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EDITORIAL

In this issue it is great to report 
on NAMOA once again having a 
trade show presence which 
throughout the years has been 
a mainstay of the Amusement 
Industry.

Those of us who have been in the 
business for longer than we'd care to 
admit remember the glory days of 
tradeshow floors bursting with new 
equipment and then the nights of 
the buffet dinner with dancing and 
drinks in the grand ballroom.

These days things will no doubt be 
somewhat more subdued especially 
as the AHG Expo is held over during 
the week, Wednesday and Thursday 
March 27 & 28 2019 at the Brisbane 
Convention and Exhibition Centre.
If all goes according to plan the 
presence of NAMOA at this show will 
open some new doors for operators 
who have been shut out of the 
hospitality space for some time.

Also in this issue enjoy our up to the 
minute reports from correspondents 
at other recent Industry Shows in 
both Europe and Japan. Special 
welcome to our new contributor Alex 
Boz who is well known in the local 
gaming community as

“Ausretrogamer”, committed to 
spreading the nostalgic vibe of retro 
gaming culture across the known 
universe his check out his e-zine at 
www.ausretrogamer.com

If you can make it to the AHG Expo in 
March please visit the AMOAQ board 
members who will be manning the 
stand, we hope to see you there!

by Ed Partridge,
Editor of
The Collector

Hi members,

Hope you all had a great Xmas / new 
year with full cashboxes.

There are some great articles in this 
edition of the Collector, with stories 
from our partners Intergame
Magazine, keeping our industry 
informed about new products 
coming to the market.

It's important members understand 
the benefit of reinvesting in new 
equipment, that can increase your 
incomes, rather than have
equipment that’s been in the field for 
eight years or more.

When I travel overseas to trade 
shows, probably the most common 
question I get asked is “how often do 
you rotate your machines” now this 
question they are asking is for both 
street locations and machines in 
arcades. 

My answer is always yes, I do, in fact 
this has been my work practice for 
many years, even street locations I 
turn over regularly and what usually 
follows is a spike in upwards
direction in the cashbox.

I have always invested in new
products though our Australian 
Distributors and Manufactures, 

Contact: admin@namoa.com.au 
Facebook: NAMOAGROUP

PRESIDENT’S
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because our industry suppliers have 
done all the hard yards in getting 
their products to the Australian 
market through high profile brands 
overseas that meet Australian 
standards, not like a lot of cheaper 
products coming into the market 
today, with very little safety and 
standards.

But I do understand operators 
looking for that cheap product and 
getting into the market, but at what 
cost I say, is it safety, Australian 
standards or at worst someone could 
get seriously hurt by these cheap 
products, but we may never know if 
these things happen for sure or even 
if these cheaper products last the 
distance compare to the high profile 
branded products.

Also, in this edition of the Collector, 
the announcement of the NAMOA 
Networking Lounge area should 
highlight our industry to the
hospitality industry of how much our 
industry plays a role in it.

This initiative project would not have 
been possible without the support of 
NAMOA QLD board and for that, on 
behalf of all members we thank you 
for your hard work and dedication to 
our industry.

This is an important first small 
step, with a long-term goal in mind 
and that’s helping members get 
their services into the hospitality 
industry. Just a reminder, the 
self-help modules are online, 
however if you require any extra 
help with your business, I would 
recommend contacting Fiona 
Cossill from Teway, as a first call, 
all consultations are confidential.

Lastly, please support our
advertisers, our industry distribu-
tors and manufactuers and most of 
all NAMOA, your association that 
supports you. If you would like to 
send us some feedback, please 
email us at admin@namoa.com.au

Till next time, Yours Sincerely

Tony Argery
NAMOA President
AMOAQ President 
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MEMBER
BENEFITS

WE WANT YOU!
If you are in the amusement machine
industry and you want:

✔ effective business support
✔ timely industry representation
✔ the right advice for your business
�
Then this is the most important information
you'll read all year.
�

WHY?
�
Because being a member of NAMOA means you
WON'T BE GOING IT ALONE IN YOUR BUSINESS.
�
�NAMOA is the leading association in the Amusement 
Machine Industry

SO HERE'S THE BOTTOM LINE
WITH NAMOA MEMBERSHIP
You receive 12 months membership, regular industry 
update emails, quarterly Collector newsletter with the 
latest industry information, access to business
education and compliance modules, technical support 
information, staff development programs, association 
events and more

You get all of this for only $275 Inc. GST.

Don't go it alone, learn from those who have
been there before you.

IN FACT, HERE'S JUST THE 
TIP OF THE ICEBERG OF 
WHAT YOU GET...
• improve your business skills and grow your business
• helping you to avoid the pitfalls and get the right advice at the 
 right time
• providing technical information 
• provide you with solutions for the day to day challenges in this 
 industry
• safeguarding your business future with industry
 representation
• know that you have taken a step towards having the best 
 support on your side, for your industry
• knowing that you are doing what the business needs you to do
• learning from your peers and sharing experiences that benefit 
 everybody

HERE'S HOW TO JOIN
So go ahead and click the link now and you'll be on your way to 
enjoying all the benefits we've talked about here and more! 
Let's get started right now!

TO JOIN GO TO WWW.NAMOA.COM.AU
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Special columnist, Kevin
Williams of KWP, was one of the 
select group of international 
amusement trade executives 
invited to attend the Japanese 
amusement trades premier 
event. He now reports on major 
trends spotted on the show 
floor at JAEPO 2019.

The Japanese amusement territory 
held their major trade event with the 
Japan Amusement Expo (JAEPO) 
2019. Held at the Makuhari Messe 
International Exhibition Hall,
organized by the newly merged Japan 
Amusement Industry Association 
(JAIA), the event attracting some 
46-exhibitors, seeing some 84,000+ 
attendance during the three days. An 
event that is split into dedicated 
Zones comprising Arcade, Family, 
Prize, as well as Overseas.

The big exhibition booths on the show 
floor represent live performance 
stages and expensive roll out for the 
latest releases – BANDAI NAMCO 
Amusement (BNA), focused on videos 
and prize machines primarily for the 
Japanese territory, their overseas 
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support Technica division presenting 
‘HALO: Fireteam Raven’ to the Asian 
operators. The division also showed a 
unique ‘Reflair’ platform, offering a 
reconfigurable Videmption cabinet 
that accommodates games from 
Costal Amusement and Adrenaline 
Amusement. BNA did also make space 
for Virtual Reality on their booth with 
their latest ‘Godzilla VR’ and ‘Rapid 
River VR’; likewise, TAITO also 
presented several new VR releases.

A new concept that looks to have 
legs outside of the Japanese market 

was the “Panic Ball’ system – a 
two-player pinball-style flipper 

game experience

 Examples of this were seen on the 
BNA booth with ‘Super Panic Ball’ and 

‘PAC-MAN Panic’ – while TAITO 
presented their interpretation with 

‘Space Invaders: Pinball Jam’.

JAPANESE
AMUSEMENT
SURPRISES

A crowded show floor for the amusement trade in Japan

BANDAI NAMCO shows off Rapid River VR

Continued over...



The EXA-Arcadia system, and a selection of the latest titles
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Conventional pinball from
international manufactures also plaid 
a part with STERN Pinball and Jersey 
Jack presenting at the Japanese show. 

KONAMI promoted the 50th
anniversary of the corporation, and at 
the same time celebrated the
anniversary of their BEMANI platform 
with ‘Dance Dance Revolution 20th 
Anniversary’ – while also promoting 
the franchise future of the dancing 
stage experience, with ‘Dancerush 
Stadium’ a unique illuminated
interactive floor version of the 
concept.

A surprise throwback to the
popularity of the video cabinet 

business seen with the SNK 
Neo-Geo, was the new

operation EXA-Arcadia.

The company having developed an 
open architecture that has enticed 
over 15 development studios from 
Japan, Europe and America to create 
a strong slew of video titles, include 
favourites such as brawlers and 
shoot-em-ups. These games are 
developed and fielded on the
EXA-Arcadia PC based architecture 
that is deployed to run on popular 
sit-down cabs such as TAITO’s 
VEWLIX. The hope is that this 
machine represents a new standard of 
architecture hoping the channel the 
success of the JAMMA standard of the 
late 1980’s. We wait to see which 
European distributor will bite on this.

The JAEPO event has partnered with 
the "Battle Conference 2019" – 

holding a public competition event 
in partnership with the amusement 

trade event, exploding its
attendance to over 4,000,000.

An illustration of the strength of new 
thinking in embracing the loyal player 
base married to the interest in 
eSports style tournaments.

JAEPO 2019 proved an eye-opening 
event for those looking at the future 
direction of the modern amusement 
mix with influence on the
international business.

Bio : About the Author – Kevin 
Williams has an extensive
background in the development and 
sales of the latest amusement and 
attraction applications and
technologies. The UK born specialist 
in the pay-to-play scene; is 
well-known and respected through his 
consultancy KWP; and as a prolific 
writer and presenter (along with his 
own news service The Stinger Report), 
covering the emergence of the new 
entertainment market.

Kevin has co-authored a book
covering the sector called ‘The 
Out-of-Home Interactive
Entertainment Frontier’ (published by 
Routledge) and is feverishly working 
on the second edition of the book, to 
be released in 2019. He is also the 
founding chairman of the DNA 
Association, focuses on the digital 
Out-of-Home interactive
entertainment sector.
Kevin can be reached at:
kwp@thestingerreport.com

The 20th Anniversary of the Dancing Stage classic

JAEPO
2019
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NAMOA are proud to announce 
that it will be attending this year’s 
Australasian Hospitality and 
Gaming Expo on 27 & 28 March, as 
a Partner sponsor showcasing our 
industry for our Australian
Distributors and Manufacturers 
members products.

The show, to be held at the Brisbane 
Convention & Exhibition Centre, 
Queensland Australia, is principally for 
the hospitality industry, but will have 
an amusement element to it this year. 

NAMOA is to be a partner sponsor for 
the event, said the organisation’s 
president Tony Argery: “The objective is 
to support and promote Australian 
distributors and also manufacturers 
from the rest of the world, to the Clubs, 
Hotel and restaurant markets here and 

the expo has now the official
endorsement of the National
Amusement Machine Organisation 
Australia (NAMOA) behind it too.” 
Argery says this would not have been 
possible without the support of the 
NAMOA Queensland board members 
financially supporting this important 
initiative program in supporting our 
suppliers and with board members 
manning the NAMOA Lounge stand.

Among the amusement companies that 
are providing the new machines on free 
play in a large lounge area with seating 
and food supplied on the stand.
This will have a media wall and a giant 
‘blower machine’ in which venue 
managers can try to grab a ticket or 
prize reward via companies donating 
these products, with the winners having 
their photo taken on the day.

All NAMOA members are invited to 
attend the expo or even if they are 
interested in exhibiting their own 
company too, NAMOA will get behind 
and help support those individual 
stands with the NAMOA logo.

If members want to take advantage of 
exhibiting, please contact Tony Parsons 
tony@clubsqld.com.au, 07 3607 1226 
or visit www.ahgexpo.com.au for more 
information.

NAMOA will be inviting non-Australian 
suppliers to send machines (not less 
than two years old in the market) to be 
positioned in the lounge area for next 
year’s event, but you must be member 
of NAMOA or become a member 
-bookings will be open in the coming 
months as space will be limited.

Contact: Greg O’Malley
E: admin@namoa.com.au

NEWS & MEDIA RELEASE
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AMOAQ +
LLOYDS

AUCTIONS

Readers of our October 2018 issue 
will recall that AMOAQ partnered 
with Lloyds Auctions to conduct an 
online auction of amusement 
equipment in November 2018.

The November auction achieved very 
strong returns with most sellers 
reporting returns well in excess of their 
expectations. In fact, the response to 
the auction was so well received 
another was held in December with 
even more sellers taking the
opportunity to sell their surplus stock.

Over 120 machines went ‘under the 
hammer’ across the two auctions.

Auctioneer Paul Thomasson reported 
great competition from bidders.
“We had strong interest from a wide 
section of the market including 
businesses, collectors and also first 
time buyers.  Machines were sold 
locally and interstate.”

The range of machines sold included 
Pinball, Arcade, Drivers and Shooting 
games plus Redemption Games such as 
Skill Testers & Air Hockey tables. Food 
and Drink Vending machines were also 
included and sold.

With the success of these initial two 
auctions conducted by Lloyds
Auctioneers there will be another 
opportunity for members to sell or buy 
further assets towards the middle of the 
year.  

“We are going to conduct another sale 
in Queensland around April/May this 
year. Any members looking to sell 
assets should contact me to discuss so 
they don’t miss the opportunity,” said 
Mr. Thomasson.

For any sellers located interstate Lloyds 
Auctions are also interested in 
conducting auctions in your local area 
so contact them for details. 

If you’d like to discuss these
opportunities contact Paul Thomasson 
at Lloyds Auctions on 0451 824 277 or 
paul@lloydsauctions.com.au 

SUMMER EDITION
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EAG International 2019
February 15-17 / London, UK

EAG hit double digits this year and 
even though a big deal wasn’t made 
of this fact at the show itself, its 
maturity certainly showed in its 
increased attendance, exhibitor list 
and educational seminars.

In fact, the seminar section grew to a 
point that it even attracted the 
US-based out-of-home educational 
group Foundations Entertainment 
University, headed by Frank
Seninsky. 

The show had the usual buzz that 
comes with the introduction of new 
products, as well as news and 
announcements of business
development and the striking of 
deals.

“There is no doubt that this year’s 
show had a particularly polished 

and business-like feel”

EAG International’s chairman, Martin 
Burlin, said. “Some commented that 
they felt after 10 years the show had 
‘come of age.’ For us, the most 
rewarding comments were those 
about buyers having a genuine 
appetite to commit; if you come to 
EAG with the right products, you will 
do well.”

With regard to visitor numbers, he 
said: “There is a rigorous process for 
cleansing the data and we’re still 
awaiting the final results. It appears 
promising, however, with numbers 
likely to be around the same as or 
slightly ahead of last year. In the light 
of current political uncertainties, this 
is a very positive reflection on the 
industry. The proportion of
international visitors at 25 per cent is 
also in line with last year.”

BACTA chief executive John White 
was very pleased with the 10th 
anniversary show saying: “The EAG 
was once again a fantastic showcase 
for the industry. With new product 
and reinvented concepts the
amusement machine and
entertainment sector demonstrated 
that inexpensive fun was, is and will 
be, available for our customers in 
high quality venues up and down the 
UK.
With strong visitor numbers, more 
exhibitors and a positive vibe I would 
argue that EAG 2019 was one of the 
best in its distinguished 10-year 
history.”

Contact: admin@namoa.com.au 
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Sega Amusements International’s 
general manager, Justin Burke, 
reflected these sentiments from an 
exhibitor’s perspective, saying: “This 
show is a great kick-start to the 
season. Our sales team has been busy 
and there is definitely a desire to 
commit. We’ve chosen EAG for the 
world premiere of ATV Slam, an 
immersive motion video experience 
that takes racing to a whole new 
level.”

In fact, Sega brought nine new games 
to the show. Also new in Europe was 
Sega’s House of the Dead: Scarlet 
Dawn and Pixel Chase. With Scarlet 
Dawn, Sega has walked a fine line 
between a game that might have 
been too frightening for younger 
children, but still appealing to older 
ones. This is a feat the machine 
manages seemingly effortlessly. In 
Pixel Chase, players demonstrate 
their pitching skills by throwing as 
many balls into the 4x4 LED lit target 
holes within the time limit.

The company also exhibited wares 
from ICE including Waterfuls, Whack 
A Clown and Superkixx. 

Also boasting a swathe of new 
product was BANDAI NAMCO. The 
manufacturer’s stand was a hive of 
activity during the show. 

ALL
GROWN 
UP

Continued over...
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Following a successful launch at IAAPA, 
BNAE hosted Marvel Adventure Lab from 
Apple Industries, which received its
European debut. The photo machine has a 
new feature that transforms photos into a 
comic strip panel, involving characters such 
as Spider-Man and The Avengers. 

“We had a lot of interest in the DC air hockey 
from BANDAI NAMCO,” said James Anderson, 
commercial and sales director. “On our stand 
from Raw Thrills we had Super Bikes 3 and 
Halo: Fireteam Raven two-player, from 
Adrenaline the first European showing of 
Tomb Raider and Blox 
Breaker. BNAE’s own Jumbo Jumpin’ 
also garnered positive feedback.”

The distributor hosted the newly 
designed AI Solve 3m x 3m arena, 
along with the new multiplayer 
game, Star Defence. Against a 
corrupt AI, players must battle 
together in a quest to destroy drones 
taking over the galaxy.

In prizes, to complement Halo: 
Fireteam Raven, BNAE had a full 
range of gifts and plush featuring 
the brand. In addition, there was a 
range of plush based on the movie 
Shazam; a new DC Comics film. 
There was also an increased range of 
electrical products and
confectionery, which was shown for 
the first time at EAG, plus a new 
selection of inflatable balls for 
cranes, with a redemption twist.

BANDAI NAMCO management 
solutions showcased the new Toolkit 
features from Embed. The Central 
Games Management feature allows 
operators to manage all games 
across all locations in one 
easy-to-use web interface. 
Anderson noted that there was a 
marked interest in redemption from 
customers throughout the show. 

This point was echoed by
Electrocoin’s Kevin Weir.

“Redemption continues to grow, but 
to succeed you have to have the 
right products and that’s what 

we’ve delivered. A very good show.”

GeWeTe UK sales manager Mark 
Edmundson also confirmed a 
positive show. “A busy show which 
has delivered some great leads. Cash 
Recycler has been the focus of much 

of the attention at the show. Its TITO 
capability and its contactless, multi-
functional and high security capabili-
ties are meeting the
requirements of a broad cross section 
of the industry.”

New exhibitors fared particularly 
well: “This is our first year and we’ve 
had excellent visitors, especially from 
Europe. We’re still learning about the 
business but have done business with 
both operators and other exhibitors,” 
said Neeraj Bhatia of Kwikpay.

First-time exhibitor Marston’s 
Telecoms also had a great show, with 
managing director Tony Ford saying: 
“There is a real need for a gaming 
communications expert in this 

Contact: admin@namoa.com.au 
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Continued over...
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industry. As a first time exhibitor we 
came to increase awareness of our 
brand, but will be leaving with a very 
long list of serious prospects.”

Arletta Wiencek of staff rostering 
specialist Planday also reported a 
successful first show: “It has been 
Planday’s first time at the EAG expo 
and it has been an enjoyable
experience. We’ve had the pleasure 
of meeting interesting exhibitors as 
well as the opportunity to showcase 
our software to new prospective 
clients. It has been a success and we 
hope to be back next year.” 

The show represented a strong start 
for industry veteran Gary Newman 
with his new company, Newmans 
Sales. Although he started the 
company before Christmas, with the 
many particulars in starting a 
business, he found that his first 
chance to sell a machine wasn’t until 
EAG. “A very good first show,” he 
said. “We’ve showcased our own 
brand-new products plus four
exciting games from Electrocoin. The 
reaction has been very positive. 
Everyone has been interested in my 
new machines.” 

Vex, a virtual reality manufacturer 
from Belgium, was another
newcomer to the show. Its sales 
manager, Florian Collin, said the 
show compared favourably with EAS 
in the Netherlands in September. 
“There seems to be fewer people 
here, but the ones that are here are 
more relevant to our business,” he 
said.  

SUMMER EDITION

Hologate was also present,
illustrating the continued growth in 
confidence that VR is going to be a 
major player in the out-of-home 
amusement sector. With growing 
interest in the esports arena, CEO 
Leif Petersen used the show as a 
platform to announce that the 
company would be launching a 
tournament in one of its latest 
games, Groove Guardians, later in 
the year.

The specially tailored one-day
Foundations Entertainment
University course attracted 46 
attendees from the UK, UAE, Spain, 
Belgium, Greece, Italy and the US, 
who gathered to learn about how to 
grow their games and family
attractions businesses. Nine
Foundations University sponsors also 
presented short sessions
(Platinum Sponsors Embed, US 
Bowling, Betson and sponsors 
Creative Works and Galaxy Multi 
Rides.) Frank Seninsky, Foundations 
University, founder, said: “Absolutely 
amazing; such a large group was not 
anticipated. I closed the registration 
at 30 but people continued to 
register up to midnight on January 
16 and there were several walk-ins.” 

Speaking about the
information-packed day, attendee 
George Graham of Odyssey Bowl 
said: “It helps to take a different 

view on one’s workplace in a lot of 
ways. Eye opening!”

Due to a medical emergency,
Seninsky was unable to attend the 
event and expressed his gratitude to 
Frank Price of Birthday University 

and Kevin Williams of KWP, who 
covered for him.

Williams has been heavily involved 
in EAG’s educational seminars from 
the start and was present
throughout this year’s installation as 
well. “There was a lot of resistance 
to it when it was first suggested 
because a lot of the exhibitors didn’t 
like the idea of their key accounts 
spending their time in a seminar 
room rather than on exhibitor 
stands. As it happens, the opposite 
was true because the seminars gave 
the show an extra layer that made it 
more appetising to potential 
visitors,” he said.

The wider seminar included an 
entire day on immersive
entertainment. For this, Justin 
Burke of Sega conveyed a time in the 
early ’90s when he was managing 
the arcade in Thorpe Park. “So I was 
recounting my own journey through 
VR back to when I was managing 
that arcade and we got a new VR 
game from Virtuality, which was 
mindblowing at the time, and we 
had Princes William and Harry and 
Princess Diana. We had the three of 
them playing VR and it was an 
amazing experience,” he said.

To survive for a decade, particularly 
a decade that started within one of 
the worst global financial crises the 
world has ever seen, is impressive 
enough, but to have grown in the 
ways EAG has in that time is doubly 
so. Here’s to another 10 years!

Ian Donegan

The first night of the show was marked by InterGame's own evening event, where friends 
of the magazine were invited to share a drink and nibbles in a social environment 
accompanied by a jazz band.
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In the last issue of The Collector, 
we discussed WHY Social Media 
is so important for the
credibility of your business. 
Most of your customers these 
days will do a quick search on 
FaceBook to check your
business out or search for other 
businesses like yours. If your 
page is as deserted as a haunted 
house your potential customers 
will skip you and move onto one 
of your competitors.

To ensure you make the most of your 
marketing you must keep your page 
up to date and relevant to your 
customers. This includes regular 
check up’s of the information you 
provide for your customers on your 
page. 

IS YOUR FACEBOOK PAGE UP TO DATE?

Face Book
OPTIMISATION
CHEAT SHEET
THESE ARE THE CRITICAL 
ELEMENTS YOU NEED TO GET RIGHT 
ON YOUR FACEBOOK PROFILE.

 

COVER IMAGE
Include a cover image that is
engaging (check Facebook’s T & C’s 
regarding cover images) https://
www.facebook.com/page_guide
lines.php. TIP: Canva is an easy to 
use image editor which you can 
easily design images for your social 
media pages without any design 
experience

PROFILE BOX
Great spot for your logo or if your 
brand is owner-centric then use your 
own image. (Does your logo need a 
refresh? TIP: Use Canva to update 
your logo.

TITLE OF YOUR PAGE
Choose the best name for your page. 
Ideally best to include a keyword, but 
avoid it if it looks too spammy as this 
will harm your brand. You can use 
your business name ensure that you 
don’t use your website name as 
people don’t tend to type this into 
the Facebook search box directly. 
Make sure you type it as people 
would normally search for it. 

ABOUT SECTION
(Short Description) This is your main 
area for call to action – keep it short 
and snappy with a link to either your 
website or list how they can contact 
your business. Ensure you have your 
keyword(s) included so that your 
page will show up on Facebook 
search. 

LONG DESCRIPTION
This area is critical for you to include 
your keywords and a more fleshed 
out description of the services and 
products you offer. 

SOCIAL
MEDIA

ADDRESS
If you are a local business, ensure 
that you have your address available

PHONE NUMBER
Ensure you give your business 
number for customers to contact. 

EMAIL
Add your business email. 

WEBSITE
Add your business website 

PLACES
If you have a local business it is 
important that you claim your 
Facebook place page and integrate it 
with your business page. 
http://on.fb.me/ZhpcCr 
 
VANITY URL
Ensure you claim your shortened 
URL for your Facebook page. You can 
do this by going to fb.com/username. 
Your vanity URL should look
something like this:
fb.com/funshackamusements

INITIAL POSTS
Have at least 20 solid posts on your 
page before you begin your
marketing. 

LINKS
Add links to your Facebook business 
page from your personal Facebook 
page, your website and any other 
accounts that you have. 

TIP:
Posting Tip – To optimize your 
Facebook posts, use your keyword(s) 
in the first 20 characters of the post. 
Difficult to do, but handy to know!

SUMMER EDITION
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SOCIAL
MEDIA

HOW TO CLAIM YOUR FACEBOOK VANITY URL:

1. Click the ‘About’ Section & then ‘Edit’ 2. Pick your ‘Vanity URL’ use a short and snappy name for 
your business, one which is easily recognisable and 
contains a keyword such as ‘amusements’ or
‘entertainment’.

When a ‘Vanity URL’ is available, a green tick will appear. 
Click ‘Create Username’ and you will have claimed that 
name for your business!

3. Once your “Vanity URL’ has been claimed your 
customers will be able to search for you easier.

If you would like a FREE ‘FaceBook Health Check’ then drop me an email at
hello@leisuresupportservices.com.au and we will take a look and offer suggestions

on how to optimise your page so you are more visible to your customers!

SUMMER EDITION



Features include:
Product display enhanced with continuous curved front glass
Proven quality and constant earning machine
Exciting dinosaur sounds, colours and graphics
Suitable for vending plush, candy, capsules and balls
Fully operator adjustable controls
Prize everytime and skill settings

$2,950

 1/10 Maiella Street, Stapylton, Queensland, 4207
  Tel: 07 5563 1800    Email: admin@wgagames.com.au

www.wgagames.com.au

$4,495

With this $2 Prize Everytime Vending Crane,
You won’t go wrong!
$2 Prize Everytime Toy Stocks ONLY .55¢
48 Lines in every case mix of 1500 pieces

Chupa Chups Stairway to Heaven,
you’ll be amazed at the earnings!
Chupa Chups ONLY .17¢  $2 Price Per Play
Features include:
Win n Grin machines are ackowledged in the industry as the 
absolute bench mark for quality, performance and reliability
Unique concept & exclusive Chupa licensed machine
Electronic coin mechanism �tted as standard
Fun & exciting sound e�ects
Very small footprint - goes anywhere!
Lightweight and compact
Easy operator adjustment and settings
Electronic audit features
Strong secure cashbox
Factory warranty

ONCE YOU GET

STARTED YOU’LL 

WANT MORE!

 Tel: 07 5563 1800    www.wgagames.com.au
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AUSTRALIAN
HOSPITALITY

EXPO

By now members should be 
aware that NAMOA will have a 
presence at the AHG Expo this 
year at the Brisbane
Convention Centre, the aim is 
for NAMOA to promote our 
industry with some of the 
latest products from
Distributors and
Manufacturers across the 
market.

As this is a first step in this type of 
stand, it's important members 
understand that the NAMOA Network 
Lounge is not a sales outlet, but a 
promotion- highlighting the industry. 
Qld board members will be manning 
the stand and interacting with 
patrons from the show, whilst food 
will be served in the networking 
lounge area, with some action which 
will be highlighted through a blowing 
machine for patrons to win some 
prizes and an opportunity for some 
winner’s photos of which the
Collector and Intergame magazine 
will cover. 

Keep an eye on NAMOA’s
Facebook page as we will 

upload photos from the show.

Once the expo has completed, QLD 
board members will review the expo 
and its value to the industry in the 
hope that venues get a better
understanding of our industry and for 
NAMOA to understand the
challenges for all members.

SUMMER EDITION

One common issue that is constantly 
raised is – “I can’t get past the front 
counter, they say just send them an 
email”, this common sentence we are 
seeing across the board from
members and NAMOA QLD have 
begun to discuss this issue with Club 
Associations and Expo Organisers.

It's important we start these
discussions, because in the last few 
years, many amusement companies 
have invested in these expos across 
Australia with minimal results, and so 
NAMOA put this question to Club 
Associations and Expo organisers tell 
us why would our members invest 
their money in your Expo, if the 
results are poor from a lack of 
decisions makers at the expos?

So, over the coming months NAMOA 
QLD will be working very hard to help 
get members answers and a clear 
path to results,  which is good for the 
whole industry.

NAMOA QLD, believes this is a 
long-term outlook project, one if done 
correctly could bear many fruits for 
everyone and this is just a first small 
step in trying to achieve this outcome.



ELAUT GROUP
Top Quality Entertaining The World

Top Quality Entertaining the World
ELAUT AMUSEMENT

SALES@ZAX.COM.AU

Distributed by
COSMIC XL WILLY WONKA

WWW.ELAUT-GROUP.COM
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RALPH COPPOLA
ICE FOUNDER

SUMMER EDITION

ICE FOUNDER RALPH COPPOLA 
Passed Away Dec. 28, 2018.

He Built The Legendary Chexx 
Bubble Hockey and 150+ other 
Arcade Games

BUFFALO, NY — Ralph Anthony 
Coppola, founder of Innovative 
Concepts in Entertainment Inc., one of 
theamusement industry’s largest 
arcade game manufacturers, died 
suddenly on Dec. 28. He was 70. Ralph 
will be remembered as a honorable 
gentleman, with a kind soul, and 
generous heart.

Coppola was born and raised in 
Orchard Park, NY, and educated in the 
Jesuit tradition. He graduated from 
Canisius High School in 1966 where 
he played basketball and baseball, and 
recently served on the school’s board 
of trustees. He received a degree in 
accounting at Canisius College 
(Buffalo) in 1970 and a law degree 
from University of Buffalo in 1974.

A natural entrepreneur with a strong 
work ethic, Coppola started a
company, along with Jack Willert, that 
would eventually become one of the 
world’s largest arcade game
producers.

Innovative Concepts in Entertainment, 
simply known as ICE today, was 
founded in 1982 when it introduced 
Super Chexx Bubble Hockey. ICE 
would go on to build more than 150 
arcade games.

Today, the company operates out of a 
state-of-the-art factory in Clarence, 
NY, where it still builds bubble hockey 
games alongside hit commercial 
arcade games that are placed in 
thousands of family entertainment 
facilities around the world.

Coppola was known for his quiet
philanthropy and generosity, his 
official obituary stated. This was 
evident through local charity events 
that auctioned his legendary bubble 
hockey games to raise funds for Make 
a Wish, American Heart Association, 
schools and churches, among many 
other organizations. Coppola’s
obituary also noted the strong Jesuit 
influence in his life and career, which 
made him an example to his family, 
and a mentor to many associates and 
friends in the amusement industry. 

Ralph put family first in every decision 
he made and everything he did.
He enjoyed gathering the family 
together at various locations each 
year, creating lasting memories we 
can always cherish. Ralph was 
passionate about his family and his 
friends. He was always sharing stories 
and laughs at 7-11, Tim Hortons, 
Eckl’s, or wherever he was.

He is survived by his wife of 49 years, 
Suzanne M. (nee McMahon) Coppola; 
children Joseph (Carolyn), Marcy, Lori 
(Michael) Walter and Daniel
(Jennifer); grandchildren Ryan, Carly, 
Gracie, Lily, Brady, Tess and Jackson; 
and sisters, a brother, nieces and 
nephews.

If desired, memorials can be made to 
the Ralph Coppola Scholarship Fund 
c/o Canisius High School.
Condolences can be made at 
www.amigone.com.

by Emily Jed: Vending Times

LIKE TO PUT
YOUR BUSINESS HERE?

JOIN NAMOA TODAY!
E: admin@namoa.com.au



Contact: admin@namoa.com.au 
Facebook: NAMOAGROUP

EXA
ARCADIA

They say imitation is the 
sincerest form of flattery. 

Eric Chung, President and CEO of 
exA-Arcadia (EXA) has declared in his 
recent interview with Shmup’Em-All1 
that their new arcade conversion kit 
system, exA-Arcadia, will be this 
generations' NEOGEO. With a 
pedigree of SNK’s NEOGEO MVS 
arcade system, exA-Arcadia has some 
big shoes to fill.

Eric’s statement does indeed seem 
bold, but he is confident that their 

innovative kit system will
revolutionise and revitalise arcade 

gaming for developers and
operators alike, giving them an 
easy to use system (to develop 

games) at a cost effective
price point.

So what does exA-Arcadia bring to 
the table for the operator? As already 
stated, this is an arcade conversion 
kit system, just like the NEOGEO MVS 
was back in the 90s, so its main aim 
for operators is to provide modern 
arcade content at a budget friendly 
price. This is all achieved by its clever 
hardware design, based on a secure 
Windows PC platform, which is more 
powerful than the PlayStation 4 Pro 
and Xbox One X consoles, which can 
hold up to four games (delivered in 
cartridge format about the size of the 
old CPS3 cartridges). The best part is 
that exA-Arcadia is JAMMA and JVS 
(JAMMA Video Standard) compatible, 
allowing it to be used inside almost 
any existing operable arcade 
cabinets. It is also compatible with 
both 16:9 LCD and traditional 4:3 
CRT monitors. exA-Arcadia claims 
that their vertically oriented games 
can be played in horizontal mode, so 
operators don’t need more vertically 
oriented monitors in all of their 
cabinets to play EXA format games. 

THE NEW
ARCADE KIT
SYSTEM

Continued over...Continued over...

The exA-Arcadia System with four 
game cartridges as shown at JAEPO 
2019 source: eXa-Arcadia on Twitter

exA-Arcadia stand with sample games at JAEPO 2019 source: exA-Arcadia on Twitter

SUMMER EDITION
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EXA
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The attraction of exA-Arcadia is 
realised even further (for operators), 
as once the system is purchased, it is 
fully owned by the operator, meaning 
that there is no requirement for 
internet connectivity to access 
gaming content, nor is there a need to 
share revenue with the manufacturer 
or distributor – more money left in the 
pocket of the operator. For operators 
that want to offer their customers an 
online experience, exA-Arcadia has a 
feature that integrates with streaming 
services like Twitch.

Together with a smartphone app 
and card system, the exA-Arcadia’s 
feature set can provide operators a 
deeper insight into their customer 

interactions, which helps in
building loyalty and decision 

making on what is popular, ensuring 
that customers keep coming back.

With its Windows PC based
architecture, the EXA system is open 
to both traditional (big name)
developers as well as the smaller 
independent ones. The initial release 
of ten games that were showcased at 
California Extreme (CAX) and Stunfest 
in late 2018, clearly shows that the 
current focus is on shoot’em up 
(shmups) games, however there are 
currently fifty games in the
development pipeline that represent a 
variety of gaming genres, like
fighting, sports, classic retro style 
platformers and four player games to 
balance out the EXA line-up.

Eric Chung is confident that their 
exA-Arcadia platform can overcome 
stiff competition from systems 
provided by the giants in the industry, 
namely Sega’s ALL.NET and Taito’s 
NESiCAxLive. Eric claims that
exA-Arcadia’s attraction is its lower 
entry cost (prices have yet to be 
confirmed as at writing of this article) 
and the fact that they will not force 
revenue sharing on coin drops. The 
overall cost will most likely be even 
lower than the others (Sega and Taito) 
as there is no equipment required, like 
network routers and servers, and no 
monthly fee to access the
manufacturer’s network.

 
There is no doubt that 

exA-Arcadia has 
captured the attention 

of the amusement 
industry and developers 
alike. We will definitely 
be keeping a close eye 

on developments, as the 
potential of what it 
promises will surely 

result in shaking things 
up in the industry.

exA-Arcadia presence at California Extreme (CAX 2018) source: Tanoshimasu Twitter

Visitors enjoying the exA-Arcadia offerings at CAX 2018 source: 
Tanoshimasu Twitter

Aka To Blue Type-R at Stunfest source: 
Shmup’Em-All Twitter

Visitors enjoying the exA-Arcadia offerings at CAX 2018 source: 
Tanoshimasu Twitter

SUMMER EDITION
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AMUSEMENT
INDUSTRY
EVOLVES

continued over...

SUMMER EDITION

Queensland, Australia. Feb 20 2019

Once again, Malcolm
Steinberg and his team are 
showing that the amusement 
industry is alive and well with 
their latest TIMEZONE -ZONE 
BOWLING retail entertainment 
centre opening at Westfield 
Garden City Shopping Centre, 
Mount Gravatt Queensland 
Australia.

This is the first both of these 
divisions of Timezone have worked 
together, with approximately 3000 + 
square metres of floor space offering 
the latest arcade games, ten pin 
bowling, Laser tag, mini spin zones 
carts, mini bowling, food and of 
course the amazing party rooms for 
families to be entertained.

This store is the largest Timezone on 
the southside of Brisbane, with their 
other flag ship store Kingpin and 
Playtime on the north side of 
Brisbane -Westfield Chermside.

The opening day on Saturday 16 
February was met with a crowd 
waiting patiently for the doors to 
open.

NAMOA President Tony Argery was 
present for the opening and said” this 
store is amazing, and I haven’t seen 
this size store in a shopping Centre in 
Australia before, this store offers so 
much Amusement entertainment to 
the public, it really shines a beacon 
for our industry”.

AMUSEMENT
INDUSTRY
EVOLVES
YET AGAIN

Argery goes on to say that “Malcolm 
and his whole team should be 
extremely proud offering this to the 
Australian public and I congratulate 
every one of his team for a superb 
outcome, its really is one of the best 
showcases for the amusement 
industry in Australia”.
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Malcolm founded the Leisure & Allied 
Industries (LAI) group in 1958 in 
Perth, Australia. He served as the 
group’s CEO for 55 years until 2013 
and is now its non-executive Director.

Timezone is the LAI group’s operating 
company, with over 220 family 
entertainment centres operating 
across Australia, New Zealand, 
Indonesia, the Philippines, India, 
Singapore, and Vietnam.

Helix Leisure is the LAI group’s 
supply company, encompassing 
Embed (the leading supplier of 
revenue management systems to the 
out-of-home entertainment
industry), LAI Games (designer, 
manufacturer, and distributor of 
amusement machines), The Locker 
Network (operator of high-end 
electronic lockers), and Matahari 
Leisure (Indonesia’s largest
amusement-machine
manufacturing facility).

In 2009, Malcolm Steinberg 
received the Lifetime Achievement 

Award from the American
Amusement Machine Association 
(AAMA). It was the first and only 

time the award has been issued to a 
non-American.

Not bad for an Aussie achievement, 
on behalf of NAMOA Members, well 
done Malcolm.

Juan Uribe, Tony Stav, Tony Argery ,Malcolm Steinberg , Time Zone Management -Anna & Alex                    
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The January 2019 confirmation 
by Stern Pinball of the
longstanding rumour of “The 
Munsters” as their next title 
from their go-to designer of 
late John Borg should not have 
been shock to anyone. 

The Munsters features another 
impressive art package from Batman 
'66 artist Christopher Franchi, who 
has continued his colourful and 
vibrant work. Launching at the recent 
CES show in Las Vegas, Gary Stern 
pulled out all the stops for this one, 
even donning makeup himself to 
appear as Grandpa from the show for 
the reveal. Stern fanboy (employee?) 
Jack Danger spent hours in makeup 
and dressed up as Herman Munster. 

Stern director of marketing, Zach 
Sharpe, also appeared, as what 
looked like Eddie Munsters' doll 

Wolfie? The launch was streamed 
live on Danger's Dead Flip Twitch 

channel for the next couple of 
hours, the machine predominantly 

featured was the LE model.

There has been much controversy 
surrounding the different models of 
this game, the LE and Premium 
feature a lower playfield which is 
absent from the Pro edition. This was 
also the case with smash hit Stern 
game AC/DC, but The Munsters' lower 
playfield looks to be a whole lot more 
fun than AC/DC's with an array of 
shots to be made – in The Munsters 
case the Pro model is really
shortchanged. The Grandpa’s
Laboratory mini-playfield uses a 
smaller diameter ball and smaller 
flippers to match, similar to the 
Stewie Pinball playfield on Family 
Guy. If you've played this you'll know 
it's cool to play! This time however, 
the flippers have their own dedicated 
buttons on the cabinet sides, allowing 
the upper and lower playfields to be 
flipped independently which is a good 
feature.

In the lower playfield there are five 
shots – two orbits, a left upkicker 
which feeds a wireform, a right clear 

plastic ramp, and a central ‘The 
Machine’ target. There are no
slingshots but there is a two-digit LED 
counter (thanks Scott Danesi!) to show 
the time remaining. There are two 
balls installed in the mini playfield, 
giving Grandpa’s Laboratory the ability 
to play multiball modes. It appears this 
lower playfield is a must have if you 
are serious about this game and 
theme. The Laboratory will remind 

some players of the basement level in 
‘Haunted House’, except right way 
round this time. 
For the under equipped Pro it's a 
two-flipper, two-ramp, six-ball game, 
with a central Herman Munster bash 
toy featuring a magnet in front, 
all-metal ramps, Grandpa’s
Laboratory scoop, two Eddie orbit 
lanes, a side Dragway kicker lane, two 

continued over...
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LOOK!

MUNSTERS
PINBALL

Pro Model centre playfield
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long standup targets on the left and 
right, two inlanes on the left side, and 
an illuminated ‘Zap’ button on the 
lock bar.

Most buyers would opt for the
Premium or LE, however the LE sold 
out almost immediately. For the 
Premium Stern has gone out on a limb 
and created a Bally Centaur-like 
mainly black and white version of 
Franchi's art package, with some 
coloured lettering and inserts. Check 
out the pictures for yourself, this 
monochromatic art is in keeping with 
original nature of the TV show, but 
has been polarising for buyers – it 
seems you either love it or hate it 
which could hurt sales.

The Munsters is just starting to 
appear onsite now in Australia and 
overseas to mostly positive reviews, 
The Collector is looking forward to 
playing it (hopefully a Premium or LE 
version with the mini playfield!)

Zach Sharp (Wolfie), Jack Danger (Herman Munster), 
Gary Stern (Grandpa Munster)

Jack Danger with LE

Grandpa's Laboratory mini playfield (Premium/LE only)

by Ed Partridge.
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“Space Invaders Pinball Jam” 
In Japan – from Arcade 
Heroes.com

Space Invaders Pinball Jam takes 
advantage of Taito’s strongest IP and 
combines it with a game style that 
has never done terribly well in 
Japan(pinball). By the pictures, it is 
not full-size pinball – the ball itself 
appears to be light-brown or orange, 
and the playfield isn’t terribly 
complex. All of the playfield language 
is in English, and it is being tested out 
at a location with some Western 
games like Jurassic Park, all of which 
seems to indicate a game eventually 
intended for overseas audiences.
Head-to-head style play is unusual, 
but not unheard of.

The most famous example would be 
Joust. Judging this playfield solely by 
the static pictures, it appears quite 
barren – there are no stand-up targets 
that I can identify.

The gameplay is separated into three 
rounds, and there is no single player 
mode currently present. Here is a 
rough translation Google provided on 
how it works:

Like the pinball rules, the rule will hit 
the ball so that the ball will not fall to 
you.

If the ball falls to the opponent, one 
point is added, and if the ball falls to 
you, one point will be given to the 
opponent.

With all three rounds of time, the time 
and the number of balls are different 
for each round.

Round 1: 90 seconds · 2 balls
Round 2: 60 seconds · 3 balls
Round 3: 30 seconds · 6 balls

 Aka: It’s along the lines of an
electromechanical game with
extended time and multiball.

It reminds me a bit of the obscure 
i-Hockey by Imply, something
that falls more into the lines

of air hockey.

I’m pretty sure that those times could 
be adjusted by the operator. Also given 
these details, I could easily see this 
being adapted for redemption play out 
West (although the purist side of me 
hopes that if such is the case, it will 
still have Amusement Only/ticketless 
play) Of course the other question continued over...

pinball wizards likely are wondering 
about: “Taito making pinball?” It’s a 
good question, but there is a good 
chance that behind-the-scenes they 
are in talks with one of the pinball 
houses here in the States for
manufacturing, which would go 
towards alleviating some concerns in 
that regard.

TAITO TESTING
HEAD-TO-HEAD

SUMMER EDITION
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There is no indication as to how long 
this will be on test, although I did read 
that they are charging 200 Yen for a 
go.

Super Panic Ball & Pac-Man Panic 
(Bandai Namco Technica)

The Namco company has two “battle” 
or “versus” pinball games on hand – 
the aforementioned Super Panic Ball, 
and a related piece that I had a hunch 
would be created, Pac-Man Panic. 
These games pit players face-to-face 
and come down to multiball battles. If 
either one of these concepts heads 
West, I’d put my money on us seeing 
Pac-Man Panic here; I’m kind of 
surprised that they would even try the 
Super Panic Ball concept, as one 
expects Pac-Man to overshadow 
anything that is of a similar design.

The Space Invaders by Taito
inaugurated the refreshed “battle 
pinball” trend, although Bandai 
Namco certainly was working on their 
own concepts at the same time.

BATTLE
PINS

SUMMER EDITION
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www.wgagames.com.au

 1/10 Maiella Street, Stapylton, Queensland, 4207
  Tel: 07 5563 1800    Email: admin@wgagames.com.au

Craneosaurus $2 Prize Everytime Crane $4,495
Chupa Chups Stairway To Heaven $2,950
Chocolate Factory With Air $8,495
Cyclone $5,600
Bounceroo Prize Everytime $4,495
Players Choice $11,995
You Choose $8,950

SALES
EVENT

ON NOW!

NEW MACHINES

STOCKS & CONSUMABLES

USED MACHINES

Chocolada chocolate crane $495
Chocolate Box chocolate crane $1,950

Chocolate Box mini chocolate crane  $1,950
WGA Chocolate Factory $2,950

Bling toy crane  $1,495
 Bonus Spin (Feiloli) $1,495 

Captian X Super Hero crane toy crane $1,495 
Double Play (Feilloli) $1,795 

Win n Grin Everone Wins toy crane $2,450 
Extra Play (Felloli) $1,450 

"Gets Extra" double crane $795  
Footy Crane Lightening $3,450 

Toy Story crane $995  
Key Master $2,249  

Treasure Quest/key Master $1,495  
Lighthouse (Lai) $1495 

OK Manufacturing Super Bouncearoo
bouncy ball (Mechanical) $395  

Win N Grin (Soft toy Claw) $1,950  
World Surprise Chupa Chups Mini crane $795 

Outrun 2 Twin driver $4,750  
Outrun 2 Twin SP Driver$4,950 
 Maxi Claw Giant Crane $1,250

Mighty Moto motor bikes twin $1,495 
Deal Or No Deal redemption $950 

Chupa Chups
ONLY .17¢

$2 Prize Everytime
Toy Mix

$1 Prize Everytime
Superball Mix (Ave 25¢ per ball)

ONLY .55¢
$331.50

1300 PIECES!

PER
CASE

*All prices exclude GST.

*All prices exclude GST. *All prices exclude GST.
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ENID CAMPBELL
LIT UP THE ROOM

SUMMER EDITION

ENID CAMPBELL
3 May, 1930  -  3  February, 2019

Enid loved socialising with her many 
friends in the Amusement Machine 
Industry, and the nineties was a time 
when George Campbell became the  
Australian distributor for German-made 
NSM Jukeboxes.

The Annual AMOAQ  Conventions  and 
Trade Shows became an annual event on 
the Gold Coast where Enid and family 
members would gather at George's 
Stand to help  promote his business and 
sell products.
 
Enid  made lifelong friendships with 
many who would drive long distances 
down to the Gold Coast to take her out 
for extravagant seafood lunches, always  
encouraging her to tell a few of her 
infamously cheeky jokes.
 
Enid always lit up the room with her 
infectious laughter, hilarious anecdotes  
and sassy  humour, and as she would say

"It's 5 o'clock somewhere"
-  time for a beer.

by Ken and Glennis Corley 
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MICHAEL SOLOMON
NATMAR HOLDINGS

Continued over...exA-Arcadia stand with sample games at JAEPO 2019 source: exA-Arcadia on Twitter

SUMMER EDITION

MICHAEL SOLOMON formerly 
of Brisbane's Associated 
Leisure (Natmar holdings) 
passed away peacefully with 
family by his side on
Wednesday February 6, 2019.

Michael had a long, active career in 
the Amusement machine industry 
spanning 3 decades working for some 
of Brisbane's leading Distributors. In 
the mid 1970's he was with United 
Coin machine company at Robertson 
St the Valley before moving to manage 
Leisure and Allied's new Brisbane 
branch which opened in the late 
1970's at 39 Sandgate Rd Albion.
In the mid 1980's Leisure & Allied sold 
off their Brisbane branch and
operations to their managers Michael 
Solomon and his business partner Val 
Umachev.

Associated Leisure continued on 
through the 1980's and 1990's and 
thrived as a local independent
Distributor and Operator. They
operated Playtime Amusement centres 
and were chosen as the game
suppliers for Brisbane's Expo 88 where 
they installed games for the 6 month 
period making a small fortune. Takings 
from Expo 88 were maximized by 

fitting electronic coin mechs that 
accepted both 20 cent and $1 coins 
(and in later years $2 coins).
Associated Leisure were the first 
Operators in Brisbane to install 
electronic coin mechs on all new 
games.

In the 1990's they opened more 
Playtime amusement centres in 
Brisbane's CBD and their Playtime 
brand expanded interstate after 
creating a new company, Amusements 
Machine Distributors (AMD which 
continues to this day in Sydney) in a 
joint venture financed by Associated 
Leisure in Brisbane, Hankin Amuse-
ments in Newcastle and Galaxy 
Electronics in Sydney. AMD soon 
became one of the leading game 
Distributors on the east coast at that 
time by offering operators an
alternative to the market leader 
Leisure and Alllied industries.

As a result of the Amusement 
machine decline in the late 1990's 
Natmar Holdings/Associated Leisure 
went into receivership in 2000 and 
ceased operation the same year. 
Assets were sold by auction and 
Michael retired from the Amusement 
machine industry.

Michael's funeral was held in the 
Jewish Chapel at Mt Gravatt
Cemetery, 582 Mains Road,
MacGregor on Friday 8th February, 
2019 at 11.00a.m. He is survived by 
his wife Rosemary. He was brother to 
Paulette and Jocelyn, Father of Josh 
and Leah. Grandfather to Ella and 
Sophie.

Rest in peace Michael.

Mark Schneider.
All Pinball & Playwell Games.

SPECIAL
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ALL PRICES

FULL COLOUR ADVERTISING

FULL PAGE $220  NOW $110!
HALF PAGE $165  NOW $82.50!
QUARTER PAGE $110  NOW $55!

This includes addition to The Collector
and the Web Site. Contact us now:
www.namoa.com.au50% OFF
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PROTECT YOUR BUSINESS!

Site/location Agreement
Books.
(50 duplicate Agreements in a pad)

COST: $22.00
(Includes GST and Postage)

New Members receive a
COMPLIMENTARY Book. To
save wastage, it has to be
requested).

Delivery Dockets
Delivery Dockets are used for
Record of Ownership. Title and
Commercials Terms.

Book is A5 - 50 pages in duplicate
Introductory Delivery Docket Book
$13.20 (includes GST, Postage and
Handling)

To order - please e-mail
admin@namoa.com.au
(Prices may change without notice)

REDEMPTION STICKERS

A lot of discussion has been had 
regarding the quality/price of prizes 
that are on offer in Prize Redemption 
games and the feedback from 
customers is that young children are 
‘seduced’ into playing some 
redemption games that have major
prizes of Playstation’s, mobile 
phones. IPods etc.

NAMOA has re-designed new 
stickers which are reversed printed 
and attached to the inside glass of 
Prize Redemption games, according 
to the value of the prize.

G Maximum Prize Value $20.00
PG Maximum Prize Value $50.00
M Maximum Prize Value $100.00
MA Maximum Prize Value $200.00

Members are entitled to 20 free 
stickers, but you must apply for 
them. Please advise the combina-
tion you require. Additional stickers 
can be purchased by members at 
$1.10 each, which includes
GST, postage and handling.

To order your Stickers please 
contact Juanita Keegan.
admin@namoa.com.au

ADVERTISING RATES
COLOUR in JPEG format

FULL PAGE $220  NOW $110!
HALF PAGE $165  NOW $82.50!
QUARTER PAGE $110  NOW $55!

PREFERRED SUPPLIER
ADVERTISING $88
per financial year.

This includes:
The Collector and the Web Site.
(The above Prices include the GST).
Rates may change without notice.

Deadlines
28 Feb, 31 May, 31 Aug, 30 Nov

To order - please e-mail
admin@namoa.com.au

Contact: admin@namoa.com.au 
Facebook: NAMOAGROUP

SUPPLIES
DIRECTORY

VIDEO GAME MACHINE 
LABELS

Labels are not available from
NAMOA. Go to the
Government Web Site

Machine Labels can be downloaded
from www.oflc.gov.au
(Classification Markings)

SUMMER EDITION

SPECIAL NEXT COLLECTOR

ALL PRICES  50% OFF



Members - is your business included 
in these listings? If not - you are 
missing out on other members 
knowing what your business offers!

Your listing is also placed on the 
NAMOA web site as well as here in 
the printed Collector. Cost to you is 
$80 plus GST for 1 year on the web, 
including 4 Collector listings. PRO 
RATA for the remaining issues this 
year. Advertising rates may change 
without notice.

Email Juanita:
admin@namoa.com.au
with your paragraph and your 
advertisement will be in the next 
Issue and go straight onto the web 
site. (in Microsoft Word, please)

Not a Member? Join Now and take 
advantage of this listing directory.

A.M.D. SYDNEY
Amusement Machine Distributors. 
Australian Distributors for Stern 
Pinball, Incredible Technologies, LAI 
Games, ICE, Sam Billiards,
Benchmark, UNIS & Betsons.
Full range: new and used machines, 
service and spare parts available.

Ph: 02 9700 9600.
Fax: 02 9669 1266.
www.amdcoinop.com
E: bcolbourne@amdcoinop.com

AMUSINC
Importers of:

- Quality Crane/Skill Testers
- Prize Redemption Machines
- Spare Parts
- Licenced Plush Toys
- New Containers Always Arriving
- Representing Manufacturers from 
- China, Korea, Taiwan and USA
- Global Importers.

Give us a call for your needs.

Todd McDougall 0400 993 393
www.amusinc.com.au
E: coin_net@hotmail.com

ANDO’S AMUSEMENTS (AUST)P/L

Sales- various types
of Second Hand of
coin operated
amusements,
including Kiddy Rides.

Ph: Larry 0416 177 077
Fax: 07 4779 8672
E: andosam1@bigpond.com

CASHFLOW ENTERTAINMENT P/L

Designed to meet global market 
expectations with CNC manufacturing. 
Australian designed and
manufactured PCB’s and Software. 
Cutting edge 3G SMS communication 
systems. Producing a range of 
Cranes, Redemption, Ticket and 
Sports games. Balancing High 
quality with Low prices.

Ph: 0432 323 333
E: admin@cashflowgames.com.au
www.cashflowgames.com.au

COIN OP SOLUTIONS

Exclusive distributor for Wu Mar 
Harng/Paokai Electronic. Australian 
Designed Cranes – A crane for every 
Location. Toy Soldier, Maxi Claw, 
Win Every time, Cool Age Chocolate 
and Movie Stars. Glass All-round, 
LCD Screens, security bars, bill 
acceptors and many more options.

2 Year warranty on boards and 
motors. Now available – plush mixes 
20cm, 25cm, 30cm and 40cm

Mark Robins - 0433 118 477
Ph: 03 9555 1409
E: mark@coinopsolutions.com
www.coinopsolutions.com

Contact: admin@namoa.com.au 
Facebook: NAMOAGROUP

SUPPLIERS &
CONTACTS

LIKE TO PUT
YOUR

BUSINESS
HERE?

JOIN NAMOA TODAY!
E: admin@namoa.com.au
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HUNTER LEISURE

Hunter Leisure supply toys suitable 
for crane & redemption machines.

Ph: 03 9287 9888
Contact: Sonia Rhind
E: soniar@hunterleisure.com.au
or cathyd@hunterleisure.com.au
www.hunterleisure.com.au

MICRO SYSTEM CONTROLS P/LTD

Designers and Suppliers of:
Australian Design Award winning
Microcoin QL, Microcoin SP,
GBA Note Acceptors

For sales and service enquiries, 
please contact Robert Bird.

Ph:03 9646 6446
Fax: 03 9646 6447
E: sales@microcoin.com
W: www.microcoin.com

PENNY JUNCTION AUST. P/L

We are Australia’s largest bulk 
vending wholesaler of all gumball 
products, capsuled toys (25mm to 
93mm), rubber bouncing balls
(27mm to 50mm) and mixed bulk 
toys for stackers and similar 
machines.

We are able to service everywhere in 
Australia and our pricing will not be 
beaten.

Ph: Geoff Guthrie 03 9318 1047
Unit 1/1 Caulson Close
Maribyrnong Victoria 3032
E: pennyjunction@bigpond.com
www.pennyjunction.com.au

REFLEX GAMES

Suppliers of coin-operated arcade 
equipment and associated products, 
including simulators, redemption 
equipment, cabinets, software, 
pinballs, jukeboxes and kiddie rides.

Register your surplus equipment on 
our consignment listing.

Steve has been distributing
amusement equipment since 1977, 
so for experienced advice,
competitive prices from a supplier 
who does not operate in competition 
with his customers, give him a call.

Steve Patan (03) 9016 6961
Fax: (03) 9016 6961 or
Ph: 0414 660 069
E: reflexgames@bigpond.com
www.reflexgames.com.au

Contact: admin@namoa.com.au 
Facebook: NAMOAGROUP

SUPPLIERS &
CONTACTS

media

Need help with your
website, advertising

or print media?

Check out our
services today at

www.fidgetmedia.com.au
Call: 0431 114 977

LIKE TO PUT
YOUR

BUSINESS
HERE?

JOIN NAMOA TODAY!
E: admin@namoa.com.au

LIKE TO PUT
YOUR

BUSINESS
HERE?

JOIN NAMOA TODAY!
E: admin@namoa.com.au
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RIDE ON ENTERTAINMENT

Cars, Planes, Train 
 “you name it-We have it in stock”
1940’s rides starting from $500 sold 
as is” Hundreds of models to choose 
from in our Sydney and Melbourne 
warehouses.

Licensed character rides available. 
For assistance please contact
Office: 03 9890 7577
E: louise@rideon.com.au
www.rideon.com.au

SHADFORTH INSURANCE 
BROKERS

Insurance Brokers approved by 
NAMOA.

Fully underwritten by an Australian 
Insurer. Exclusive facility available 
to NAMOA members.

Unique insurance solutions on a 
policy developed in consultation 
with your Association.

Contact either Darren or Rebecca
Darren Reilly - 07 3031 1622
Mobile 0418 751 986
E: Darren.reilly@sfg.com.au
Rebecca Higgs 07 3031 1625
Or Mobile 0418 751 986
E: Rebecca.higgs@sfg.com.au

THOMPSON BILLIARDS

Manufacturers of Coin Tables and 
Home Tables, as well as accessories.
35 years manufacturing experience 
in the industry.

Shipping nationally from the Gold 
Coast, Qld.

Phone: 07 5537 6922
Fax: 07 5529 1022
E: admin@thompsonbilliardtables.com.au

ZAX AMUSEMENTS

is Australia's largest supplier of coin 
operated amusement equipment, 
with exclusive rights to the world's 
best brands and recommending only 
the most successful and suitable 
games, with the best ROI for the 
operator.

We consult on every area of FEC 
operation, offer the class leading 
Intercard Debit Card system, and 
supply spare parts, service, tickets, 
tokens and everything to offer a 
turnkey solution, and support 
making your operation a success.

Located Port Melbourne
Victoria 3207
P: 03 9676 9190
Zak Athanasiadis
E: sales@zax.com.au
www.zax.com.au

DISCLAIMER
1. All expressions of opinion are published on the basis that they are not to be 
regarded as expressing the official opinion of the publisher unless expressly 
stated.
2. The publisher accepts no responsibility whatsoever for the accuracy of any of 
the opinions or information or advertisements contained in this publication and 
readers should rely on their own enquiries in making decisions concerning their 
own interests. In particular, no responsibility is accepted for the quality of goods 
or services supplied by advertisers or for the accuracy of materials submitted for 
reproduction. To the extent permitted by law, the publishers, their employees, 
agents and contractors exclude all liability (including liability and negligence) 
to any person for any loss, damage, cost or expense incurred or arising as a 
result of material appearing in this publication.

NAMOA STATE
REPRESENTATIVES

NEW SOUTH WALES
Ron Mroz – 0425 709 032
E: rmroz@kingpinbowling.com.au

VICTORIA
Zak Athanasiadis – 03 9676 9190
E: zak@zax.com.au

Steve Kimmins – 0409 345 684
E: stevekimmins@bigpond.com

QUEENSLAND
Tony Argery (NAMOA President) 
Mobile: 0418 988 988:
E: tony@funhouse.com.au

Ray McGowan – 0432 323 333
E: ray@cashflowgames.com.au

SOUTH AUSTRALIA
Robert Westwood – 0403 053 611�
E: robertwestwood@hotmail.com

WESTERN AUSTRALIA
Joanne Cox - 0452 418 164
E: planetamusements@gmail.com

TASMANIA
John van Aspern - 0400 430 743
E: jmasperen@bigpond.com������� Phone 

ACT
Nick Vasiliou – 0413 930 750
E: nick@happydays.net.au

COLLECTOR EDITOR
Ed Partridge - 0422 050 190
E: ed@pinball.com.au

ADMIN & FINANCE
Juanita Keegan - 0407 795 283
E: admin@namoa.com.au

Contact: admin@namoa.com.au 
Facebook: NAMOAGROUP

SUPPLIERS &
CONTACTS

THOMPSON
BILLIARD TABLES
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Contact: admin@namoa.com.au 
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NAMOA is Australia’s Premiere 
Amusement Industry Association

www.namoa.com.au 


