
     National  Amusement  Machine 
     Operators’  Association  Limited 
 

          NAMOA 

          P O Box 1059,  MT GRAVATT,  QLD.   4122 

         e-mail:  info@namoa.com.au 
     
          TREASURER:     c/-  Max Griffiths 

          Darwin Amusements,  GPO Box 478,    DARWIN,    NT.  0801 
 

(Please make cheque/Postal Order payable to N.A.M.O.A. and forward to Treasurer.) 

 

APPLICATION FOR MEMBERSHIP 
 

 

NAME OF APPLICANT:………………………………….……………………………… 
 

BUSINESS OR TRADING NAME:…………………………………………………….. 
   

*  Type of Business:   Sole proprietor / Partnership / Corporation   A.C.N.  …………………………………….. (if applicable) 

 

Street Address: …………………………………………………………………………….. 
 

………………………………………………………………………P/Code…………….. 
 

Mailing Address: …………………………………………………………………………... 
 

………………………………………………………………………P/Code…………….. 
 

Phone: B/Hours ………………………………  Mobile………………………………….. 
 

A/hours ……………………………….  Fax …………………………………….. 
 

 E-Mail…………………………………… 
 

Principals:  Proprietors/ Partners/ Directors 

…………………………………………….                         …………………………………………………… 

 

Nominated Representative ……………………………………………………………………… 
 

TYPE OF OPERATION:        Family Entertainment Centre 

(Please tick)    Street Operation 

 Street Operation and Family Entertainment Centre 

 Distributor / Manufacturer 

 

Ordinary Membership  (1st July to 30th June)           $250.00 p.a. + G.S.T.  =  $275.00. 

                                      

I/We the undersigned agree to abide by the Association’s Code of Conduct and enclose  Membership Fee of 

$275.00  Subject to this application being accepted by the Management Committee. 

 

 

Signed:……………………………………………………………….    For and on behalf of the Applicant 

 

This …………………………………day of ……………………………………………….   20 …… 

 

NAME OF REFEREE (Existing Member) …………………………………………………… 

 

 

 

 



     National  Amusement  Machine 
     Operators’  Association  Limited 
 
 

 
Code of Conduct 

 
1. All members shall conduct themselves in such a manner and carry on business under any 

names, styles or titles that shall, in the opinion of the Committee, avoid being prejudicial 

to the professional status of the industry or to the reputation of the Association. 

 

2. All members shall carry on their business in a diligent, ethical, conscientious and fair 

manner with proper regard to the relationships between themselves, their location 

owners, users of their equipment, their staff and their suppliers. 

 

3. All members shall ensure their equipment is clean and presentable, always operating 

correctly and complies with all applicable Health and Safety regulations. 

 

4. All members shall comply with all relevant government legislation and regulations 

concerning the purchase, registration and operation of equipment and games including, 

but not limited to, laws relating to gaming, censorship, copyright and duties and taxes. 

 

5. This article of the Code in no way seeks to discourage free trade or infringe Restrictive 

Trade Practices Legislation.  However, all members should carefully consider the likely 

consequences to themselves before soliciting business from known clients of any other 

operator on other than costed factors which offer real competitive benefits.  Members 

should realise that simply to ‘buy’ business, by paying an increased commission, or 

offering a gift, favour or gratuity in order to attract business away from another operator 

may not be in the interests of their own long term business viability, or in the interests of 

the industry as a whole. 

 

6. All members should carry a minimum of $5,000,000 Public and Product Liability 

insurance. 

 

7. All members should disclose their membership of the NAMOA, together with their 

business name and contact number, on all equipment in operation. 

 

8. All members should secure their interests through an NAMOA approved site contract. 

 

9. All members who operate Family Entertainment Centres, and in particular, sites that are 

close to schools, should ensure that truancy and/or delinquency are firmly discouraged so 

that adverse publicity in this regard from parents/teachers and surrounding businesses 

does not lower the image of the industry to the disadvantage of all operators. 
 


