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This edition is once again 
being done at the last min-
ute as business commit-
ments have finally caught up 
with me.  You can only put 
off doing things for so long. 
 
This quarter has thankfully 
been incident free.  We can 
only hope this continues.  
Maybe Governments are too 
busy fighting wars, each 
other, and legislating the 
Australian Public out of   
existence. 
 
On a recent trip to South  
Africa and Africa, you could 
instantly feel the freedom as 
it was here 40 to 50 years 
ago.  But you pay a price, as 
personal security, in that 
continent, is extreme.  
 
Governments are of the un-
realistic belief that the public 
must be protected from it-
self.  Whatever happened to 
“self responsibility?” 
The article “Bullet Proof As-
set Protection” (within this 
edition) is obviously born out 
of the Courts awarding 
amazing judgements from 
accidents and civil claims.  

The American “sue your 
neighbour” culture is well  
established here. 
 
I have included the article for 
the information of members.  
This is not an endorsement, 
or otherwise, but I found it 
very interesting.   
 
In fact N.S.W is Number 2 
and Queensland is Number 
5, per head of population, in 
the world for claims made 
against individuals and 
Companies, etc.   
 
I felt the inclusion of the 
“Bullet Proof Asset Protec-
tion” article is very pertinent 
at this point in time,  with  
recent difficulties in obtain-
ing Public Liability cover for 
our industry.   
 
If insurers are this cautious, 
then we all should be doubly 
cautious in the form of pro-
tection we should all take.  
 “Information is power”. 
 
Till next time 
             …….Ken Corley 

 
 

QUEENSLAND A.G.M. 

 
Date:   Friday 28 October 
2005. 
 
Venue: Conrad Treasury 
Hotel, Brisbane (across 
from the Casino) 
 
Program:  
4.00-5.00pm. “Happy Hour” 
in Surveyors Room.  Food 
and drinks provided by  
Association. 
5.00-6.00pm  A.G.M. 
7.00-11.00pm. Map Room -
Buffet Dinner, presentation 
of “Coin Operator of the 
Year” and dancing.   
 
Price:  $80.00 per hear 
(includes GST). 
 

Everyone welcome! 

(members & non Members) 
 

Need numbers A.S.A.P. 
 
 

E-mail your acceptance to: 
Info@amoaq.com.au 
 

Phone: 3349 5000 
Fax:   3849 2671 
Post:  P.O. Box 1059 
Mt Gravatt. Qld.  4122 
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Japan‟s JAMMA 2005 Show 

was held from 1-3 September 

where both Sega and Namco 

presented a huge range of fresh 

games. The general impression 

from the new product releases 

displayed at JAMMA 2005 indi-

cated that fighting games are 

maintaining their popularity in 

the arcades.  

 

Sega‟s Lindbergh arcade system  

débuted at JAMMA, with a 

number of the company‟s new 

games running on this latest 

hardware. Sega‟s JAMMA 2005 

product collection included; 

 House of the Dead 4 The 

latest version of this suc-

cessful zombie game. It will 

run on the new Lindbergh 

board.   (See picture below) 

 Afterburner Previously 

made for home console, 

this air combat game is set 

for arcade release. 

 Fist of the North Star 

(Hokutou no Ken) 
Sammy‟s high-resolution 

2D fighting game re-

ceived very good reviews 

at the show. This At-

omiswave based game is 

now under Sega branding. 

 

 

 

 

 

 

 

 Power Smash 3 (Virtua 

Tennis 3) This latest edition 

in the Virtua Tennis series 

will feature real life pro play-

ers and more realistic graph-

ics than its predecessors. 

 Virtua Fighter 5 Early de-

tails reveal new stages and 

two new characters. 

 Psy-Phi A futuristic fighting 

game on the Lindbergh sys-

tem with a unique battling 

operation. Players control the 

game entirely through the 

touch screen monitor includ-

ing their movement and at-

tack options. 

 Sega Golf Club Version 

2006: Next Tours The up-

date features just a few slight 

changes to the original in-

cluding two new courses and 

the option for players to 

choose the gender of their 

caddy. 

 The Quest of D Version 2.0 
Extra features include two 

new character classes (Elf 

and Dwarf) and new environ-

ments (deserts and grass 

fields.) 

 Metal Slug 6 SNK Play-

more‟s latest game was 

shown at the Sega booth run-

ning on the Atomiswave sys-

tem. Metal Slug 6 boasts new 

visual effects and back-

grounds, six selectable char-

acters and the ability to hold 

and switch between weapons. 

 

Namco officially announced 

Tekken 5: Dark Resurrection at 

JAMMA 2005 with its product 

line on display including; 

 Tekken 5: Dark Resurrec-

tion The game boasts two 

new characters, new stages 

and stages modified from the 

original Tekken 5 game. 

 Mario Kart Arcade: Grand 

Prix Players control their car 

with a steering wheel, and 

can take short jumps by tap-

ping their brake while accel-

erating.  

 Druaga Online: The Story 

of Aon An online arcade 

Role Playing game where 

players select from one of 

four characters and work in a 

team to complete the set 

quests. 

 Mobile Suit Gundam: Bond 

of the Warfield (Kidou 

Senshi Gundam: Senjou no 

Kizuna) Mobile Suit Gun-

dam will be published by 

Banpresto and distributed 

through Namco. This attrac-

tion-style pilot fighting game 

is linkable for up to sixteen 

players (eight players on 

each team.)   

 

Other new products unveiled at 

this year‟s JAMMA Show in-

cluded; 

 Super Dragon Ball Z 

(Chou Dragon Ball Z) An 

arcade version of the popular 

home console fighting game. 

The arcade edition features 

interactive stages allowing 

players to use rocks, trees, 

walls and buildings as shields. 

The game is developed by Craft 

and Meister and released by 

Banpresto. 

 War of the Grail Cap-

com‟s new action battle game. 

Konami did not exhibit at this 

year‟s Japan show. More informa-

tion about all of the JAMMA 2005 

new product releases will be avail-

able soon at 

www.highwaygames.com.

………..Mary Kearns                   

 

 

 

Jamma 2005 show  -  japan 
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The Australian Gaming 

Expo (AGE) 2005  hosted by 

the Australasian Gaming 

Machine Manufacturers As-

sociation (AGMMA) was 

held at Darling Harbour this 

year. 

 

Since 1990 the Gaming 

Expo has grown to cover 

20,000 square metres and is 

the regions largest.   Over 

220 exhibitors including a 

large number of overseas 

participants. 

 

The number  attending were 

up on 2005 with  a daily av-

erage of 3200 people, from 

all areas of the industry, lo-

cal and overseas.  From 

Venue Operators, Gaming, 

Entertainment manufactur-

ers, support, Services and 

other related industries. 

 

Over the past few years 

NAMOA members have 

taken part in displaying lead-

ing entertainment , amuse-

ment equipment at the Aus-

tralian Gaming Expo. 

 

Our industry has become 

part of the Gaming industry 

in providing non gaming 

based Entertainment equip-

ment.  

 

In 2004 a number of mem-

bers from NAMOA and   the 

AVA attended and displayed 

Entertainment/Amusement/

Vending equipment  the 

AGE with some success. 

This year saw the participa-

tion of Xtreme Darts based 

out of Nowa in NSW, Dar-

ren Brown from GameKing 

Australia.   From the Vend-

ing association, Methodical 

Services and ISAN Holdings 

were present.  

 

Across the Gaming industry, 

Venues and Operators are 

moving towards providing 

the Player with a total enter-

tainment experience. 

 

This is seen with many ven-

ues now actively promoting 

non gaming entertainment 

onsite. 

 

As part of this new entertain-

ment direction, operators, 

from the Casino to the Club 

and Hotel industry have be-

gun investigating the poten-

tial to incorporate the Player 

Loyalty and Reward systems 

with non gaming entertain-

ment.   

 

New Technology has seen 

OE manufacturers of Gam-

ing and Wagering, Lottery 

and Keno equipment move 

towards LCD TFT panels 

from 19” right up to 40” to 

replace older CRT technol-

ogy, with some manufactur-

ers offering touch screen op-

tions. 

 

Cashless Payment systems 

working with Player Loyalty 

Cards  using smart cards, 

and magnetic stripe cards. 

 

Wireless Technology is be-

ing designed into equipment.  

This has become a major 

cost saving to Venues and 

Operators, allowing opera-

tors to monitor and upgrade 

the Game sets remotely in 

response to the revenues 

generated.   

 

This year also saw the par-

ticipation of a number of  

Australian manufacturers of 

Change and currency han-

dling equipment. 

 

With coinage being in short 

supply at venues, Australian 

manufacturers have begun 

supplying onsite storage sys-

tems with full audit trail re-

porting. 

 

Coin and Note handling 

companies were there in 

force, CashCode, Money 

Controls, JCM, GPT, and 

MEI. 

 

Overall the AGE was a suc-

cess for the display of Aus-

tralian industry. 

 

  …………By Craig Kinder 

  ………..JEA Technologies 

Australian gaming expo 
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Bullet proof asset protection  

Litigation in Australia is on the 

rise, and it‟s getting more serious 

everyday! Queensland is the fifth 

most litigious state in the world! 

(on a per capita basis) According 

to the University Law Review Pro-

ject, more people became million-

aires through lawsuits, than the 

lottery and casinos combined! A 

lawsuit from a totally unexpected 

source can wipe out everything we 

have worked so hard to accumu-

late. All it takes is one person (yes, 

only one) to bring your whole 

world crashing down, and take it 

all away from you – house, cars, 

investment property, shares, 

bonds… everything! It makes no 

difference if you‟ve been honour-

able, ethical and honest in all your 

business dealings and your insur-

ance company may find a loophole 

to not cover you. In one big foul 

swoop, your lifetime savings could 

become prey to a money hungry 

litigant and their lawyers. Many 

thousands of people have lost for-

tunes because they failed to protect 

themselves when they could. We 

don‟t hear about most of them be-

cause they‟re usually settled out of 

court. 
 

It could be a disgruntled employee 

claiming sexual harassment or dis-

crimination, an incompetent em-

ployee that did something wrong, a 

customer tripping in your business, 

a thief breaking into your business 

premises or home. Even a tenant or 

visitor of a tenant living in your 

investment property. Under the 

Australian legal system, the deck is 

stacked in favour of the plaintiff 

and against the defendant. This 

encourages the filing of bogus or 

questionable lawsuits. You don‟t 

have to do anything wrong to be in 

court! Remember, the lawyers 

make their money by filing cases. 

The lawyers WANT to take you to 

court especially if you‟re an easy 

target!  
 

Business owners – look out! You 

are in the firing line every single 

day, and you probably didn‟t even 

know it. All it takes is for a cus-

tomer to slip in your shop or eat 

something that makes them sick, 

and you could find yourself 

slapped with a subpoena before 

you know it. According to the 

stats, 31% of employees end up 

suing their employers (Source: 

Equal Employment Opportunity 

Commission). 61.4% of lawsuits 

come from customers… and… as a 

business owner you have a 1 in 3 

chance of being sued (Source: 

Wall Street Journal).If you own a 

business, practice or profession 

you have one chance in three of 

being a defendant in a lawsuit, 

even if you‟ve done nothing 

wrong?! It‟s true. 

 

Landlords – look out! It‟s getting 

easier and easier for tenants to sue 

the pants off you. Consider this: 

Marian Gail Hume, in Brisbane, 

was sued for $1,248,402 after her 

tenant tripped over a worn carpet 

in the house she was renting in 

Daisy Hill! Or Joseph Combs who 

was sued because a tenant of his 

had a party in his investment prop-

erty, and a friend of his tenant (an 

underage drinker) drove home 

drunk and died in a car accident! 

(Mr Combs wasn‟t at the party… 

and… in fact, didn‟t even know the 

party was happening!) 
 

High income individuals – look 

out! If you‟ve got something, any-

thing of value you‟re a target. You 

don‟t have to be in business. You 

don‟t have to be a landlord. A thief 

can enter your home, and if he or 

she injures themselves, they can 

actually take you to court for dam-

ages! Even if you weren‟t the per-

son who inflicted the injury! 

     A teenager who broke 

into the Peakhurst Inn Hotel, in 

N.S.W., entering via the manager‟s 

flat was caught by the manager 

who allegedly beat him with a bat. 

The alleged robber then sued the 

manager for the injuries inflicted 

upon him and won $49,049. The 

mother of the robber also sued and 

won $18,578, for the nervous 

shock after seeing her son‟s inju-

ries! Now insurance doesn‟t cover 

this type of thing and the manager 

didn‟t have to pay the damages, 

the owner of the hotel did, who 

lived 20 minutes away and was 

not even present at the hotel 

when the alleged attempted rob-

bery occurred! The legal fees 

were many times greater than the 

payout and it‟s back in the courts 

again! 

     All the cases, and situa-

tions above, are absurd but this is 

serious business. There are 

“professional” litigants out there 

searching out the wealthy, and boy 

do they know what they are doing. 

You need to take measures, before 

that subpoena lands on your door-

step… It will be too late to do any-

thing then because of the 6/24 

month rule, which means they can 

unwind anything you did to get rid 

of assets, after the subpoena ar-

rived You might as well kiss eve-

rything you worked hard to acquire 

goodbye. Not only can they take 

everything that is in your personal 

name but they can take future earn-

ings for up to 5 years.  
 

We live in a crazy lawsuit nation. 

Nobody is safe, especially people 

with large assets to steal such as 

real     estate, expensive equip-

ment, stocks, cash, bonds, luxury 

cars, boats… whatever. It can hap-

pen to anyone!  

(Continued on page 5) 
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Bullet proof asset protection   (Cont.) 

Here are some recent „horror‟ stories 

direct from actual court cases. You‟ve 

probably seen the headlines:  

“$300,000 for Golf Cart 

Crash” (Source Herald Sun 

11/6/2004) 

“Loggers to pay $133,000 for mental 

stress – Greenies Win Pay-

out” (Source: Herald Sun 20/8/2004) 

 “Courting Disaster” – ”How Austra-

lia is sliding towards lawsuit mad-

ness” (Sunday Mail  28/4/2002) 

“Golfer sues for $2.6 million after 

being hit by golf ball” (Source: Her-

ald Sun 21/6/2004). 

“Tennant awarded $1.2m for carpet 

trip” (source: Brisbane Courier Mail 

23/6/2003) 

A Qld couple was awarded $400,000 

after proving the Real estate Valuer 

had given them negligent advice be-

fore buying a shopping centre 

(Courier Mail, Nov 13th 2004) 

An 8 yr old girl fell from a horse on a 

trail ride and broke her wrist. She was 

awarded $113,000 because her bril-

liant career as a violinist had been 

ruined.  

A patient accused a Chiropractor of 

sexual assault. The Chiropractic 

Assoc of NSW, his own union, is 

siding with the claimant and his insur-

ance company won‟t cover the claim 

because it‟s an alleged criminal ac-

tion, whether it‟s found substantiated 

or not. 

A man was awarded $300,000 after 

he stabbed his brother‟s 25 yr old 

fiancée to death 6 hours after being 

released from the Hospital in Newcas-

tle. A court later found him not guilty 

by reason of mental illness from an 

alcohol induced hallucinosis. The 

Hunter Area Health Service and the 

doctor were found to have materially 

contributed to the victim‟s death by 

releasing the man prematurely. The 

murderer got $300,000 but the family 

of the murdered woman got $50,000 

in victim‟s compensation (BJM 

29/8/2003) 

In November 2004 a plaintiff success-

fully sued Mt Bullier Ski Lifts and 

was awarded $278,000 after injuring 

himself during a ski lesson. 

“Bank Pays $2.5m Cost of Sex Talk” 

A woman sued her company because 

at a work party, a drunken co worker 

told her what great boobs she had. 

(Source Herald Sun 14/7/2004) 

 

Some of these stories may appear 

bizarre, even amusing. But not to the 

directors of Kingswood Golf Club, 

who‟s club was sued for a six figure 

sum when a golfer‟s playing partner 

ran over her with a golf cart owned by 

the club!  

 

Imagine getting sued and being left 

with nothing to call your own. A life-

time of  hard work and sacrifice all 

gone to waste. Envy, greed and jeal-

ously have gripped our great country. 

The age old work ethic has all but 

disappeared. It‟s much easier to take 

other people’s possessions than earn 

it yourself. Whether you like it or not, 

everyone with wealth is just ONE 

lawsuit away from losing everything 

they‟ve spent a lifetime to acquire.  

 

All because they haven‟t taken the 

simple measures to protect them-

selves, in advance. Protecting yourself 

in court is NOT the answer. Even if 

you are sued… and win… your legal 

bills could be in the hundreds of thou-

sands of dollars! In fact I just spoke to 

someone who had $600,000 worth of 

property seized by lawyers to pay for 

the legal bills that arose when he de-

cided to fight a claim of $680 for 

damage to a car involved in an acci-

dent. Lesson #1: Always settle out of 

court, even if you‟re innocent. Law-

yers will even advise this because law 

suits can drag out for 10 years and the 

legal fees alone will do you in; but 

expect to pay around $40,000 just to 

settle out of court plus the settlement. 
 

There is really only one way to pro-

tect yourself: That‟s by „bullet proof-

ing your assets‟ so no lawyer would 

even think of taking on your case. 

Once he looks into your affairs he‟ll 

advise his client to either drop the 

case… or… settle out of 

court…..cheap! You want to be so 

well protected that no lawyer in his or 

her right mind would even consider 

taking you on. The best way to protect 

your assets is not to “own” anything. 

If you technically (and legally) don‟t 

own the asset but merely control it, 

then the asset is well protected and 

you still have the use of it. You‟ve 

just learnt the #1 asset protection se-

cret of the rich. 

 

Assuming that you ARE protected by 

insurance can be a dangerous mis-

take! The statistics show that Austra-

lians with assets are woefully under 

protected. Well, the truth be told, in 

most cases, standard insurance poli-

cies aren‟t anywhere near good 

enough. Most insurance policies do 

not cover you for the type of asset 

protection you will really need if 

you‟re sued. In fact, it probably does-

n‟t even come close. And an insur-

ance company only has to “allege” 

that you were “criminally” negligent 

and you are on your own. You can‟t 

get cover for criminal actions. Far too 

many people find themselves suing 

their own insurance company (who 

were supposed to protect them in the 

first place) just to get some money 

back! 

             Contrary to popular belief, 

bullet proofing your assets does NOT 

have to be expensive. In fact, it is now 

possible for you to have the same 

level of asset protection as the rich 

and famous for a fraction of the price!  

 

 Another advantage you might get 

when you protect your assets is legal 

tax reduction. In a lot of cases you 

can legally reduce the tax you pay by 

up to 38.1%.  

 

Excerpts from the book “Bullet 

Proof Asset Protection”, by the 

No.1 asset protection expert in the 

country, Ed Burton. To get a free 

CD and to find out how you can get 

a copy of this book free call Freya 

or Don at Lifeback Systems 07 3200 

2896 and mention this newsletter. 

(Continued from page 4) 
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BUSINESS DIRECTORY 

 ANDO’S AMUSEMENTS (Aust) P/L: 

Sales- Various types of recondi-
tioned and Second hand coin oper-
ated kiddie rides 
Ph Larry 0416 177 077.  
Fax 07 4779 8672 
E-mail: andosam1@bigpond.com 
 
 
 

AMARDA DISTRIBUTING: 
Australia’s longest serving jukebox 
distributor since 1960.   
We distribute Rowe/AMI CD & Digi-
tal Jukeboxes, Digital Micro replace-
ment CD Players & our own Video 
Decoder Kits.  
Ph: 02 9718 7155      Fax 02 9718 
7302 
E-mail: dennis@amarda.com.au  
 
 
 

A.M.D.: 
Amusement Machine Distributors. 
Agents for Incredible Technologies 
– Golden Tee Fore & Stern Pinball. 
Full range of new and reconditioned 
machines, parts & service available.    
Ph:  02 9316 6000      
Fax: 02 9666 3929. 
Website:  www.amdcoinop.com 
 
 
 

A.M.D. (QLD) and COIN-OP 
SPARES AUSTRALIA PTY LTD:  
 Distribution of a full range of 
amusement machine equipment & 
parts.  Proudly associated with the 
AMD group.  Manufacturers of the 
“RECOIL SF-X”    Gun Kit. 
Ph. 07 3352 6600. 
Fax 07 3352 6611. 
 
 
 
 

 

AUSTRAL AMUSEMENT CO: 
Gold Coast Agent for Roberto Soc-
cer Tables and Paili Soccer, Pool 
and Air Hockey Tables.   
Constantly changing range of Skill 
Tester toys  
Also. New and used PCBs & Pin-
balls.  
Ph Shane   0418 456 823 
W e b s i t e : 
www.australamusements.com.au 
E -
mail:shane@australamusements.co
m.au 

BIG TOP AMUSEMENTS PTY. 
LTD: 
We supply to all facets of the coin 
op industry both nationally and inter-
nationally. 
Products include dedicated ma-
chines, pinballs, pool tables, P.C.B’s 
and redemption and spare parts. 
Ph. 02 9721 0005        
Fax 02 9721 0006. 
Website. www.bigtop.com.au  
E-mail. andrew@bigtop.com.au    
 
 
BILLIARD IMPORTS: 
Suppliers since 1981 of English 
cloth, Essex Straight Six Coin 
Mechs, K.P. balls, Hustler, Cuetec & 
Club cues, Italian slate, light fringes 
& accessories. 
Ph. 07 3343 5022  
Fax 07 3349 9620 
E - m a i l  – 
sales@billiardimports.com.au 
 
 

CEC IMPORTS PTY LTD  
Quality and service excellence at 
reasonable prices  

Distributors of high quality kiddy 
rides, bulk vending equipment, and 
stock.  
Ph (03) 9486 7059   

Fax (03) 9486 8659  

Nick - 0414 728 332  
email@childrensentertainmentcompany.
com.au 
 
 

ELKA AUSTRALIA: 
One of Australia’s largest importers 
& manufacturers of new & exciting 
skilltester plush & redemption toys.  
Always updating to the latest trends 
&  c u s t o m e r  d e m a n d s .                   
Ph. 02 9774 3777.  
Web:  www.elka.com.au 
E-mail:  sales@elka.com.au 
 
 

GAMEMASTERS PTY. LTD 

Manufacturer and Distributor of the 
worlds leading amusement ma-
chines, games and parts.  
New and used product available. 
■ Air Hockey  ■ Redemption games 

■ Video (dedicated machines and 
conversion kits) ■ Cranes  ■  Juke-
boxes (Coin op and Party Hire) 
Ph: (03) 9471 0410  Fax: (03) 9471 
0976 
Email: sales@gamemasters.com.au 
Check out our web site for latest 
specials and product. 
Web: www.gamemasters.com.au 
 
 
 

HIGHWAY ENTERTAINMENT: 
Australian distributor for Sega, 
Namco, Konami, SNK, Gaelco & 
other leading manufacturers.  For 
the latest product, news & best 
prices in Australia, please contact 
us.  We also buy your used ma-
chines & PCBs for cash. 
Ph:  02 4968 9313      
Fax:  02 4968 9314 
Website. www.highway.net.au 
E-mail:  sales@highway.net.au 
 
 
 

JEA TECHNOLOGIES PTY LTD 
Australian Distributors:  Orion 
iTouch by JVL Entertainment Cash-
Code Company Inc.  Note valida-
tors, Effinet Systems Ltd LCD/TFT 
Screens  6.4” - 30”, Sankyo Seiki 
card  reader  systems, Zytronic Ltd 
Touch screens, Himec Japan Coin 
Hoppers, Telequip Corp coin 
change givers, Westrex Interna-
tional printers, Bematech Inc ther-
mal printers, Fenix thermal printers. 

National Warranty and Logistics.  
Full Product training and support.   
Ph:  03 9830 6024    
Fax:  03  9888 7495 
E-mail:  craigk@jeatech.com.au 
 
 

 
KEEGAN MOBILES: 
Sales – Many types and sizes of 
fully reconditioned Kiddie Rides. $2 
and $1 mechs.  Most have Multi-
coin mechs fitted.  Reasonable 
prices. .  
ALSO 1 x Chocolate Machine. 
Will consider all trades. 
Phone   Harry  - 07 4630 3699   
Fax 07 4630 3689  
or Mobile 0438 303 699  
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BUSINESS DIRECTORY  Cont. 

POT BLACK: 
Manufacturers and Distributors 
Australia wide of the famous Pot-
black Classic pool table.  Elec-
tronic or mechanical.  Spare parts 
available.  Home tables are also 
available. See our website for 
more.  
Ph:  08 9354 9150  
Fax:  08 9354 9332 
Website: www.potblack.com.au 
 
 
 

REFLEX GAMES: 
Suppliers of new & used PCB’s., 
cabinets, pinballs, simulators, re-
demption equipment kiddy rides & 
pool tables.  Register now & we 
can also sell your equipment for 
you.   
Ph Steve (03) 9545 0911  
Fax: (03) 9545 0922 
Mobile – 0414 660 069 
E-mail: reflexgames@bigpond.com 
 
 
 
STORELLI SALES & DISTRIBUT-
ING: 
30 yrs Industry experience in distri-
bution, sales & operations.  Spe-
cialising in a full range of new & 
used amusement machines, air 
hockey tables, soccer tables, pool 
tables, token and bill changers. 
Suppliers of an exclusive line of 
generic plush toys at very competi-
tive prices. 
Ph:  07 3201 1975    
E-mail: brian@storellisales.com.au 
 
 
SUNRISE MICRO SOLUTIONS:  
Manufacture and design of Credit 
Boards, Timers, Skill Tester up-
grades and all type of coin oper-
ated controllers. 
Ph:  07 5592 4076      
Fax:  07 5592 4078 
W e b s i t e :  
www.sunrisemicro.com.au 
E - m a i l :  
nigel@sunrisemicro.com.au 
 
 
 
 
 

TIMEGONE AMUSEMENTS PTY 
LTD: 
Suppliers of new & used PCB’s, 
pinballs, soccer tables (5 models), 
air hockey & 
all coin op-amusement machines.   
Mobile 0408 465 432 
Ph: 02 9724 1564         
Fax 02 9727 8155 
www.timegoneamusements.com.a
u 
 
 
 

WIN ‘n’ GRIN AMUSEMENTS: 
Innovative manufacturers / Dis-
tributors  
of crane and redemption games 
including Chocolate Factory 
(award winning), Cadbury Chocolate 

Factory (exclusive license): 
Plush Toy Skill Cranes (super intel-
ligent) Tip the Scales (patent pend-
ing) and Lolly Heist 
Ph: 07 5571 0456        
Fax 07 5571 0459  
E-mail:  admin@win-n-grin    
Website:  www.wgagames.com.au 
 
 
ZAX AMUSEMENTS: 
Australia’s largest for Distribution, 
Technical Repairs, Spare Parts & 
Consultation. 

Housed in an all new purpose built 
facility at 265 Ingles Street, Port 
Melbourne,  
Victoria  3207. 
Ph: 03 9676 9190.       Fax 03 
9676 9290 
E-mail: sales@zax.com.au  
Website:   www.zax.com.au 
 

ASSOCIATION  

REPRESENTATIVES 

 

NAMOA REPRESENTATIVES 
 

President:    Ken Corley 

            (07) 3349 5000 

Vice. Pres.:   Ed Newton 

        (03) 6278 1303 

Secretary:    Paul Williams 

        (02) 9724 1564 

Treasurer:    Max Griffiths 

             (08) 8948 0011 
 

STATE REPRESENTATIVES: 
 

NSW: 

Paul Williams 

Ph:  02 9724 1564 
 

VICTORIA: 

Imelda McLean 

Ph:  03 9763 0960 
 

QUEENSLAND: 

Ken Corley 

Ph.  07 3349 5000 
 

NORTHERN TERRITORY 

Max Griffiths 

Ph.  08 8948 0011 
 

SOUTH AUSTRALIA 

Gary Ford 

Ph.  08 8331 7730 
 

WEST. AUSTRALIA 

Rob Satti 

Ph. 08 9721 8607 
 

TASMANIA 

Edward Newton 

Ph. 03 6278 1303 
 

ACT 

Geoff Walker 

Ph.  02 6251 6899 

Articles for the  

“Australian Collector”. 

Please write to: 

“The Australian Collector” 

A.M.O.A.Q. 

P O Box 1059 

MT GRAVATT  QLD  4122 
OR  

e-mail:info@amoaq.com.au 
 

We value your input. 
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Cranes  -  merchandising 

The brilliant looking cranes 

being made today have made 

it much easier to operate this 

type of game profitably, half 

the battle in getting coin into 

the cash box is attracting the 

potential player to the ma-

chine, and an eye catching 

modern crane that‟s clean 

and sparkling can do that, 

but even with the huge ad-

vances made in the last few 

years in crane design, oper-

ating cranes has always been 

about the merchandise that‟s 

in the machine, and there has 

never been the incredible 

variety of merchandise avail-

able, that there is today. 

 

For more years than most of 

us want to think about, the 

standard merchandise for the 

majority of cranes through-

out the world has been ge-

neric plush toys. 

 

Cheap little fluffy animals 

and dolls of all sorts of 

shapes and colours that are 

bought in bulk and thrown 

into the crane without any 

real thought other than to fill 

it up with something that 

will be colourful and attrac-

tive enough to get the punt-

ers to whack their money in. 

 

To be fair, for many years 

there were not that many al-

ternatives, but today there 

are stacks of alternatives and 

yet we still see the majority 

of cranes loaded up with a 

bunch of fluffy ducks that no 

one really wants. 

 

Sure, they still take a bit of 

money, mostly from reluc-

tant parents or minders who 

drop a few coins to stop the 

little guys yodelling, but if 

you really think about it, you 

would realise that the num-

ber of players that go to a 

generic plush crane really 

wanting a 4 or 5 inch fluffy 

duck are few and far be-

tween. 

 

Think a bit further and ask 

yourself when you ever saw 

someone go into a shop and 

buy a little generic fluffy 

duck – for that matter, ask 

yourself when you last saw a 

fluffy duck shop. 

 

Operators for years have 

loaded cranes with generic 

plush in the belief that it was 

popular with players, but 

doesn‟t it stand to reason 

that if generic plush was so 

popular that there would be 

fluffy duck shops on every 

corner? 

 

Face the facts guys, there 

aren‟t such shops on every 

corner, and people rarely 

buy fluffy ducks because 

they aren‟t particularly 

popular – even when they 

are bought by some doting 

Aunty, or won from a crane, 

they quickly find their way 

to the bottom of the toy box 

and that‟s where they stay. 

 

You have to realise that as 

fact because that realisation 

is the essence of successful 

crane operation in the 

2000‟s, where the merchan-

dise available enables opera-

tors to turn the humble crane 

into probably the best invest-

ment they will ever make in 

coin operated amusement 

games. 

 

With a modern crane, you 

have a machine that is capa-

ble of generating fantastic 

revenue, but to get that reve-

nue you have to change from 

loading a crane with cheap 

and mostly unwanted mer-

chandise, to loading it with 

merchandise that players 

really want – stuff they 

would actually buy. 

 

The best test for any mer-

chandise that you place in a 

crane is to ask yourself if 

you would buy that mer-

chandise or if you would put 

good money into that ma-

chine to try and win it.  

Whether you like it or not, 

most people are like you – if 

you wouldn‟t put your 

money in to win what‟s in 

the machine, how can you 

expect others to? 

 

(Continued on page 9) 
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Cranes  -  merchandising –Cont. 

And if you do genuinely ex-

pect others to put there 

money in when you would-

n‟t, you‟re basically saying 

that anyone who does put 

money in is a „bunny‟, and 

unfortunately for those who 

rely on „bunnies‟, there are 

nowhere near enough of 

them to go around.  
 

To make the real money that 

can be made out of cranes, 

you have to put merchandise 

in the machine that people 

really want – sure the popu-

lar, licensed merchandise 

like Shrek, Nemo, Madagas-

car, etc, is considerably more 

expensive, than generic 

plush, but modern cranes can 

be percentaged to allow for 

this and if you utilise a ma-

chine that has secondary 

play like Winner Every Time 

in which the player that 

misses out on the primary 

merchandise gets a free go at 

the candy, cost of the mer-

chandise is not really a fac-

tor as even when they miss 

the main prize, players walk 

away happy, having “won” 

some candy. 

 

Many operators still refuse 

to believe that cranes can be 

a front line earner, but I‟d 

bet you one Shrek doll to a 

hundred fluffy ducks that 

those operators are not utilis-

ing the fantastic merchandise 

that is available today.  

 

Change your merchandise 

from cheap stuff that fills up 

the machine, to something 

people really want, and you 

change a crane from a „filler‟ 

into a front line earning ma-

chine. 

 

   ……….….Jack Rodios  

          ééé..Cashbox 
 
 
  

 

Rapid Fire can 
breathe a new life into 
your shooting games. 
 

This new upgrade turns the gun 

into a machine gun and gives 

the players a new level of fun 

and excitement. It changes the 

game to a much livelier and 

much more responsive game.  

 

The effect of Rapid Fire is 

great and surprising and allows 

the players to feel a greater 

sense of achievement. Those 

who are not expert players (and 

they are the majority) will no 

longer be left behind. They can 

play like the experts and enjoy 

the game like never before. 

“Now many more girls like 

playing my Time Crisis 2” a 

feedback received from a sev-

eral operators. 

The Ticketflex Auto Gun 

Board is designed for an easy 

installation to any shooting 

game. It takes only a few min-

utes to fit new connectors to the 

gun cable and the rest is just 

“plug-in” (the connectors are 

supplied with each board). 

 

The most popular games for the 

upgrade are the Time Crises, 

Time Crisis 2 and Point Blank 

or Point Blank 2 but almost any 

shooting game will benefit.  

 

A single shot can still be fired 

when required if the trigger is 

hit briefly but holding the trig-

ger will unleash a great fire 

power. A single shot or rapid 

fire is the player‟s choice.  

 

The board has also provision 

for automatic reloading but this 

great feature is completely op-

tional. Most operators prefer to 

let the players reload the way 

they are used to.  

 

There is also kit available for 

the Sega House of Dead 2 or 

The Lost World with the wiring 

specifically adapted for an easy 

connection to these machines. 

 

Your game will be changed in a 

great way just for a $69 + GST 

per gun. Delivery is free for all 

orders of 3 or more boards. 

 

To purchase this kit or get more 

information contact Norbert 

Snicer at Innovation Search 

(02) 9665 7158 or 0403 003 

966 or send email to 

info@ticketflex.com. 

(Continued from page 8) 

NEW  

PRODUCTS 
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Redemption and perceived value 

Everyday our dollar needs to 
be stretched further, petrol 
and interest rates are just two 
things that have increased 
dramatically in recent times.  
 
Our customers are also af-
fected by these circum-
stances, so when they are in 
your store  or playing your 
games elsewhere they want 
to see value from the goods 
and services they are receiv-
ing.  
 
Redemption prizes and qual-
ity stock play a crucial role in 
keeping customers satisfied.  
 
If the customer doesn’t see 
value for money, they will be 
reluctant to spend money on 
your machines or in your 
store, in the future.  
 
The concept of perceived 
value works wonders in this 
department. It all starts when 
deciding on what stock to 
have on hand.  
 
Getting discounts from whole-
salers, as well as buying in 
bulk and end of line items 
increase profit margins. But, 
buyers beware! The choice of 
stock item you choose to buy 
is important because it has to 
be appropriate to the demo-
graphic of your customers; 
otherwise, no matter the cost 
of the item, it will be a waste 
of money and will just not 
sell !  
 
Once you have purchased 
your stock item and calcu-

lated the ticket value for your 
percentage payout, consider 
whether you, as a customer 
would pay that amount of 
tickets for the item.  
 
If you would pay more, it 
would be reasonable to think 
that a customer would also 
pay more.  
 
The customer is not aware of 
the cost of the item; the cus-
tomer is taking into consid-
eration the value they have 
spent to what they are going 
to get.  Another point to con-
sider is if the ticket value is 
too high. Then if you would 
not pay the tickets for the 
item, neither would a cus-
tomer.  
 
Self redemption machines 
are also an important aspect 
of redemption.  
 
Lolly, chocolate and more 
recently Stacker style ma-
chines have flooded the mar-
ket. When a person ap-
proaches one of these ma-
chines, they want to see that 
their money is well spent.  If 
that means adding extras like 
balls and spinning tops to a 
lolly machine, or spending a 
little extra on a major prize for 
the Stacker style machine, 
then so be it ! Doing this kind 
of thing makes quite a differ-
ence to the perceived value.  
 
Keeping these machines well 
presented and full of stock 
also make a remarkable dif-
ference to the perception of 

value the customer feels they 
are receiving, making a differ-
ence to the income. 
 
Overall if a customer feels 
that they are receiving value 
for money they will keep com-
ing back. So Perceived value 
is very important in any busi-
ness, and remember, Buy 
right, Present right, The Profit 
is right! 

 
Till next time  
ééé...Tony Argery 
 é..Funhouse F.E.C.  

Advertising Rates 
FULL PAGE or INSERT 

$110 

¾ PAGE  $82.50 

½ PAGE  $55.00 

¼ PAGE  $27.50 
 

Business Directory 
$66.00 for 4 issues 

(GST included in above rates) 
 

Deadlines     
         28 February  

         31 May, 

         31 August  

         30 November 
Payment to accompany copy 

which is to be in a suitable  

format 
 

e-mail Shane Dove at 
shane@australamusements.com.au 

 

or Post to: 

Shane Dove, P O Box 142 

Burleigh Heads,  QLD   4220 
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INSURANCE 

 
Unauthorised Foreign Insurers ð The Risks Involved 

 

In the past few years with the difficulty faced by some small businesses and professional associations in obtain-

ing Public Liability insurance, the use of Unauthorised Foreign Insurers (UFI) has become more prevalent.  
 

There are some major drawbacks to buying insurance from an UFI that are not always immediately obvious to 

the consumer such as the details of the cover provided by the UFI policies and the long-term viability of the 

provider. 
 

Clients should also be aware that resolving any disputes with and enforcing judgments against and UFI might 

be difficult. Although policyholders may be able to resolve disputes with their Broker in an Australian Court, 

any action for non-payment or underpayment of claims against the UFI would probably have to be conducted in 

the UFI‟s country of registration, which could mean flights to Manila or Vanuatu to try and get your claim 

paid. 
 

In addition policy holders should know that the appointment of an authorized local broker to solicit business on 

behalf of an UFI does not mean that the cover is provided subject to the full protection of Australian laws and 

regulations as the UFI may operate from a jurisdiction that does not have the same legal system or regulatory 

controls as Australia. 
 

The new insurance facility that is now available for NAMOA members is 100% underwritten by QBE Com-

mercial who are fully approved by the Australian Prudential Regulation Authority (APRA). QBE Commercial 

is part of the QBE Insurance Group who have been operating in Australia since 1886 and are one of the largest 

insurers in Australia. For any quotes or further information on the NAMOA facility please contact  

                                             Peter Stewart on (07) 3031 1627 or 0408 081 345. 

SECURE INSURANCE FACILITY ESTABLISHED FOR MEMBERS 

 

The board of NAMOA has appointed Ross Horton of Horton Carollo Wenck Pty Ltd to provide Busi-

ness Insurance to Members of NAMOA. 

The facility has been negotiated after discussion with several different insurance intermediaries over 

recent months.  

Horton Carollo Wenck Pty Ltd are Authorised Representatives of AFM Insurance Brokers Pty Ltd 

and we invite all members to contact Ross for details of the Insurance available. The cover will be 

provided by an APRA approved Australian Insurance company at competitively negotiated premi-

ums. 

The insurance package has been specifically designed for our NAMOA members and is available by 

contacting Ross at Horton Carollo Wenck Pty Ltd. 
 

Benefits Include: 
 

¶ Facility negotiated by AMOA exclusively for Members 

¶ Secure Underwriter…100% backed by APRA approved Australian Insurer 

¶ Competitive Premiums 

¶ One simple policy for Liability and Property 

¶ Liability Only also available 

¶ Pay By The Month available 
 

Enquiries to Ross Horton 
Horton Carollo Wenck Pty Ltd 
PH: 07 3031 1627 
FAX: 07 3210 6675 
EMAIL: rhorton@wenck.com.au 
 

Ross Horton ASIC Reg 251811 
Authorised Representative of AFM Insurance Brokers AFS lic. 239010 
* Full details of cover are contained in Policy Wording which is available on request. 



 

DISCLAIMER 
1. All expressions of opinion are published on the basis that they are not to be regarded as expressing the officia l opinion of 

the publisher unless expressly stated.   

2. The publisher accepts no responsibility whatsoever for the accuracy of any of the opinions or information or advertisements 
contained in this publication and readers should rely on their own enquiries in making decisions concerning their own 

interests.  In particular, no responsibility is accepted for the quality of goods or services supplied by advertisers or for the 

accuracy of materials submitted for reproduction.  To the extent permitted by law, the publishers, their employees, agents 
and contractors exclude all liability (including liability and negligence) to any person for any loss, damage, cost or expense 

incurred or arising as a result of material appearing in this publication. 
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