prize Value $100.00
MA Maximum Prize Value $200.00

New members are entitled to 20 
free stickers, but you must apply for 
them. Please advise the combination 
you require. Additional stickers can 
be purchased by members at $1.10 
each, which includes
GST, postage and handling.

To order your Stickers please 
contact Juanita Keegan.
admin@namoa.com.au

ADVERTISING RATES
COLOUR in JPEG format

FULL PAGE $220  NOW $110!
HALF PAGE $165  NOW $82.50!
QUARTER PAGE $110  NOW $55!

PREFERRED SUPPLIER
ADVERTISING $88
per financial year.

This includes:
The Collector and the Web Site.
(The above Prices include the GST).
Rates may change without notice.

Deadlines
28 Feb, 31 May, 31 Aug, 30 Nov

To order - please e-mail
admin@namoa.com.au

VIDEO GAME MACHINE 
LABELS

Labels are not available from
NAMOA. Go to the
Government Web Site

Machine Labels can be downloaded
from www.oflc.gov.au
(Classification Markings)

SPECIAL NEXT COLLECTOR

ALL PRICES  50% OFF

Contact: admin@namoa.com.au 
Facebook: NAMOAGROUP

SUPPLIES
DIRECTORY

SPRING EDITION



Members - is your business included 
in these listings? If not - you are 
missing out on other members 
knowing what your business offers!

Your listing is also placed on the 
NAMOA web site as well as here in 
the printed Collector. Cost to you is 
$80 plus GST for 1 year on the web, 
including 4 Collector listings. PRO 
RATA for the remaining issues this 
year. Advertising rates may change 
without notice.

Email Juanita:
admin@namoa.com.au
with your paragraph and your 
advertisement will be in the next 
Issue and go straight onto the web 
site. (in Microsoft Word, please)

Not a Member? Join Now and take 
advantage of this listing directory.

A.M.D. SYDNEY
Amusement Machine Distributors. 
Australian Distributors for Stern 
Pinball, Incredible Technologies, LAI 
Games, ICE, Sam Billiards,
Benchmark, UNIS & Betsons.
Full range: new and used machines, 
service and spare parts available.

Ph: 02 9700 9600.
Fax: 02 9669 1266.
www.amdcoinop.com
E: bcolbourne@amdcoinop.com

AMUSINC
Importers of:

- Quality Crane/Skill Testers
- Prize Redemption Machines
- Spare Parts
- Licenced Plush Toys
- New Containers Always Arriving
- Representing Manufacturers from 
- China, Korea, Taiwan and USA
- Global Importers.

Give us a call for your needs.

Todd McDougall 0400 993 393
www.amusinc.com.au
E: coin_net@hotmail.com

ANDO’S AMUSEMENTS (AUST)P/L

Sales- various types
of Second Hand of
coin operated
amusements,
including Kiddy Rides.

Ph: Larry 0416 177 077
Fax: 07 4779 8672
E: andosam1@bigpond.com

CASHFLOW ENTERTAINMENT P/L

Designed to meet global market 
expectations with CNC manufacturing. 
Australian designed and
manufactured PCB’s and Software. 
Cutting edge 3G SMS communication 
systems. Producing a range of 
Cranes, Redemption, Ticket and 
Sports games. Balancing High 
quality with Low prices.

Ph: 0432 323 333
E: admin@cashflowgames.com.au
www.cashflowgames.com.au

COIN OP SOLUTIONS

Exclusive distributor for Wu Mar 
Harng/Paokai Electronic. Australian 
Designed Cranes – A crane for every 
Location. Toy Soldier, Maxi Claw, 
Win Every time, Cool Age Chocolate 
and Movie Stars. Glass All-round, 
LCD Screens, security bars, bill 
acceptors and many more options.

2 Year warranty on boards and 
motors. Now available – plush mixes 
20cm, 25cm, 30cm and 40cm

Mark Robins - 0433 118 477
Ph: 03 9555 1409
E: mark@coinopsolutions.com
www.coinopsolutions.com

LIKE TO PUT
YOUR

BUSINESS
HERE?

JOIN NAMOA TODAY!
E: admin@namoa.com.au

Contact: admin@namoa.com.au 
Facebook: NAMOAGROUP

SUPPLIERS &
CONTACTS

SPRING EDITION



HUNTER LEISURE

Hunter Leisure supply toys suitable 
for crane & redemption machines.

Ph: 03 9287 9888
Contact: Sonia Rhind
E: soniar@hunterleisure.com.au
or cathyd@hunterleisure.com.au
www.hunterleisure.com.au

MICRO SYSTEM CONTROLS P/LTD

Designers and Suppliers of:
Australian Design Award winning
Microcoin QL, Microcoin SP,
GBA Note Acceptors

For sales and service enquiries, 
please contact Robert Bird.

Ph:03 9646 6446
Fax: 03 9646 6447
E: sales@microcoin.com
W: www.microcoin.com

PENNY JUNCTION AUST. P/L

We are Australia’s largest bulk 
vending wholesaler of all gumball 
products, capsuled toys (25mm to 
93mm), rubber bouncing balls
(27mm to 50mm) and mixed bulk 
toys for stackers and similar 
machines.

We are able to service everywhere in 
Australia and our pricing will not be 
beaten.

Ph: Geoff Guthrie 03 9318 1047
Unit 1/1 Caulson Close
Maribyrnong Victoria 3032
E: pennyjunction@bigpond.com
www.pennyjunction.com.au

REFLEX GAMES

Proudly representing Win N Grin 
Amusements & their great range of 
prize equipment, with parts & 
service backup to match.

We also supply other new & used 
arcade equipment & associated 
products, including prize & ticket 
redemption games, plush toys, 
footballs & other prizes.

Register your surplus equipment on 
our sales consignment list & we’ll 
endeavour to sell it on your behalf.

Steve has been distributing arcade 
games since 1977, so there’s a little 
bit of experience to draw upon, if 
you need any advice.

If you require quality equipment at 
competitive prices, from a
distributor that doesn’t operate in 
competition with our customers, 
we’re definitely, worth a call:

Contact: Steve Patan
Ph: 0414 660 069 or 03 9016 6961
E: reflex.games@outlook.com
www.reflexgames.com.au

media

Need help with your
website, advertising

or print media?

Check out our
services today at

www.fidgetmedia.com.au
Call: 0431 114 977

LIKE TO PUT
YOUR

BUSINESS
HERE?

JOIN NAMOA TODAY!
E: admin@namoa.com.au

LIKE TO PUT
YOUR

BUSINESS
HERE?

JOIN NAMOA TODAY!
E: admin@namoa.com.au

Contact: admin@namoa.com.au 
Facebook: NAMOAGROUP

SUPPLIERS &
CONTACTS

SPRING EDITION



RIDE ON ENTERTAINMENT

Cars, Planes, Train 
 “you name it-We have it in stock”
1940’s rides starting from $500 sold 
as is” Hundreds of models to choose 
from in our Sydney and Melbourne 
warehouses.

Licensed character rides available. 
For assistance please contact
Office: 03 9890 7577
E: louise@rideon.com.au
www.rideon.com.au

SHADFORTH INSURANCE 
BROKERS

Insurance Brokers approved by 
NAMOA.

Fully underwritten by an Australian 
Insurer. Exclusive facility available 
to NAMOA members.

Unique insurance solutions on a 
policy developed in consultation 
with your Association.

Contact either Darren or Rebecca
Darren Reilly - 07 3031 1622
Mobile 0418 751 986
E: Darren.reilly@sfg.com.au
Rebecca Higgs 07 3031 1625
Or Mobile 0418 751 986
E: Rebecca.higgs@sfg.com.au

THOMPSON BILLIARDS

Manufacturers of Coin Tables and 
Home Tables, as well as accessories.
35 years manufacturing experience 
in the industry.

Shipping nationally from the Gold 
Coast, Qld.

Phone: 07 5537 6922
Fax: 07 5529 1022
E: admin@thompsonbilliardtables.com.au

ZAX AMUSEMENTS

is Australia's largest supplier of coin 
operated amusement equipment, 
with exclusive rights to the world's 
best brands and recommending only 
the most successful and suitable 
games, with the best ROI for the 
operator.

We consult on every area of FEC 
operation, offer the class leading 
Intercard Debit Card system, and 
supply spare parts, service, tickets, 
tokens and everything to offer a 
turnkey solution, and support 
making your operation a success.

Located Port Melbourne
Victoria 3207
P: 03 9676 9190
Zak Athanasiadis
E: sales@zax.com.au
www.zax.com.au

DISCLAIMER
1. All expressions of opinion are published on the basis that they are not to be 
regarded as expressing the official opinion of the publisher unless expressly 
stated.
2. The publisher accepts no responsibility whatsoever for the accuracy of any of 
the opinions or information or advertisements contained in this publication and 
readers should rely on their own enquiries in making decisions concerning their 
own interests. In particular, no responsibility is accepted for the quality of goods 
or services supplied by advertisers or for the accuracy of materials submitted for 
reproduction. To the extent permitted by law, the publishers, their employees, 
agents and contractors exclude all liability (including liability and negligence) 
to any person for any loss, damage, cost or expense incurred or arising as a 
result of material appearing in this publication.

NAMOA STATE
REPRESENTATIVES

NEW SOUTH WALES
Ron Mroz – 0425 709 032
E: ron.mroz@teeg.com

VICTORIA
Zak Athanasiadis – 03 9676 9190
E: zak@zax.com.au

Steve Kimmins – 0409 345 684
E: stevekimmins@bigpond.com

QUEENSLAND
Tony Argery (NAMOA President) 
Mobile: 0418 988 988:
E: tony@funhouse.com.au

Ray McGowan – 0432 323 333
E: ray@cashflowgames.com.au

SOUTH AUSTRALIA
Robert Westwood – 0403 053 611�
E: robertwestwood@hotmail.com

TASMANIA
John van Aspern - 0400 430 743
E: jmasperen@bigpond.com������� Phone 

ACT
Nick Vasiliou – 0413 930 750
E: nick@happydays.net.au

COLLECTOR EDITOR
Ed Partridge - 0422 050 190
E: ed@pinball.com.au

ADMIN & FINANCE
Juanita Keegan - 0407 795 283
E: admin@namoa.com.au

THOMPSON BILLIARDS

THOMPSON
BILLIARD TABLES
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Contact: admin@namoa.com.au 
Facebook: NAMOAGROUP
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Contact: admin@namoa.com.au 
Facebook: NAMOAGROUP

NAMOA is Australia’s Premiere 
Amusement Industry Association

www.namoa.com.au 


