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Happy Winter to all Members!

Now with the school holidays upon 
us all and hopefully everyone's 
cashboxes are busy filling up, now is 
an appropriate time to consider 
refreshing your equipment or 
purchasing new games from our 
industry's distributors.

I can only speak of my own
experiences of refreshing and 
reinvesting in equipment, all of 
which helps your business grow, 
whether you're an arcade operator, 
street operator or both.

This has helped our business by 
simply proceeding with this mindset 
for the business and customers are 
responding to the new equipment 
with cashboxes filling up.
 
The discussion our industry now 
must have!
 
With recent Government consultants 
and Government all talking about 
cashless society, we as an industry 
now must start planning for this 
massive shift to our industry.

While it is still sometime of around 
2025 and beyond we should begin 
discussing this topic openly.
 
So, what does this mean –in short,
I believe this will not impact arcade 
operators too much, but our street 
operators will be impacted heavily. 

There is massive reinvestment 
needed for your existing machines 
and future machines to have card 
swipe, phone swipe, etc as the way 
forward for payment to play the 
industry's games without cash.
 
But the upside is no more counting 
coins and taking them to the bank 
right!
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PRESIDENT’S
MESSAGE

Look, it's still some time off but 
now's the time to be talking to 
industry suppliers and distributors 
so you can purchase for the future.
 Maybe now's an appropriate time to 
get involved in NAMOA business help 
programs, some are free and others 
programs can be offered on a one on 
one consultation with pay as you go.

These programs can help your 
business plan, with our
recommended consultants vast 
experience across diverse types of 
business.

I can't stress these programs 
enough, as I recently completed a 
program that has helped our 
business grow in one of our retail 
stores. We reinvested back into our 
stores and gave it a refresh and a 
makeover and customers are raving 
about it, with our takings up. 

So, go to the NAMOA website and 
browse through the program and if 
you are looking for something else 
please let us know and perhaps we 
can assist you.
 
NAMOA -thank you to all those 
members that like the new Collector, 
I can assure you many people have 
been working hard behind the 
scenes to make this for you our 
members -ENJOY.

Till next edition, stay safe and may 
your cashboxes be full.

Best Regards

Tony Argery
NAMOA President
AMOAQ President

l o c a l l y 
owned & operated 

we come to you

big or small

we do it all

call now!
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Please note that membership 
renewal invoices were posted out in 
June. If you did not receive your 
invoice, please contact me for a copy. 
If you believe you were entitled to a 
SIB Insurance credit and did not 
receive one, contact me ASAP

Also $88 invoices were sent to 
members who advertise in the 
Preferred Supplier Listings in the 
Collector and also on the Web Site.

It really would be appreciated if you 
would process these invoices for 
payment as soon as you are able as 
N.A.M.O.A. always has accounts to 
pay to keep the organization going.

We have also sent out invitations to 
Potential members to consider 
joining us and also contacted lapsed 
members to check whether they are 
still in business. If any of you know 
someone who is in the business and 
is not already a member, please 
encourage them to join. We do offer 
a $ incentive credit off your next 
year's membership to existing 
members who are able to introduce 
new members.
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FROM THE
TREASURER

N.A.M.O.A. now has a secured 
Web Site:

and also a dedicated IP Address 
122.201.103.65 . This has all been 
done to keep our data safe and 
protect you when you log in.

It is disappointing that so few 
members log into the site. If you 
have lost or forgotten your User 
name and Password, please contact 
me and I will reset it for you.

We have added so many new and 
interesting sections (particularly in 
Member resources) which make the 
site interesting and vibrant, so you 
will not be seeing the "same old" 
"same old".

Our Collector is always looking for 
new content.

Please contact Ed Partridge -
Email: ed@pinball.com.au if you 
have any interesting news or articles.
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Next year we hope to have a Credit 
Card facility available on the web 
site - like everything it takes time 
and effort to have this process up 
and running and like all of you, we 
all have our own businesses to run.

Wishing you all the best for the 
coming year.

Regards

Juanita Keegan  - AAFT  PPM
NAMOA Treasurer &
Administration Manager

Email:
admin@namoa.com.au or
littlejohn99@bigpond.com

Phone: 0407 795 283
(please leave a message if
unattended)
 

We are looking for 2 - 4 pinball machines to be 
placed into a live music venue operating on
profit share!

Installation ideally late August. 

Are you interested?
Contact: Pixie Weyand 0411 640 444
Owner | Venue Booker | Venue Management & operations



GAME ON!
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STORM
AMUSEMENTS

STORM Amusements
who are we?

We opened our doors just 6 months 
ago in Beaudesert.  Steve one of our 
Owners/Directors has worked in the 
industry both in the UK and here in 
Australia for the last 28 years.  When 
he came from the UK he had 10 years’ 
experience and then spent the next 
18 years working for Timezone.  
Norman our second owner/Director 
has worked in the industry for 24 
years having grown up around arcade 
games in his father’s amusement 
business.  

What we wanted to create was a place 
that families could bring their 
children for some wholesome family 
fun, where there was nothing in the 
area catering to those in need of 
inexpensive quality fun.  

Recently we became proud members 
of NAMOA, where we can gain 
invaluable insight and knowledge 
from those who know the industry 
best.  Knowing NAMOA is there for 
support and assistance is a great 
relief and we look forward to what the 
future holds.

                 CHECK OUT OUR
              FACEBOOK SPECIALS!
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MEMBER
BENEFITS

WE WANT YOU!
If you are in the amusement machine
industry and you want:

✔ effective business support
✔ timely industry representation
✔ the right advice for your business
�
Then this is the most important information
you'll read all year.
�

WHY?
�
Because being a member of NAMOA means you
WON'T BE GOING IT ALONE IN YOUR BUSINESS.
�
�NAMOA is the leading association in the Amusement 
Machine Industry

SO HERE'S THE BOTTOM LINE
WITH NAMOA MEMBERSHIP
You receive 12 months membership, regular industry 
update emails, quarterly Collector newsletter with the 
latest industry information, access to business
education and compliance modules, technical support 
information, staff development programs, association 
events and more

You get all of this for only $275 Inc. GST.

Don't go it alone, learn from those who have
been there before you.

IN FACT, HERE'S JUST THE 
TIP OF THE ICEBERG OF 
WHAT YOU GET...
• improve your business skills and grow your business
• helping you to avoid the pitfalls and get the right advice at the 
 right time
• providing technical information 
• provide you with solutions for the day to day challenges in this 
 industry
• safeguarding your business future with industry
 representation
• know that you have taken a step towards having the best 
 support on your side, for your industry
• knowing that you are doing what the business needs you to do
• learning from your peers and sharing experiences that benefit 
 everybody

HERE'S HOW TO JOIN
So go ahead and click the link now and you'll be on your way to 
enjoying all the benefits we've talked about here and more! 
Let's get started right now!

TO JOIN GO TO WWW.NAMOA.COM.AU
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IRON MAIDEN
REVIEW

Stern Pinball have returned 
once again to mine further the rock 
band theme genre with their latest 
release “Iron Maiden – Legacy of 
The Beast”.
Author – Edward Partridge

As fate would have it 35 years ago 
the company released a machine 
with this exact same title – but it was 
a bit more creepy, featuring a 
strange robot woman on the back-
glass. This latest effort from Stern is 
aimed, once again, squarely at the 
home retail market. “Iron Maiden” 
features 12 songs from the longtime 
English heroes of rebel heavy metal.  
The “Legacy of the Beast” part of the 
title refers to a mobile phone game – 
these aging rockers are looking to 
cash in on their fame before they get 
too much older.

This machine had been rumoured 
for the last few years so it was no 

big surprise when it was 
announced.

In fact the designer, newcomer Keith 
Elwin was brought in to the company 
to make this as his first game.  This 
was not, as you may expect because 

he was an Iron Maiden fan, it was 
because he designed the layout 
specifically with the intention of 
getting a job in the pinball industry. 

Elwin is one of the top competitive 
pinball machine players in the USA 
and did for a time hold the number 

one ranking. In order to break in to 
the closed shop that is pinball design, 
he decided to create a game as a form 
of resume and job application. The 
result was the game “Archer” based 
on the cult adult animated cartoon 
series (think James Bond crossed 
with Family Guy). Elwin completed 
his project in 2017 and shopped it 
around looking for a company to take 
it in to full production. Stern agreed, 
however they did not proceed with 
the Archer theme instead the layout 
became Iron Maiden.

The game stars ‘Eddie’ the familiar 
skeleton creature who is the mascot 
of the band as he fights ‘The Beast’ 
and his minions through various 
game levels.The artwork, done by 
rock poster artist Jeremy Packer 
(a.k.a. Zombie Yeti), makes the 
cabinet and playfield pop with colour. 
I did not like the art on this game as 
much as his previous effort for Stern 
“Ghostbusters” which was a standout. 
Multiple incarnations of “Eddie” as 
well as the beast are shown all over 
the playfield with an abundance of 
flames and lightning. Each model of 
the game, Pro, Premium and LE 
feature four flippers, two spinners, a 
set of 3-bank drop targets, metal and 
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Keith Elwin and his Archer Pinball Game
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IRON MAIDEN
REVIEW
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wireform ramps, a captive ball
mechanism, a dual up-post lock 
mechanism, and a centre
multi-scoring bullseye target.

The game that was played by The
Collector for this review was the Pro,
it appears that the major differences 
between models are cosmetic – some 
motorised assemblies and mirror 
blades inside cabinet, non-reflective 
playfield glass and mirrored back-
glass, and a dual sensing Newton ball 
(This is a pinball firmly mounted on 
the playfield that, when hit, transfers 
energy to a captive ball behind it) are 
features of the Premium/LE.

These deluxe models also feature an
upgraded sound system featuring an 
improved cabinet speaker and 
high-quality JBL branded backbox 
speakers.

The Collector is not sure if it was 
because it was a Pro, but the machine 
that was tested did feel somewhat 
flimsy. There can be no doubt Stern is 
cutting every corner possible when it 
comes to their Bill of Materials for 
these new games - as evidenced by 
the recent playfield dimpling and 
cabinet splitting problems they have 
been experiencing with games such 
as Ghostbusters and Star Wars. This 
cost cutting has translated in to an 
overall game feel 
which is not
desirable.

The Collector also 
recently had the 
opportunity to play an 
ACDC Vault game 
straight out of the box 
and it is clear the feel of 
the new games is just not 
as solid as it was in the 
days of the older SAM 
titles.

We are not sure exactly what it is that Stern is doing that 
is making the games feel this way, but we do know it is 
not a good thing – even disregarding the inadequacies 
of the Spike System (Node board problems are still 
causing major headaches in the field, it has been 
reported).

To finish on a brighter note, we are glad to see
Stern has reverted to including playfield support 

rails (not the prop rods) on each model of
Iron Maiden, even the Pro.



ELAUT GROUP
Top Quality Entertaining The World

Top Quality Entertaining the World
ELAUT AMUSEMENT

SALES@ZAX.COM.AU

Distributed by
COSMIC XL WILLY WONKA

WWW.ELAUT-GROUP.COM
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Location: Wrights Place Arundal, Gold Coast - Ray: 0432 32 33 33 

Info@cashflowgames.com.au • www.cashflowgames.com.au

THE DIFFERENCES
Tested thoroughly for thousands of vends over six months, the new spin assembly has proven to be

highly efficient and clean. Our unit uses only 12 grams of sugar. Using the original sugar storage hopper,

the total vends between sugar refilling is now around 600 vends (previously around 200 vends) 

It also holds 1,300 food grade sticks.  

The more efficient temperature control (Cashflow software) and the lower speed spin motor in

combination converts to virtually no floss being blown out of the bowl resulting in a very clean and low

maintenance servicing. 

New model spin assembly

Cashflow Games worked with a local plastics expert to produce a NON-STICK bowl. Our design engineer

added in a motorised bowl scraper. The results of this combination is just another aspect in achieving a

low maintenance machine. To help your servicing routines we are happy to offer additional bowls. Site

visits can now be a few minutes. Just swap the bowl and head to the next machine in your run.  

The bowls are also stack-able for vehicle space efficiency. 

Bowl scrape and clean after each vend

Keeping your sugar stock dry offers operational benefits.  When the moisture is removed the

sugar remains granulated leading to more efficient sugar feeding and flossing.

De-Humidifier

Ground up design and thoroughly tested, Cashflow Games include an extremely robust and

reliable PCB and a  proven software package.  Having total control of every aspect means any

custom requirements can easily be developed in-house. With 2 coin mech inputs options, 1 note

reader input and PAY WAVE / Tap n Go, maximising location revenues is guaranteed.  A totally

secure audit trail along with the communications package converts to you knowing 24/7 the full

operational status and revenues of each Fairy Floss machine in your run.   

The vend chamber has been fitted with sensors and a  bi-directional latching solenoid to ensure

the customer has redeemed their Fairy Floss and only then is the chamber re-locked and ready for

the next vend. No more vend chamber lock outs causing an out of orders as with the old version. 

Cashflow PCB and including two Way SMS communication

system and a no lock out vend chamber 

Cabinet design

Hot Pink has received overwhelming interest with 14 of the 16 pre-sold units heading out shortly

from our factory at Arundel. The option of a pale pink is available. The compact cabinet has been

well received and it opened many shopping centre opportunities where space is at its premium

and one pays for space leased.  

FAIRY FLOSS IS READY TO GO
Cashflow Games STREET version Fairy Floss Vendor brought to life!  

Available NOW exclusively through Cashflow Games, and globally licensed from

Intermatic . The SEGA distributed Intermatic version is very popular in the market

and still doing exceptionally well, unfortunately limited to FEC and similar attendant

style locations due to the daily cleaning requirements.  

Cashflow Games STREET version requires far less cleaning and servicing which

means it can be placed virtually anywhere! 

Contact: admin@namoa.com.au 
Facebook: NAMOAGROUP
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THUNDERBIRDS
FIRST LOOK

Thunderbirds Pinball Review

After the recent appearance of 2 
prototype machines at the Northwest 
Pinball and Arcade show in Tacoma, 
Washington it would appear that 
“Thunderbirds” the pinball from 
Homepin will soon go in to full 
production.  Note that the original 
title of “Thunderbirds Are Go” 
appears to have been changed to 
simply “Thunderbirds”.   

From the Homepin website:

Thunderbirds celebrated its 50th 
anniversary in 2015 and many 

related products have been 
released under license for the 

franchise.

The first series of 'Thunderbirds Are 
Go' TV series screened in 2015, was 
very well received and a second 
series, as well as many other exciting 
releases, are planned. Thunderbirds 
is a show that has stood the test of 
time and has been enjoyed by 
children and adults across the 
generations.

Homepin has secured the worldwide 
rights to manufacture Thunderbirds 
Pinball, negotiating the rights with 
the owner of Thunderbirds to be able 
to supply licensed parts such as 
playfield toys and cabinet decals for 
the life of the machine. This means 
that, unlike many DMD era machines 
where original parts are no longer 
allowed to be made, parts will be 
available legally for as long as you 
wish to keep the machine going.
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THUNDERBIRDS
ARE GO!
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THUNDERBIRDS
FIRST LOOK

Thunderbirds Pinball will be based upon the 
following conceptual ideas. (all concepts & 
prototyping is subject to change as this project 
develops)

■ Standard pinball cabinet dimensions

■  eal mechanical pinball action -
 (this is NOT a video game)

■ Single level playfield with ramps & subways

■ LED DMD (no distracting and unreliable LCD  
 screens)

■  Embedded Microcontrollers - (there are NO  
 personal computer parts used)

■ Homepin legendary bulletproof electronics

■  Easy to understand rule set with added depth for 
 experienced players

■ All the action of the International Rescue team 
 and their machines

■ Eye catching graphics & animated backbox 
 action

■ Spare parts available for the life of the machine

■ The most substantial warranty in the industry

■ Homepin is not trying to re-invent pinball, far 
 from it. The most popular machines are standard 
 cabinet, DMD pinballs. There are very valid 
 reasons for this. They are not too heavy or 
 awkward to move around yet provide a great 
 playing experience without taking up too much 
 space.

Homepin is using time tested and 
proven electronics for the control 
system (called 'embedded
controllers') the same as all Solid 
State (SS) pinball manufacturers 
have used since the inception of 
SS machines and which the largest 
pinball manufacturer in the world 
still uses to this day.

Embedded controllers are
industrial quality and are used in 
many things you use every day 
such as remote controllers, air 
conditioners, microwave ovens, 
cars, TV & stereo systems and 
countless others. 

They are reliable and proven to 
the point that you probably 

didn't even know they were used 
in these everyday products.
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ENJOY WORLD CLASS  
EXPERTISE AND SERVICE

JOIN OUR
GLOBAL FAMILY

TAP AND PLAY 
READER
iWAVE

THE WORLD’S 
#1 READER
iREADER ECLIPSE

THE ULTIMATE 
READER

i3
INDUSTRY’S 
BEST VALUE
NANO ECLIPSE

+1 (314)275-8066  |  +1 (800)732-3770     sales@intercardinc.com     intercardinc.com      
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Ardent Leisure sells bowling 
alleys for $160m
By Carolyn Cummins (Sydney 
Morning Herald)

Ardent Leisure has divested the last of 
its non-core assets, being the bowling 
and entertainment centres for $160 
million to the Entertainment and 
Education Group, owned by private 
equity Quandrant and the Steinberg 
Family.

Proceeds will be funnelled to the 
remaining operations of Main Event in 
the US and the Dreamworld theme 
parks on the Gold Coast, Queensland.

Ardent has now sold all of what it 
considered non-core assets, being its 
Goodlife healthclubs and d'Albora 
marinas and the AMF bowling and 
entertainment centres.

The sales were part of the proposals 
forwarded by the new chairman Dr 
Gary Weiss and his Ariadne Australia 
group, during its campaign this year 
to get board representation at Ardent, 
to ''restore shareholder value'' to 
investors.

Following that campaign, Dr Weiss 
and his fellow Ariadne director Brad 
Richmond gained the board seats and 
are now implementing their
proposals.

The year also saw the departure of two 
chief executives, Deborah Thomas and 
latterly Simon Kelly, who was there for 
only five months. There is a search 
underway for a new Australian-based 
chief executive.

At the Ardent annual shareholder 
meeting in November, Dr Weiss vowed 
to unlock value at the Dreamworld 
theme park on the Gold Coast as part 
of his greater plan to get the company 
"back on track".

He said the new board was working 
"collaboratively and collectively" to 
return shareholder value by improving 
the two business divisions of enter-
tainment and bowling in Australia and 
the Main Event centres in North 
America.

'We are now looking at a range of 
options for our two businesses in the 
US and at Dreamworld to enhance 
shareholder returns,'' Dr Weiss said.

''At Dreamworld we are well under 
way in the review of the surplus 

land at Dreamworld. There is 
significant development potential 

but we are not rushing into 
anything.''

Dr Weiss said it was an ''unsolicited 
offer from TEEG'' and the decision to 
divest the bowling division ''reflects 
the attractive price offered and our 

focus on investing capital in area where 
we can earn the most attractive returns''.

''While we are confident that the strategy 
for bowling and entertainment will 
deliver improved earnings, this sale 
relieves Ardent of the requirement to 
make significant further investment 
needed to support this strategy and 
provides Ardent with increased flexibility 
to continue the expansion of Main Event 
and the reinvigoration of the theme 
parks,'' Dr Weiss said.

He said there is potential for significant 
earnings growth in the Main Event and 
theme parks.

''In Main Event we are progressing the 
search for a chief executive and have 
introduced relevant sector experience at 
board level,'' Dr Weiss said.

''With additional financial flexibility, we 
will be in a good position to focus on 
driving constant centre revenue growth 
and accelerating our roll-out of Main 
Event entertainment centres.''

Dr Weiss said the goal for the theme 
parks is to ''reinvigorate customer 
attendance through the introduction of 
new attractions and further expanding 
strategic partnerships, as well as 
continuing to explore opportunities to 
develop the surplus land.''

BOWLING ALLEY 
SOLD $160M
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ARDENT LEISURE
SELLS
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Go to: www.intergameonline.com/subscriptions
Enter promotional code: NAM20

InterGame now 

Exclusive 20% discount
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ONE MUSIC
JOINT INITIATIVE

OneMusic Australia is an APRA 
AMCOS and PPCA joint
initiative due to launch in the 
first half of 2019.

OneMusic Australia aims to simplify 
the process of acquiring a public 
performance music licence.

Until the launch of OneMusic
Australia, it is business as usual with 
both APRA AMCOS and PPCA.

If you use music in your place of 
interest, activity and amusement, 

you’re likely to be paying a licence fee 
to organisations like APRA AMCOS and 
PPCA, the caretakers of the copyright 
in the music you use. Your music 
licences support artists and ensure 
you’re abiding by the law when using 
music to attract and retain business. 

However, we realise it can be
confusing to have to pay music licence 
fees to two organisations. In the first 
half of 2019 this will change and 

OneMusic Australia will be the one 
organisation for all your music

licensing needs, and you’ll be able 
to pay for your licence online.

Places of interest, activity and
amusement include, but are not 
limited to, bowling alleys, fun parks, 

zoos, museums, aquariums, leisure 
centres, skating rinks, games arcades, 
exhibition spaces, libraries
(non-council run), theme parks,
wineries and other businesses which 
provide amusement facilities or would 
be considered places of interest to the 
public. Remember, this is just a
proposal, and may not be the final 
scheme.

The proposed annual fee structure for 
the use of background music, music 
videos, and featured music per annum 
(inclusive of GST) is illustrated in the 
table below.
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INCREASE
CUSTOMER

SPEND

Looking for ideas on how to 
increase customer spending 
without compromising the 
guest experience at your FEC?

Increasing your guest spending is the 
quickest and easiest way for you to 
increase your turnover. Boost your 
bottom line by increasing each 
customer’s spend every time they visit 
your location. If done correctly, it can 
actually be seen as offering excellent 
customer service!

Here are six easy ways to encourage 
customers to stay longer and spend 
more money, and to
keep them happy.

#01 – THE POWER OF PACKAGING

Encourage customers to spend more 
by giving them a package deal on 
multiple games and attractions. You 
can set up endless combinations to 
create products that you can sell at a 
discounted rate as premium value 
products.

Operators who have implemented 
packages in their facility consistently 
report higher guest satisfaction and 
increased sales. It’s simple logic: when 
the family has fun together, and 
parents feel that they have received 
good value for their money, they are 
likely to spend more and visit again 
soon!

#02 – LOYALTY REWARD PROGRAM

Another proven method to encourage 
repeat business is by implementing a 
Loyalty Reward Program.

The lifetime value of a customer 
cannot be ignored, as profits
dramatically increase over the
duration of your relationships with 
them.  A strong loyalty program not 
only encourages customers to return, 
but also motivates them to spend more 
money at your venue. According to 
statistics a returning customer will 
spend at least 50% more money than a 
new one.
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INCREASE
CUSTOMER

SPENDWINTER EDITION

Whether your loyalty program consists 
of giving away occasional free games, 
bonuses or tickets, providing a 
discount on your regular play price, or 
offering reduced rates on your
packages, you’ll be rewarding your 
most faithful customers and
encouraging them to come back on a 
regular basis.
 

#03 – UPSELLING WITH BONUS  
 VALUE

Awarding bonus value to guests is a 
common practice when the guest is 
willing to commit to a higher price 
purchase. A sliding scale which awards 
guests a 10%-20% premium on their 
purchase is common and is often
sufficient enough to drive guests to a 
higher spend level.

Many locations offer bonuses to guests 
for committing to a $20 or $50 upfront 
card load. The reality is most guests 
are prepared to spend an even amount 
like this and often think in standard 
currency increments when deciding 
what value to load onto their card 
account.

A great way to drive per cap spending 
is to award the guest for “reaching”
the bonus level.

As an example, a guest that is 
prepared to load $20 on their card 
might find it a great deal if they receive 
$5 free bonus dollars for loading $22 
on their card. In this case, the guest 
committed to a 10% up-sell in order to 
receive the bonus award. There should 
always be an offer in place to drive a 
guest to the next spend level at 
common sell points.

#04 – CHANGE YOUR GAME MIX &  
 LAYOUT

Evaluate your game room layout to see 
if you are your own worst enemy. Can 
players comfortably move around and 
play games without feeling
constricted? Can they easily view other 
games and attractions? If not, they will 
spend less time and less money in your 
venue.

In some cases, the games that have 
been chosen for your game room are 
not optimal choices. Changing up what 
rides and attractions you offer can help 
grow your average transaction size. 

Remove low-earning, large-footprint 
games and replace them with other 
real revenue earners with a smaller 
footprint – more variety could translate 
into more revenue!

#05 - TAKE HIDDEN PRODUCTS 
 AND OFFERS OUT OF THE 
 SHADOWS

Make sure your guests are aware of the 
promotions, games/attractions, 
packages and services available at 
your FEC. 

Banners, newsletters and social media 
can help get the word out. Relocating 
games can also help you create 
awareness and get a repeat customer 
to notice a game they might have 
missed on a previous visit.

#06 – TRAIN YOUR STAFF

Training your employees not only 
makes sense, it can make you money 
too.

What if your sales people were better 
trained to upsell or value add, 
increasing the number of sales and 
the value of each transaction? If 
they’re just selling what the customer 
came in for, you’re leaving money on 
the table.

To motivate them to promote and 
market your venue, they have to 
believe they are a part of your team 
and will benefit from your success. 
Tell them what you’re looking for, and 
then give them the tools to achieve it. 

You could even create a
weekly/monthly sales challenge. 

Focusing your team on a particular 
area such us party bookings, card 
updsells, package deals sold, etc. for 
a week or a month can increase 
add-on sales.

JOIN NAMOA TODAY!
E: admin@namoa.com.au
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KICKS TEN PIN
& ARCADE

Parramatta Eels debut new FEC
by David Snook

The Parramatta Eels, an Australian 
rugby league team, has opened an 
FEC, the Kicks Tenpin and Arcade, on 
the site of a former nightclub.

Kicks nightclub was an iconic ’90s 
Western Sydney venue until 1998, but 
is now home to a seven lane bowling 
facility, redemption and video 
machines and one of Triotech’s XD 
dark rides.

The FEC is located on the third level 
of the Parramatta Leagues Club.

From the Parramatta Leagues 
website:

The Arcade features several 
state-of-the-art arcade games, along 
with some unforgettable classics 
such as Space Invaders, The Walking 
Dead, and Twin Moto GP.

The ultimate arcade experience will be 
the XD Dark Ride, a multi-sensory 
interactive attraction that is virtual 
reality at its world-class best. It is the 
first simulator to blend a competitive 
interactive and reactive game into a 3D 
ride.

Experience the thrill of up to 400 
mind-blowing movements per 

second and up to 2Gs acceleration.

WINTER EDITION



Around 100 people went, from most 
of the countries in membership of 
Euromat. The main objective of the 
organisation is to keep a weather eye 
on what the EC in Brussels is going to 
serve up in the way of nasty
legislation. But that's not all of it, just 
most of it. 

And as we all know, politicians can do 
daft things when the mood takes 
them; just look at our pokies 
colleagues in Australia and the 
problems they get with
publicity-seeking politicians like Nick 
Xenophon – yes, they have them in 
Europe too....

But the question asked in the coffee 
breaks in Monte Carlo, quietly, you 
will understand, for fear of being 
accused of sedition, was: “If the 
European Union isn't interested in 
unifying gaming (slots gaming) across 
the EC, as is now well
documented, then what's the point of 
Euromat?”

Even more seditious: “If the Brits 
are abandoning the EC next year, 
what's the point of them being in 

Euromat at all?”

They are fair questions, even though 
they shake the very foundations of 
fun for the boys (the previous 
summits had been in Berlin,
Amsterdam, Barcelona). And if the 
100 or so delegates included about 
40% Brits, then their exit from 
Euromat along with the UK's exit from 
the EC would certainly leave it in 
disarray.

The argument from the pro-Euromat 
faction would be that it is an
organisation for Europe, not for the 
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EUROMAT

Political necessity or a trip for 
the boys?
By David Snook - Intergame

There is an organisation in Europe for 
the amusement industry, Euromat, 
it’s called. It has representation from 
13 countries amusement industry in 
its ranks, 11 of them countries from 
within the European Community.

They just held their annual “summit” 
in Monte Carlo (eye-wateringly 
expensive) with a reception in the 
posh casino much depicted in movies 
and two days of industry debates.
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EC (but 11 of the 13 member
countries are in the EC) and there were 
plenty of other hot topics of 
Europe-wide interest to demand an 
annual get-together: cashless gaming, 
internet gambling, etc. Having the ear 
of the regulators, therefore, had 
positive advantages.

And one of the main subjects in Monte 
Carlo was the growth in family enter-
tainment centres and the quest to 
disentangle ticket redemption from 
bad gambling…..did you know that 
ticket redemption is not allowed in 
France or in Portugal?

The main reason, apparently, is that 
the law-makers didn't know where to 
put it in terms of government
departments, so they dumped the 
subject in the lap of the ministries that 
regulated gambling……and if that's 
banned, or the subject of a government 
monopoly, nothing else gets a look-in.

But it was noticeable that when the 
FEC and ticket redemption debates got 
under way, the German contingent 
upped and went for a coffee break…..

FEC's are almost non-existent in 
Germany and the operators cannot 
look beyond their limited payout slots 
(AWP machines) in pubs and arcades. 

So much for European unity. 

And what will the Brits do once
they have disentangled

themselves from the EC…?

Will they remain in
Euromat?

Continued over...
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BACTA (the NAMOA's UK equivalent) 
ex-president and current Euromat 
president Jason Frost is adamant that 
they need to keep their finger on the 
European pulse, if only to monitor 
those other key subjects beyond the 
corridors of power in Brussels.

Personally, I am not so sure. I agree 
that the Euromat Summits are not 
just 'lads on the lash’– the opulence 
of the destinations are merely a
side-issue. And there is a point to 
watching what your neighbours are 
up to. If the regulators can be
influenced to look at allowing debit 
cards in gambling machines or taking 
tickets out of gambling regulations, 
then there are benefits for all.

Meanwhile all of them, the Germans 
in particular, but the Dutch, Spanish, 
Belgians and Irish, remain bemused 
at the decision to leave the EC.

“YOU voted out?
Why ever did you do that?”
they ask me incredulously. 

“Because the EC isn't democratic, 
that's why.

The decisions are all being taken by 
faceless, unelected bureaucrats in 
Brussels – and the EC hasn't even had 
its books audited for the past 20 
years!” They go quiet….

If there's a case for boys' jollies, then 
Monte Carlo isn't even in the 
running….it's those over in Brussels 
who are having the real fun. 

What has all of this to do with
operating FECs and routes in
Australia?

Nothing more, truth to tell, than to 
illustrate that you are not alone…
many of the issues raised will seem 
uncomfortably familiar. 

ARE YOU GOING IT ALONE
IN YOUR BUSINESS?
We’d like to take a moment of your time to introduce ourselves – NAMOA is the 
leading association in Amusement Industry and has been very focussed on a 
brand new direction since 2017.

If you’re in the amusement machine industry and want:

✔  effective business support
✔  timely industry representation
✔ the right advice to grow your amusement machine business
then we’d like to offer you the opportunity to be a member of NAMOA for the first 
6 months of the 2018-19 year and take advantage of the benefits other members 
are receiving. You will then be able to renew for a second 6 month period for 
another $99 incl.gst.

Our standard yearly membership is $275 incl. gst for a calendar year.

BEING A MEMBER OF NAMOA MEANS
YOU’RE NOT ‘GOING IT ALONE’ IN YOUR BUSINESS.
Don’t go it alone – partner with your peers in the industry who have done it before 
so you can learn from them and with them.

With your NAMOA membership you receive:

✔  6 months membership from 1st July 2018
      The quarterly Collector e-magazine full of the latest industry news and trends
✔  Email updates
✔  Access to NEW compliance and education modules online 
✔  Technical support information
✔  Association event news … and more

PLUS:  If you have your insurance through SIB we can credit your membership 
fee with the bonus commission that you receive just by being a NAMOA member, 
which will give you a reduced NAMOA membership fee when you renew.

WHY NAMOA?

✔  improve your business skills so you can grow your business
✔  avoid the pitfalls by getting the right advice at the right time
✔  solutions for the day to day challenges in this industry
✔  safeguarding your business future with industry representation

OUR SPECIAL ONE-TIME OFFER TO YOU AS A NEW 
MEMBER IS ONLY $99 INC GST FOR A 6 MONTH TRIAL  
followed by a 2nd 6 month renewal of $99 incl.gst.  
FOR MORE INFORMATION SEE WWW.NAMOA.COM.AU
OR CALL TONY ARGERY, PRESIDENT, ON 0418 988 988. 



He also used the crane to advantage 
by assisting the erection of carnival 
rides on various showgrounds. 

The Boss of Great Western - Cyril 
Anderson had an idea to build an 
Australian Truck - Harry became one 
of the primary staff in the
development of the Leader truck.
As well as his involvement with the 
actual construction, he then moved 
on to promote the truck around 
Australia and New Zealand and also 
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HARRY
KEEGAN

VALE - HARRY KEEGAN
(O.F. Industries Pty Ltd)
26th November 1933
- 3rd October 2017

Harry was born in Stanthorpe, Qld, 
the eldest of 4 children. Shortly after 
his birth his parents moved to 
Toowoomba where his father was a 
Building Contractor. His grandparents 
on both sides of the family were 
original settlers in Roma, Western 
Queensland.

Harry served his apprenticeship as an 
optical mechanic and as he was the 
only one in Toowoomba,   
  when he studied at the Technical 
College he also studied Mechanical 
Engineering. In the early 50's   
  Harry served 6 months  National 
Service with the R.A.A.F. Amberley.

When import restrictions were lifted 
on imported lenses, his job became 
redundant and he moved into the 
motor industry, working for the local 
Humber, Valiant and Commer truck 
dealer.

Approximately 1966-67 he was 
offered a job with The Great Western 
Organization working for Mack trucks 
and Westco Truck Sales. He travelled 
extensively throughout Australia and 
New Zealand visiting dealers - 
problem solving  and advising on 
truck specifications for specific 
applications. For several years he 
promoted Mack trucks on the 
Queensland Show circuit and it was 
during this time that he became 
interested in Carnival Rides.
He had many interesting experiences 
involving the Show people and on 
one occasion when he had a Tadano 
Crane attached to the Mack truck, he 
appeared on TV when he towed the 
broken down Lion Cage truck up to 
Mareeba in North Queensland. 
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travelled to South East Asia on several 
Government Trade Missions. 

Westco Truck Sales were also involved 
in importing the French Berlet truck 
and Harry was sent to France for 
several months to learn about this new 
Truck.

During this period he was keen 
member of West Toowoomba Lions 
Club, serving as Vice President and 
President. 

He had a complete career change in 
the 1980s when he resigned from 
Leader Trucks and purchased a 
Take-away Food business and it was in 
the next 10 years he used any spare 
time building and re-building Carnival 
kiddie rides - e.g. Merry-go-rounds, 
Boat rides and Slippery Slide. He took 
these rides to fetes, Garden Shows, 
Home Shows and also operated a Food 
Canteen specializing in Hot Dogs, 
Do-nuts and Fairy Floss.

Continued over...

Harry accepting "Coin Operator of the Year" Award from Ken Corley
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In 1990 he applied to rent space in a 
new shopping centre (Clifford 
Gardens) to operate three coin 
operated kiddies rides. These were a 
Herbie Car, Twin Donkeys and a Nite 
Flyer Helicopter. They were 20c rides 
and he purchased them from Brian 
Sadler.  Harry then went on to operate 
Kiddie Rides at various shops and 
centres and when a new Centre 
opened at Wilsonton, he was there 
from day one. 

The Centre Management at Wilsonton 
were keen to have some crane 
machines and he purchased a
Chocolate Machine, Skill tester and 
later a Neo-print photo machine. 

During this time he and Juanita 
moved house to Withcott so he could 
have a big shed and there he was able 
to re-build and build rides for his own 
use and for re-sale. He also carried 
out major repairs for other operators 
in the Darling Downs area. In 2002 he 
added Bouncing Balls and Gum Ball 
machine to the business.

Harry was also interested in genuine 
old wooden rocking horses as well as 
Pedal cars and during this time, he 
restored quite a few and also built 
some new Pedal cars for sale.

During 2005,06,07, his health 
became a problem and he began 
selling off different sections of his 
business.

It is a test of the quality of his
workmanship that the 3 Horse 
Carousel which he built from the 
ground up in 2003 is still in place at
a Toowoomba Shopping Centre.

Gold Coast Trade Show - Harry & Juanita

He will be remembered in the
Industry for his attention to detail and 
his honesty. He was strict with safety 
regulations and maintained his 
equipment and any equipment he 
refurbished to a high safety standard. 

A member of NAMOA for many years, 
he was awarded Coin Operator of the 
Year in 2005. He always supported 
Juanita when she became Treasurer of 
AMOA Q and then subsequently 
NAMOA's treasurer.

Harry passed away in St Vincent's 
Hospital, Toowoomba on 3rd October 
2017. He was a man of many talents 
and innovative ideas and was deeply 
loved and respected by his family. 

Written by Juanita Keegan at the 
request of President Tony Argery



With exclusive distribution rights 
to the industry leading brands and 

titles, and access to a massive 
trade-in market for fully

refurbished games we source and 
provide only the best of the best to 

cater for any budget.

In addition here at Zax we have what 
we call the ‘Game Plan’, so if you 
purchase and operate quality
equipment through us, our National 
exposure and industry reputation 
mean we receive calls daily from 
venues seeking a quality operator, 
and we will put new business your way.
 
Whether you are a corporate operator 
or independent, industry veteran or 
exploring a new business opportunity 
our games are supplied turnkey with 
optimized play and payout
percentage, so when you take
delivery of your purchase it is plug 
and go, and set to reward the player 
and generate the best income. We 
supply Australia’s class leading debit 
card system Intercard which we 
developed to offer ‘coin in’ and ticket 
out’ options to cater  for the
Australian market. Complimenting all 
areas of coin-operated Amusement 
operation we supply redemption 
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ZAX
AMUSEMENTS

Zax Amusements is Australia’s 
largest Coin Operated Amusement 
distributor, supplying to operators 
and venues nationally.

Our team consists of over 50 people, 
including 20 in our Repair, Sales and 
Service division, with our Showroom 
and Workshop located in Port 
Melbourne, and our showcase Family 
Entertainment Centre’s branded 
Totally Game located in 2 prominent 
Melbourne metro locations.
 
We supply only quality attractions 
thoroughly tried and tested in our 
locations which mirror those of every 
Australian operator, so we know 
exactly what titles offer the best 
player experience, complimentary 
offering to location, and return on 
investment for the operator.
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tickets and tokens (generic and 
branded), Change Machines and Ticket 
Eaters, Licensed Plush toys, prize 
vending display boxes and other prizes, 
and of course every part imaginable to 
keep your games operational and 
presentable. In addition we consult on 
venue design, counter and games 
layout, and complimentary attractions 
to consider free of charge to all our 
customers. Once you have purchased, 
after sales support and advice is free of 
charge, and available 7 days a week for 
the life of your important purchase.
 
Our growth over the last 12 months 
mirrors that experienced by good 
operators nationally, the industry 
appears robust, and experiencing a 
resurgence heading towards another 
golden era as per the 80’s and 90’s, 
albeit with a very dramatic change in 
consumer demand, heavily skewed 
towards ticket redemption, customer 
rewards and instant gratification, and 
away from traditional video.

The industry’s major FEC operators 
have proven recently that new, well
presented and player engaging games 
make incredibly good income, and

Continued over...
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every operator striving to offer similar 
on any location will capitalize on the 
back of this, as our industry is again 
regarded as fun, relatively low cost, 
rewarding, and with an enticing 
mechanic to increase spend. Put 
simply you may have one or two 
games of Daytona, but almost
everyone will extend their play and 
spend for entertainment and reward. 
Therefore this offers a tremendous 
opportunity for every Operator given 
the right advice, and operating the 
right games.

The threat is those operators that 
don’t upgrade will lose market share 

and miss this golden opportunity if 
they persevere with the wrong 
equipment. Ultimately they will lose 
locations as a) good operators secure 
those sites based on increased 
returns for the location and a fresher 
more relevant offering for patrons, or 
b) as we are commonly finding, 
especially in regional locations, the 
venues themselves look at the low 
base profit share with ordinary/old 
games, and invest in their own 
equipment especially ticket and prize 
redemption to keep the Lion’s share.
 
Zax Amusements look forward to 
supporting every keen and willing 

operator to embrace this opportunity 
– our objective is for your cash box to 
be overflowing. We would rather sell 
you one good game that makes great 
coin than a package of games that 
don’t. We find this approach works 
exceptionally well with operators who 
haven’t invested in awhile or those 
new to the industry, our repeat 
business and trust comes from those 
who experience the returns first hand, 
and can then forecast the growth with 
upgrades across their circuit as 
positive cash flow allows.
 
We look forward to hearing from you.



#01 – STAY ON TOP OF CURRENT 
 TRENDS AND MOVIES

One of the best ways to keep people 
interested in playing cranes is to use 
licensed merchandise that is 
on-trend. You don’t need to look any 
further than popular TV series and 
movie releases to get some great 
ideas. Some of the hottest movie 
licenses right now are DC and Marvel 
superheroes, Jurassic Park, Star Wars 
and The Incredibles. For the younger 
set, look to Disney or Nickelodeon for 
ideas, and popular toys such as 
Shopkins. Licensed items are always 
in high demand and will keep your 
guests coming back to play.
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Expert Tips To Optimise Your 
Crane Games – From the LAI 
GAMES website.

GET THE MOST FROM YOUR CLAW 
MACHINE

The Crane Game, sometimes known 
as a claw machine, is one of the most 
lucrative games you can have in your 
venue. The bright, shiny new prizes 
sitting there for the taking make 
them irresistible attractions for your 
guests.

But how do you make sure you’re 
maximizing the potential earnings 

from your crane game?

We asked A&A Global’s Crane 
Division Manager, Kara Kokoruda, 

how to get the most out of this 
popular game category.
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#02 – DON’T LET THE PRODUCT IN 
 YOUR MACHINES GO STALE

Increase the impulse factor by rotating 
your products frequently with hot, 
fresh items. We suggest changing out 
your merchandise every 4-6 weeks in 
locations with mostly local, repeat 
customers to keep things interesting. 

Those in tourist locations can utilize 
the same merchandise longer due to 
the transient nature of their guests.

#03 – KNOW YOUR CLIENTELE, 
 AND CATER TO THEM

Are your guests mostly families with 
school-age children, or does your 
location attract mostly teens and 
adults? Knowing your audience is 
important in selecting merchandise
for your cranes.

Some fun ideas for the more mature 
set are Starbucks gift cards, items 
branded for local sports teams and 
electronics.
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#04 – FIND THE RIGHT SPOT IN 
 YOUR GAME ROOM

Your guests need space to move 
around the game to pick their prize 
and get the claw in the absolute best 
position. Players tend to go for 
machines that allow them to look at 
the prize from all angles before 
dropping the claw. Make sure to 
provide enough space so they can 
move around the sides, feeling 
comfortable and confident when 
playing.

Prize Box is a compact and attractive 
crane game that makes players feel 
they have an advantage with a top 
down view.  Prize Box fits perfectly in 
those hard to define places that exist 
in every venue. With a small footprint 
and a low profile, they don’t get in the 
way, so they’re great entryway pieces 
and looks great in multiples!

#05 – SET A CONSISTENT AND 
 FAIR WIN RATE

Winning creates more players! Keep 
the excitement level up in your venue 
by awarding a fair number of prizes so 
that guests win and see others 
winning on a regular basis.

#06 – KEEP A CLEAN MACHINE

The appearance of a machine is more 
important than you think. Things as 
simple as making sure all the lights 
work or the glass is clean help make 
your product more eye-catching. It 
doesn’t matter how fantastic the 
merchandise is if prospective players 
can’t see through the windows!

 
#07 –  LET THE EXPERTS MAKE IT 
 EASY WITH A KIT

Many merchandise companies offer 
pre-made kits with a mix of
merchandise created by their staff of 
experts. These kits are designed to 
encourage play based on different 
guest demographics. Some
companies offer kits for specific 
games as well, taking the guesswork 
out of merchandising.

 

#08 –  ORDER AHEAD OF TIME!

The most popular merchandise can 
sell out quickly, so start planning a 
few months in advance to make sure 
you have what your guests want. 

Thinking about special prizes for a 
certain holiday? Check with your 
merchandise vendor about when 
those items will be in stock. Some 
companies also offer programs to help 
you manage your inventory.

Many thanks to Kara Kokoruda, Crane 
Division Manager at A&A Global, for 
contributing to this article and sharing 
her expert advice on how to make the 
most out of your crane games. A&A 
Global is a leading manufacturer and 
distributor of toys, novelties, candy, 
plush and amusement balls for the 
bulk vending, amusement and FEC 
industry.

Established in 1938, A&A continues its 
commitment to the industry through 
new innovative products that are being 
developed on an ongoing basis.

For more information, please visit 
www.aaglobal.com

LIKE TO PUT
YOUR

BUSINESS
HERE?

JOIN NAMOA TODAY!
E: admin@namoa.com.au
www.namoa.com.au
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Article by Casey Minter
- Replay Magazine

A public notice in May confirms that 
Heighway Pinball’s assets are headed 
toward liquidation, following a 
number of reports that the U.K.-based 
pin maker had shut it’s doors.

Heighway was established in 2012, 
but reportedly saw significant and 
consistent service, sales and delivery 
delays throughout it’s short lifespan. 

By 2015, they’d released the racing 
themed Full Throttle pin, which 
included some revolutionary designs 
never before seen in the pin world, 
including a specialty LED screen and 
animations on the playfield. Despite 
having a stellar license, the
company’s second pin, Aliens, began 
shipping in 2017 to a small group, 
with many customers complaining 
that their shipments were delayed.

According to Adam Pratt’s Arcade 
Heroes and Pinball News, the
company’s staff was let go in May and 
the factory doors have been closed. 

Andrew Heighway, the company’s 
founder, left the business last year in 
June after handing it off to new 
investors, departing with a promise to 
“rebuild trust and reliability.”

Since the hand off, games continued 
to trickle out of the U.K. factory. There 
has been no word as to whether the 
company’s designs for future products, 
acquired licenses and other assets will 
be incorporated into a new company, 
or whether those valuable assets will 
now fall by the wayside.

Pinball News published a full response 
from the company’s former founder, 
which can be found in part below:
“I am truly sorry to hear about the turn 
of events announced today. In June 
2017, I sold my controlling stake in 
Heighway Pinball Limited – including 
its commitments and liabilities – to a 
group of investors who claimed to 
want to put significant funds into the 
company, achieve mass production 
and deliver part-paid and fully-paid 
games to customers, as well as new 
machine sales,” Andrew Heighway 
said.

“Throughout the five years that I ran 
the company, we developed and sold 
games up until the time of my
departure,” Heighway continued. “This 
was never a ponzi scheme, as some 
have suggested. A mix of technical 
problems, supplier quality problems 
and unrealistic time frames resulted in 
delays that financially crippled the 
company.

We were all committed to delivering 
games to all paying customers.
I personally apologise for the
unrealistic time frames.”

To read the full (lengthy) interview visit 
the Pinball News website.

HEIGHWAY PINBALL
REPORTEDLY SHUTTERED
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PROTECT YOUR BUSINESS!

Site/location Agreement
Books.
(50 duplicate Agreements in a pad)

COST: $22.00
(Includes GST and Postage)

New Members receive a
COMPLIMENTARY Book. To
save wastage, it has to be
requested).

Delivery Dockets
Delivery Dockets are used for
Record of Ownership. Title and
Commercials Terms.

Book is A5 - 50 pages in duplicate
Introductory Delivery Docket Book
$9.90 (includes GST, Postage and
Handling)

Additional Delivery Docket Books -

Special Price
$16.50 (includes GST, postage
and Handling)

To order - please e-mail
admin@namoa.com.au
(Prices may change without notice)

REDEMPTION STICKERS

A lot of discussion has been had 
regarding the quality/price of prizes 
that are on offer in Prize Redemption 
games and the feedback from 
customers is that young children are 
‘seduced’ into playing some 
redemption games that have major
prizes of Playstation’s, mobile 
phones. IPods etc.

NAMOA has re-designed new 
stickers which are reversed printed 
and attached to the inside glass of 
Prize Redemption games, according 
to the value of the prize.

G Maximum Prize Value $20.00
PG Maximum Prize Value $50.00
M Maximum Prize Value $100.00
MA Maximum Prize Value $200.00

Members are entitled to 20 free 
stickers, but you must apply for 
them. Please advise the combina-
tion you require. Additional stickers 
can be purchased by members at 
$1.10 each, which includes
GST, postage and handling.

To order your Stickers please 
contact Juanita Keegan.
admin@namoa.com.au

ADVERTISING RATES
COLOUR in JPEG format

FULL PAGE $220.00
HALF PAGE $165.00
QUARTER PAGE $110.00
PREFERRED SUPPLIER
ADVERTISING $88.00
per financial year.

This includes:
The Collector and the Web Site.
(The above Prices include the GST).
Rates may change without notice.

Deadlines
28 February, 31 May
31 August, 30 November

To order - please e-mail
admin@namoa.com.au

Contact: admin@namoa.com.au 
Facebook: NAMOAGROUP

SUPPLIES
DIRECTORY

VIDEO GAME MACHINE 
LABELS

Labels are not available from
NAMOA. Go to the
Government Web Site

Machine Labels can be downloaded
from www.oflc.gov.au
(Classification Markings)
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Members - is your business included 
in these listings? If not - you are 
missing out on other members 
knowing what your business offers!

Your listing is also placed on the 
NAMOA web site as well as here in 
the printed Collector. Cost to you is 
$80 plus GST for 1 year on the web, 
including 4 Collector listings. PRO 
RATA for the remaining issues this 
year. Advertising rates may change 
without notice.

Email Juanita:
admin@namoa.com.au
with your paragraph and your 
advertisement will be in the next 
Issue and go straight onto the web 
site. (in Microsoft Word, please)

Not a Member? Join Now and take 
advantage of this listing directory.

A.M.D. SYDNEY
Amusement Machine Distributors. 
Australian Distributors for Stern 
Pinball, Incredible Technologies, LAI 
Games, ICE, Sam Billiards,
Benchmark, UNIS & Betsons.
Full range: new and used machines, 
service and spare parts available.

Ph: 02 9700 9600.
Fax: 02 9669 1266.
www.amdcoinop.com
E: bcolbourne@amdcoinop.com

AMUSINC
Importers of:

- Quality Crane/Skill Testers
- Prize Redemption Machines
- Spare Parts
- Licenced Plush Toys
- New Containers Always Arriving
- Representing Manufacturers from 
- China, Korea, Taiwan and USA
- Global Importers.

Give us a call for your needs.

Todd McDougall 0400 993 393
www.amusinc.com.au
E: coin_net@hotmail.com

BILLIARD IMPORTS PTY LTD

Suppliers since 1981 of English 
cloth, Essex Straight Six Coin 
Mechs, K.P. balls, Hustler, Cuetec 
and Club cues, Italian slate, light 
fringes and accessories.

Ph: 07 3343 5022
Fax: 07 3349 9620
E: sales@billiardimports.com.au
www.billiardimports.com.au

ANDO’S AMUSEMENTS (AUST)P/L

Sales- various types
of Second Hand of
coin operated
amusements,
including Kiddy Rides.

Ph: Larry 0416 177 077
Fax: 07 4779 8672
E: andosam1@bigpond.com

CASHFLOW ENTERTAINMENT P/L

Designed to meet global market 
expectations with CNC manufacturing. 
Australian designed and
manufactured PCB’s and Software. 
Cutting edge 3G SMS communication 
systems. Producing a range of 
Cranes, Redemption, Ticket and 
Sports games. Balancing High 
quality with Low prices.

Ph: 0432 323 333
E: admin@cashflowgames.com.au
www.cashflowgames.com.au

COIN OP SOLUTIONS

Exclusive distributor for Wu Mar 
Harng/Paokai Electronic. Australian 
Designed Cranes – A crane for every 
Location. Toy Soldier, Maxi Claw, 
Win Every time, Cool Age Chocolate 
and Movie Stars. Glass All-round, 
LCD Screens, security bars, bill 
acceptors and many more options.

2 Year warranty on boards and 
motors. Now available – plush mixes 
20cm, 25cm, 30cm and 40cm

Mark Robins - 0433 118 477
Ph: 03 9555 1409
E: mark@coinopsolutions.com
www.coinopsolutions.com

Contact: admin@namoa.com.au 
Facebook: NAMOAGROUP

SUPPLIERS &
CONTACTS
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HUNTER LEISURE

Hunter Leisure supply toys suitable 
for crane & redemption machines.

Ph: 03 9287 9888
Contact: Sonia Rhind
E: soniar@hunterleisure.com.au
or cathyd@hunterleisure.com.au
www.hunterleisure.com.au

MICRO SYSTEM CONTROLS P/LTD

Designers and Suppliers of:
Australian Design Award winning
Microcoin QL, Microcoin SP,
GBA Note Acceptors

For sales and service enquiries, 
please contact Robert Bird.

Ph:03 9646 6446
Fax: 03 9646 6447
E: sales@microcoin.com
W: www.microcoin.com

PENNY JUNCTION AUST. P/L

We are Australia’s largest bulk 
vending wholesaler of all gumball 
products, capsuled toys (25mm to 
93mm), rubber bouncing balls
(27mm to 50mm) and mixed bulk 
toys for stackers and similar 
machines.

We are able to service everywhere in 
Australia and our pricing will not be 
beaten.

Ph: Geoff Guthrie 03 9318 1047
Unit 1/1 Caulson Close
Maribyrnong Victoria 3032
E: pennyjunction@bigpond.com
www.pennyjunction.com.au

REFLEX GAMES

Suppliers of coin-operated arcade 
equipment and associated products, 
including simulators, redemption 
equipment, cabinets, software, 
pinballs, jukeboxes and kiddie rides.

Register your surplus equipment on 
our consignment listing.

Steve has been distributing
amusement equipment since 1977, 
so for experienced advice,
competitive prices from a supplier 
who does not operate in competition 
with his customers, give him a call.

Steve Patan (03) 9016 6961
Fax: (03) 9016 6961 or
Ph: 0414 660 069
E: reflexgames@bigpond.com
www.reflexgames.com.au

Contact: admin@namoa.com.au 
Facebook: NAMOAGROUP

SUPPLIERS &
CONTACTS

media

Need help with your
website, advertising

or print media?

Check out our
services today at

www.fidgetmedia.com.au
Call: 0431 114 977

LIKE TO PUT
YOUR

BUSINESS
HERE?

JOIN NAMOA TODAY!
E: admin@namoa.com.au

LIKE TO PUT
YOUR

BUSINESS
HERE?

JOIN NAMOA TODAY!
E: admin@namoa.com.au
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RIDE ON ENTERTAINMENT

Cars, Planes, Train 
 “you name it-We have it in stock”
1940’s rides starting from $500 sold 
as is” Hundreds of models to choose 
from in our Sydney and Melbourne 
warehouses.

Licensed character rides available. 
For assistance please contact
Office: 03 9890 7577
E: louise@rideon.com.au
www.rideon.com.au

SHADFORTH INSURANCE 
BROKERS

Insurance Brokers approved by 
NAMOA.

Fully underwritten by an Australian 
Insurer. Exclusive facility available 
to NAMOA members.

Unique insurance solutions on a 
policy developed in consultation 
with your Association.

Contact either Darren or Rebecca
Darren Reilly - 07 3031 1622
Mobile 0418 751 986
E: Darren.reilly@sfg.com.au
Rebecca Higgs 07 3031 1625
Or Mobile 0418 751 986
E: Rebecca.higgs@sfg.com.au

THOMPSON BILLIARDS

Manufacturers of Coin Tables and 
Home Tables, as well as accessories.
35 years manufacturing experience 
in the industry.

Shipping nationally from the Gold 
Coast, Qld.

Phone: 07 5537 6922
Fax: 07 5529 1022
E: admin@thompsonbilliardtables.com.au

ZAX AMUSEMENTS

Australia’s largest for Distribution, 
Technical Repairs, Spare Parts and 
Consultation.

Housed in an all new purpose built 
facility at 265 Ingles Street, Port 
Melbourne, Victoria 3207.

P: 03 9676 9190.
Fax: 03 9676 9290
Zak Athanasiadis
E: sales@zax.com.au
www.zax.com.au

DISCLAIMER
1. All expressions of opinion are published on the basis that they 
are not to be regarded as expressing the official opinion of the 
publisher unless expressly stated.
2. The publisher accepts no responsibility whatsoever for the 
accuracy of any of the opinions or information or advertisements 
contained in this publication and readers should rely on their own 
enquiries in making decisions concerning their own interests. In 
particular, no responsibility is accepted for the quality of goods or 
services supplied by advertisers or for the accuracy of materials 
submitted for reproduction. To the extent permitted by law, the 
publishers, their employees, agents and contractors exclude all 
liability (including liability and negligence) to any person for any 
loss, damage, cost or expense incurred or arising as a result of 
material appearing in this publication.

NAMOA STATE
REPRESENTATIVES

NEW SOUTH WALES
Ron Mroz – 0425 709 032
E: rmroz@kingpinbowling.com.au

VICTORIA
Zak Athanasiadis – 03 9676 9190
E: zak@zax.com.au

Steve Kimmins – 0409 345 684
E: stevekimmins@bigpond.com

QUEENSLAND
Tony Argery (NAMOA President) 
Mobile: 0418 988 988:
E: tony@funhouse.com.au

Ray McGowan – 0432 323 333
E: ray@cashflowgames.com.au

SOUTH AUSTRALIA
Robert Westwood – 0403 053 611�
E: robertwestwood@hotmail.com

WESTERN AUSTRALIA
Joanne Cox - 0452 418 164
E: planetamusements@gmail.com

TASMANIA
John van Aspern - 0400 430 743
E: jmasperen@bigpond.com������� Phone 

ACT
Nick Vasiliou – 0413 930 750
E: nick@happydays.net.au

COLLECTOR EDITOR
Ed Partridge - 0422 050 190
E: ed@pinball.com.au

Contact: admin@namoa.com.au 
Facebook: NAMOAGROUP

SUPPLIERS &
CONTACTS

THOMPSON
BILLIARD TABLES
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Contact: admin@namoa.com.au 
Facebook: NAMOAGROUP

NAMOA is Australia’s Premiere 
Amusement Industry Association

www.namoa.com.au 


