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òWoolworths Hotel Groupó 
 

Here we go again!  What is it with 

these mega Companies.  I refer, in 

this particular case, to the 

òWoolworths Hotel Groupó.   Our 

members are being advised to re-

move their Pool Tables from all 

Woolworths Hotels.  One local 

member has to find homes for 14 

tables.  Other operators have 

multiples to relocate or sell.  

 

We are informed this is being 

done to accommodate a large Vic-

torian Company who has carte 
blanche to supply and operate ex-

clusively in all Woolworths Hotels, 

Australia wide, and give 80% of 

the gross income to the Hotel 

Group.  You would have to have 
rocks in your head to agree to 
that deal! , but I suppose quantity 

can demand a better price at the 

expense of quality and service.  

How much do they want?  Revenue 

from poker machines keeps these 

Hotels in mountains of cash, but 

they still want more.   

 

Some Operators over the years 

have had to  put up with  Hotel 

Sites buying their own Pool tables 

after having supplied and servicing 

the Sites for years.  òPure greedó, 

but this seems to be the nature of 

the beast.   

 

This also now seems to apply to 

òCentre Managersó of  mega Shop-

ping centres from reports I have 

received.  

 

These Companies stop short of 

purchasing any electronic equip-

ment, eg Twin Drivers, Jukeboxes, 

Pinballs, Dance Machines, etc.  Itõs 

outside their ability to maintain, 

repair, replace and service this 

sophisticated equipment.  Also 

they have deep pockets and short 

arms, and they expect you, the 

òOperatoró, to supply, cover de-

preciation, repair, maintain and 

purchase the latest equipment for 

replacement, on the income split 

they demand.   

(These turkeys live in cuckoo 

land).  Not only that, they then 

proceed to tell you how to run 

your business. 

 

This has got to be a wake -up call 

for  Operators, to take control of 

their businesses and insist (with 

contracts) the ôIndustry Stan-

dardõ income split, or walk away.  

If we all did this, then we would 

not be writing these scenarios.   

 

I can see the future trend of this 

problem down the track, and you 

donõt need a crystal ball.  The Ho-

tel Groups will see the reduction 

of service, to the point that the 

Pool Tables look either shabby, 

unserviceable or ôout of orderõ.  

No one services the equipment 

better than the individual owner/

operator.   

 
       éééééé..  (Continued on Page 2) 
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But when you are as big as these 

Groups, you donõt give a ôratsõ 

about the ordinary Bloke or 

Sheila, who depends on these 

sites to feed clothe, accommo-

date and educate their families ð 

the future customers of  

Woolworths.  

 

òWe must look after our Share-
holders is the plaintive cry! ó 
from  Companies.  Who the hell 

do they think are the sharehold-

ers  -  the damn customers of 

course.  Without them, there is 

no business or shareholders.  But 

this applies to many large busi-

nesses, Banks, Supermarkets, 

Newspapers, TV Networks, etc.   

 

As without customers you donõt 

have Shareholders.  What  ever 

happened to customer Service  -   

Just ask the Banks?.  They are 

starting to reverse previous rat 

arsed decisions and return to 

their roots by reopening some 

Country Branches.  Why did they 

leave?  The almighty dollar of 

course and downsizing, which 

resulted in retrenchments to 

increase Shareholder dividends.  

There must be some limit as to 

how much they want..    

(Dumb as dog ôdo doõ).   

 

Our industry is not much better, 

when a few Operators ( not our 
Members)  give away margins to 

ridiculous levels ð 80%-90% of 

income.  Hindsight is a wonderful 

thing.  Now these Operators are 

worse off.  They are being ad-

vised to collect their equipment 

so some other òEntrepreneuró 

can prostitute themselves to 

grab the dollar.  

 

I personally refuse to place a 

single piece of equipment on any 

site unless I have an Industry 

Contract, correctly signed with 

the appropriate Income Share.  

Then I donõt have to look over 

my shoulder to see the next at-

tack.  After 22 years, itõs 

worked for me.  I have enjoyed 

many years servicing the same 

sites.   

 

Itõs very interesting when it 

come to a request from Hotels, 

etc to supply expensive twin 

Drivers/ Guns/ Dance/ Videos/ 

Redemption Machines, etc.  They 

(The Hotels) persƋ are not inter-

ested in  operating this type of 

equipment on a national basis, (or 

on any basis)  as who will fork 

out all this capital and cost of 

servicing, repairs, depreciation, 

replacement and rotation of 

equipment?   

They are not stupid  -  are we?  

 

We see in the media consistently 

the present and future impact on 

the community as per this  ex-

ample. 

 

In the past, in the old Communist 

Countries, the state controlled 

the market, but in the advanced 

Capitalist market, it would seem 

the market controls the State, 

which can manifestly be seen 

today. eg Petrol, Banks, Grocery, 

Shopping Centres,  Newspaper/

TV Companies,  etc.   

 

I just donõt refer to our particu-

lar predicament.   But you can 

observe this amazing trend.  

When Politicians hide behind the 

ôfree marketõ principle at the 

expense of the public, but what 

about the ômarketõ control of the 

State.  I suppose you have to live 

60 +  years to be cognisant of 

the subtle changes over the 

years. 

 

What was that most memorable 

quote?  -  You can fool some of 
the people all of the time,  all of 
the people some of the time, but 
not all of the people, all of the 
time.   When is this Country going 

to stand up and be counted?   

 
                              (Continued on Page 3) 
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Advertising Rates 
 

FULL PAGE or INSERT $110 

¾ PAGE  $82.50 

½ PAGE  $55.00 

¼ PAGE  $27.50 
 

Business Directory 
$66.00 for 4 issues 

(GST included in above rates) 
 

Deadlines    28 February  

                         31 May, 

                         31 August  

                         30 November 

Payment to accompany copy 

which is to be in a suitable 

 format 
 

e-mail Shane Dove at 
shane@australamusements.com.au 

 

or Post to: 

Shane Dove, P O Box 142 

Burleigh Heads,  QLD   4220 
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The Media, Politicians and Com-

panies on ANZAC day profess 

the sacrifice of those Austra-

lians and those who paid the ulti-

mate price for this Country at 

war, but the Politicians permit 

these large Companies to get 

away with ôblatant opportunismó 

on the Australia public.  I won-

der what those brave souls 

would, and do think now.  They 

fought for the Country and the 

ôfair goõ that no longer seems to 

apply.  Would they have copped 

this lying down?   

 

Examples of this new age style 

marketing has recently been re-

ported on Channel 7õs  Today/
Tonights Current Affair  on the 

predatory nature of these two 

companies ð Woolworths and 

Coles.  They have between them 

80% of the grocery market in 

Australia.  Graphic price dis-
crimination  is banned in Canada, 

USA and Britain.  In Canada, itõs 

a jailable offence  -  that is you 

cannot charge different prices 

for the same item, from area to 

area.  Today/Tonight  showed 

the example of 2 Woolworths 

Stores in NSW.  Moorbank  -  A 

basket of items cost $63.00.  

The same basket at Liverpool 

$33.00.   

 

Amazingly ALDI Stores have 

been reported by Choice Maga-
zine to be close to 50% cheaper,  

and they price all their products 

the same from Store to Store.   

(It can be done ).  I know where 

Iõll be shopping from now on. 

This is indicative of these com-

panies method of profit market-

ing.   

 

On another occasion, when my 

Rotary Club was on its annual 

visit to the town of St George 

(500k west of Brisbane) I had a 

conversation with a farmer who 

sells to Woolworths and Coles.  

He had a low opinion of both, but 

particularly Woolworths ð the 

pressure on price was not nego-

tiable.  ôTake it or leave itõ seems 

to be the norm these days.  

 

To conclude:  The irresponsible 

òInvestor Vendors / Site Jump-

ersó etc. over the years have 

continually put pressure on the  

legitimate operators.  They are 

either too lazy or too ignorant 

to seek out new sites for their 

equipment.  Itõs  easier to ôknock 

offõ other Operatorõs sites by 

offering incentives  and promis-

ing the world which they never 

deliver long term.  

 

Until next time  

 

Regardsééé..Ken Corley 
 

STOP PRESS:  At time of writ-

ing , as you no doubt be aware, 

the media/politicians are full on 

with the two main protagonists 

(Woolworths and Coles), with 

their pricing and marketing poli-

cies.  We can only hope they 

carry this enthusiasm into Gov-

ernment, but Iõm not holding my 

breath.   
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Your Association is recommend-

ing your support of this very  

worthy cause.   

 

CanTeen is an Australia wide  

Organisation for Young  

People living with Cancer.  

Each sticker costs $57.20.  

CanTeen  can be contacted on   

07 3252 5188.  

Larger Sponsorship packages are 

also available for FEC operators  

A doctor was addressing a large 
audience in Sydney, Australia: 
 
"The material we put into our 
stomachs is enough to have killed 
most of us sitting here, years ago.  
 
Red meat is awful. Soft drinks  
corrode your stomach lining.     
Chinese food is loaded with MSG.  
High fat diets can be disastrous.  
None of us realizes the long-term 
harm caused by the germs in our 
drinking water. 
 
But there's one thing that is the 
most dangerous of all and we all 
have eaten it, or will, eat it.  
 
Can anyone here tell me what 
food it is that causes the most 
grief and suffering for years after 
eating it?"  
 
After several seconds of quiet, a 
75-year-old man in the front row 
raised his hand, and softly said: 
"Wedding Cake ?" 
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About three weeks ago, CAAO 

had our usual meeting and inter-

estingly there was a suggestion 

that CAAO with the usual sup-

port of the NAMOA is planning 

to do a trade show in Melbourne.  

 

The date they are looking at is 

about the first or second week 

of November. Zak from Zax 

Amusements and Felix Sajin will 

be heading the Committee on 

this Trade Show with the help 

of Michael Stewart, Murray 

Pearce, Damian Vandeberg and 

Dayle Harrison.  

 

The Committee are now in gear 

to search and find out the ap-

propriate venue that will cater 

for the show as well as other 

activities that can be tied up 

with the show where everyone 

can enjoy themselves and have 

fun.  

 

The Committee will hold meet-

ings every two weeks to discuss 

the preparation and will report 

to the Chairperson for com-

ments and advice.  We are an-

ticipating that distributors from 

NSW, Queensland, South Aus-

tralia, Canberra and others will 

come to show their new pieces 

of equipment.  

 

Suggestions also that CAAO will 

coordinate with AVA  

(Australian Vending Association) 

in Victoria for them to be part 

of this trade show  - just like 

their counterpart in Sydney.   

 

We are also looking forward 

that operators from other 

States and their family will 

come and join us in this antici-

pated trade show. It has been 

about ten years since the last 

time we did a trade show in Vic-

toria.  

 

On another matter, CAAO 

Chairperson, Imelda D. McLean 

has been busy in helping some of 

our Distributors in the Industry 

who were looking to employ 

overseas employees particularly 

coming from the Philippines.   

 

In fact, very recently a Dis-

tributor in NSW has had his 

first overseas employee who 

started work in April 2007. The 

Manager of the company was 

very happy with the result of 

the sponsorship of the overseas 

employee that he is now looking 

forward to employing more peo-

ple from overseas.  

 

Our industry has been suffering 

to find a duly qualified techni-

cian who can do the job required 

for sometime now.   

 

With the advent of the Immi-

gration policies allowing the 

sponsorship of overseas employ-

ees that could not be found here 

locally, employers who qualifies 

to sponsor overseas employees 

can do it now.   

 

I'm sure a few of our distribu-

tors may need some of these 

qualified overseas employees to 

help them out with the shortage 

of technical support.  

 

 

So, for more information and 

requirements for employers to 

qualify for sponsorship/

nomination of overseas employ-

ees for our industry, please do 

not hesitate to contact Imelda. 

McLean. (President of CAAO)  

 

For more details, please contact 

Imelda D. McLean,  

Legal Executive at  

FRANK SABELBERG  

    LAWYERS PTY LTD,  

Suite 8A, Level 2,  

221 Queen Street,  

Melbourne, VIC. 3000.  

Tel: (03) 9670 4033,  

Fax: (03) 9670 4099.  

Mobile No: 0412 993 124.  

News from victoria  News from Victoria  

 

 

 

 

Machine Labels can be down-
loaded from www.oflc.gov.au 
(Classification Markings) 
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Frank Sebastyan retires  

After a business career spanning 

more than 50 years, coin -op 

amusement industry entrepre-

neur Frank Sebastyan of Ade-

laide has sold his business and 

retired.  His Company Automatic 

Music Distributors (SA) (AMD) 

has been bought by Dickesons 

Amusements.  The retirement 

was brought about due to a 

worsening back condition.  

 

Frankõs introduction to amuse-

ments began as a student at age 

13 when he started at the Gle-

nelg sideshows in a penny arcade 

as a òchange boyó, then pro-

gressing to regular work at the 

Royal Adelaide Show, got a job 

òslinging hashó in a Glenelg ham-

burger joint and commencing his 

first òrealó job at age 16 be-

cause his dad said so in the SA 

Govõs Hospitals Department as a 

clerk lasting exactly 1 year to 

the day because he hated it.   

 

But he was attracted by the 

lights and glamour of amuse-

ments getting his next job work-

ing for AMI jukeboxõs (the late) 

John Larkin at Associated 

Amusements.  He bought his 

first jukebox (on the side) and 

so began AMD!  He then forged 

additional careers both in the 

radio industry at 5DN and as a 

full -time entertainer in the In -

Sect rock band.  All along, AMD 

grew at a rapid rate.  

 

AMD became a major supplier of 

amusement machines to the 

South Australian hotel industry 

since the sixties and was always 

at the forefront of innovation to 

the marketplace.  

 

As a result of world research in 

the 70õs Frank was responsible 

for a revolution in the amuse-

ment arcade sector by introduc-

ing a new concept of strict rules 

and regulations that incorpo-

rated security at venues, dress 

and behaviour codes for custom-

ers to comply with ð all of which 

was previously unseen.   

 

This move resulted in attracting 

families as a core backbone to a 

chain of Adelaide amusement 

centres known as the Family Fun 

Factory, and then as a result of 

their success, Frank founded 

Downtown Leisure Centre in 

Hindley Street, Adelaide and 

Magic Mountain at Glenelg.  

These were all overnight suc-

cesses and became industry 

benchmark for others in Austra-

lia including Timezone.  

 

Frank was president of the 

Hindley Street Traders Associa-

tion during the heady period of 

the eighties.  For 20 years he 

was also president of the state 

amusement industry body the 

Amusement Machine Operators 

Association (SA) Inc. represent-

ing member operators.   

 

He was then appointed President 

of the national industry body 

the National Amusement Ma-

chine Operatorsõ Association 

Ltd. (NAMOA) and then Chair-

man of the coin -op sector of the 

Australian Amusement Leisure 

and Recreation Association Inc. 

(AALARA) representing Austra-

lia on the world stage.  

 

Frank and his wife Christine in-

tend to make up for missed holi-

day opportunities by enjoying 

their much loved travel hobby in 

the future.  Many will of course 

remember Christine as a serious 

industry participant and con-

tributor both with AMD and in 

her long -serving role in recent 

years as President of the 

Amusement Machine Operators 

Association (SA) Inc.  

 

Frankõs hobby career as an en-

tertainer will continue.  His 

group Frankie & The In -Sect 

recently celebrated its fortieth 

year as a rock band and released 

its new CD òLive at Alberton 

Ovaló (home of AFLõs Port 

Power). 

 

Frank, the industry wishes you 
and Christine the very best and      
many thanks for your amazing 
contribution to this great Indus-
try.  Itõs people like you who 
have kept our industry alive and 
prosperous. 

Christrine and Frank. 
 
This shot was taken in the old 
fashioned "penny" arcade in  
Pier 35, Fishermans Wharf,  
San Francisco. 
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Visit your Web Site   www.namoa.com.au 

The Microcoin QL coin validator is designed as a high speed multi-coin acceptor, capable of dealing with all Australian 
currency, including the ubiquitous 50c coin. There has been anecdotal evidence that some 50c coins will occasionally 
jam within some QL validators, and as such, Microcoin has pro-actively developed a unique ñAustralian release plateò 
which specifically addresses this issue. 
 
It is anticipated that all Australian Microcoin QLôs will be fitted with this release plate from August/September 2007 
onwards.    In addition, the ñAustralianò release plate can also be retro-fitted in the field. Instructions, (TB-AUST Re-
lease Plate.pdf) and release plates may be obtained directly from Microcoin.   
 
For further information and advice on availability, please contact Robert Bird on 03 9646 6446 or by email at 
sales@microcoin.com.  
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BUSINESS DIRECTORY  

 ANDOôS AMUSEMENTS (Aust) P/L: 
Sales- Various types of reconditioned 
and Second hand coin operated kid-
die rides 
Ph Larry 0416 177 077.  
Fax 07 4779 8672 
E-mail: andosam1@bigpond.com 
 
 
 
AMARDA DISTRIBUTING: 
Australiaôs longest serving jukebox 
distributor since 1960.   
We distribute Rowe/AMI CD & Digital 
Jukeboxes, Digital Micro replace-
ment CD Players & our own Video 
Decoder Kits.  
Phone: 02 9718 7155       
Fax: 02 9718 7302 
E-mail: dennis@amarda.com.au  
 
 
 
A.M.D.: 
Amusement Machine Distributors. 
Agents for Incredible Technologies ï 
Golden Tee Fore & Stern Pinball. 
Full range of new and reconditioned 
machines, parts & service available.    
Ph:  02 9316 6000      
Fax: 02 9666 3929. 
Website:  www.amdcoinop.com 
 
 
 
A.M.D. (QLD) and COIN-OP 
SPARES AUSTRALIA PTY LTD:  
 Distribution of a full range of amuse-
ment machine equipment & parts.  
Proudly associated with the AMD 
group.  Manufacturers of the 
ñRECOIL SF-Xò    Gun Kit. 
Ph. 07 3352 6600. 
Fax 07 3352 6611. 
 
 
AUSTRAL AMUSEMENT CO: 
Gold Coast Agent for Roberto Soccer 
Tables and Paili Soccer, Pool and Air 
Hockey Tables.   
Constantly changing range of Skill 
Tester toys  
Also. New and used PCBs & Pin-
balls.  
Ph Shane   0418 456 823 
W e b s i t e : 
www.australamusements.com.au 
E -
mail:shane@australamusements.co
m.au 

 
BIG TOP AMUSEMENTS PTY. LTD: 
We supply to all facets of the coin op 
industry both nationally and interna-
tionally. 
Products include dedicated ma-
chines, pinballs, pool tables, P.C.Bôs 
and redemption and spare parts. 
Ph. 02 9721 0005        
Fax 02 9721 0006. 
Website. www.bigtop.com.au  
E-mail: andrew@bigtop.com.au  
 
 
BILLIARD IMPORTS: 
Suppliers since 1981 of English 
cloth, Essex Straight Six Coin 
Mechs, K.P. balls, Hustler, Cuetec & 
Club cues, Italian slate, light fringes 
& accessories. 
Ph. 07 3343 5022  
Fax 07 3349 9620 
E-mail: sales@billiardimports.com.au 
 
 
 
CEC IMPORTS PTY LTD  

Quality and service excellence at 
reasonable prices  

Distributors of high quality kiddy 
rides, bulk vending equipment, and 
stock.  
Ph (03) 9486 7059   

Fax (03) 9486 8659  

Nick - 0414 728 332  

email@childrensentertainmentcompa
ny.com.au 

 
 
CONSOLIDATED LEISURE SPORT 
Distributor and wholesaler of ALL 
Billiard equipment including Mitchell 
and Strachan cloth, Mitchell and Ital-
ian slate. 
Ph: 03 9499 5444 
FAX: 03 9499 5443 
Email: sales@clsport.com.au 
www. Clsport.com.au 
 
 
ELKA AUSTRALIA: 
One of Australiaôs largest importers & 
manufacturers of new & exciting skill-
tester plush & redemption toys.  Al-
ways updating to the latest trends & 
customer demands.                    
Phone:   02 9774 3777.  
Web:  www.elka.com.au 
E-mail:  sales@elka.com.au 
 

 
GAMEMASTERS PTY. LTD 
Manufacturer and Distributor of the 
worlds leading amusement ma-
chines, games and parts.  
New and used product available. 
ƴ Air Hockey  ƴ Redemption games 
ƴ Video (dedicated machines and 
conversion kits) ƴ Cranes  ƴ  Juke-
boxes (Coin op and Party Hire) 
Ph: (03) 9471 0410   
Fax: (03) 9471 0976 
Email: sales@gamemasters.com.au 
Check out our web site for latest spe-
cials and product. 
Web: www.gamemasters.com.au 
 
HIGHWAY ENTERTAINMENT: 
Australian distributor for Sega, 
Namco, Konami, SNK, Gaelco & 
other leading manufacturers.  For the 
latest product, news & best prices in 
Australia, please contact us.  We 
also buy your used machines & 
PCBs for cash. 
Ph:  02 4968 9313      
Fax:  02 4968 9314 
Website. www.highway.net.au 
E-mail:  sales@highway.net.au 
 
HORTON CAROLLO WENCK P/L: 
Insurance Brokers approved by 
NAMOA. 

¶ Fully underwritten by an Australian 

Insurer 

¶ Exclusive facility available to 

NAMOA members. 

¶ Unique insurance solutions on a 

policy developed in consultation 
with your Association. 

Contact Peter Stewart  
Ph:(07) 3031 1627 or 0408 081 345 
E-mail: pstewart@wenck.com.au 
 
JEA TECHNOLOGIES PTY LTD 
Australian Distributors:  Orion iTouch 
by JVL Entertainment CashCode 
Company Inc.  Note validators, Effi-
net Systems Ltd LCD/TFT Screens  
6.4ò - 30ò, Sankyo Seiki card  reader  
systems, Zytronic Ltd Touch screens, 
Himec Japan Coin Hoppers, Tele-
quip Corp coin change givers, We-
strex International printers, Be-
matech Inc thermal printers, Fenix 
thermal printers. National Warranty 
and Logistics.  Full Product training 
and support.   
Ph:  03 9830 6024    
Fax:  03  9888 7495 
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BUSINESS DIRECTORY  CONTINUED  

 MICRO SYSTEM CONTROLS PTY. 
LTD: 
Suppliers of the Australian Design 
Award winning Microcoin QL coin vali-
dator and microcoin S5 & S6 validators.   
For sales & service enquiries,  
contact Robert Bird 
Ph: 03 9682 5222   
Fax: 03 9682 8188 
Website: www.microcoin.com 
E-mail:  sales@microcoin.com 
 

 
POT BLACK: 
Manufacturers and Distributors Austra-
lia wide of the famous Potblack Classic 
pool table.  Electronic or mechanical.  
Spare parts available.  
See our website for more.  
Ph:  08 9354 9150 Fax:  08 9354 9332 
Website: www.potblack.com.au 
 

 

REFLEX GAMES: 
Suppliers of coin-operated arcade 
equipment and associated products, 
including simulators, redemption equip-
ment, cabinets,   software, pinballs, 
jukeboxes & kiddie rides. 
Register your surplus equipment on our 
consignment listing. 
For further information contact 
Steve Patan (03) 9545 0911  
Fax: (03) 9545 0922 
Mobile ï 0414 660 069 
E-mail: reflexgames@bigpond.com 
 

 
RIDES.COM PTY LTD 
Cars, Planes, Trains  - ñYou name it - 
We have it in stockò 
1940's rides starting from $250 "sold as 
is" 
Hundred's of models to choose from in 
our Sydney and Melbourne ware-
houses.   Licensed character rides 
available.  Coin operated train cabinets, 
toy and gum vending machines and 
trackless trains for sale.  
For assistance please contact  
Tim Kerr: Tel: 0418 817 554 
 

 
 
SUNRISE MICRO SOLUTIONS:  
Manufacture and design of Credit 
Boards, Timers, Skill Tester upgrades 
and all type of coin operated control-
lers. 
Ph:  07 5592 4076      
Fax:  07 5592 4078 
Web    :www.sunrisemicro.com.au 
e-mail: nigel@sunrisemicro.com.au 
 

TIMEGONE AMUSEMENTS PTY LTD: 
Suppliers of new & used PCBôs, pin-
balls, soccer tables (5 models), air 
hockey & 
all coin op-amusement machines.   
Mobile 0408 465 432 
Ph: 02 9724 1564         
Fax 02 9727 8155 
www.timegoneamusements.com.au 
 
 
WIN ónô GRIN AMUSEMENTS: 
Innovative manufacturers /  
Distributors of crane and redemption 
games including Chocolate Factory 
(award winning), Cadbury Chocolate 
Factory (exclusive license): 
Plush Toy Skill Cranes (super intelli-
gent) Tip the Scales (patent pending) 
and Lolly Heist 
Ph: 07 5563 1800        
Fax 07 5563 1700  
E-mail:  admin@win-n-grin    
Website:  www.wgagames.com.au 
 
 
ZAX AMUSEMENTS: 
Australiaôs largest for Distribution, 
Technical Repairs, Spare Parts & Con-
sultation. 
Housed in an all new purpose built fa-
cility at 265 Ingles Street, Port Mel-
bourne,  
Victoria  3207. 
Ph: 03 9676 9190.        
Fax 03 9676 9290 
E-mail: sales@zax.com.au  
Website:   www.zax.com.au 

 

       éééééééééé... 

 

 

ASSOCIATION  

REPRESENTATIVES  

 

NAMOA REPRESENTATIVES 
 

President:    Ken Corley 

           (07) 3349 5000 

Vice. Pres.:   Ed Newton 

        (03) 6278 1303 

Secretary:    Paul Williams 

        (02) 9724 1564 

Treasurer:    Max Griffiths  

           (08) 8948 0011 

STATE REPRESENTATIVES: 
 

NSW:  

Paul Williams 

Ph:  02 9724 1564 
 

VICTORIA:  

Imelda McLean 

Ph:  03 9763 0960 
 

QUEENSLAND:  

Ken Corley 

Ph.  07 3349 5000 

Vince Ditton 

Ph: 07 3352 6600 
 

NORTHERN TERRITORY  

Max Griffiths 

Ph.  08 8948 0011 
 

SOUTH AUSTRALIA  

Gary Ford 

Ph.  08 8331 7770 
 

WEST. AUSTRALIA  

Rob Satti 

Ph. 08 9721 8607 
 

TASMANIA  

Edward Newton 

Ph. 03 6278 1303 
 

ACT  

Geoff Walker 

Ph.  02 6251 6899 
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O.f.l.c. labels for machines  

 
 
 
 
 
 
Mr Zak Athanasiadis 

Managing Director 

Zax Amusements P/L  

265 Ingles Street  

Port Melbourne VIC 3207 

 

Dear Mr Athanasiadis 

 

The Community Liaison Scheme of the Office of Film and Literature Classification (OFLC) has a regular program of checking 

the compliance with classification laws of computer games for sale or hire in each State and Territory of Australia.   

 

Recent checks of computer games at family entertainment centers/amusement parlours have identified a number of games 

which are unclassified or which display incorrect or no classification markings. Consequently we have taken this opportunity to 

write to distributors of computer games family entertainment centers/amusement parlours to remind you of your legal obliga-

tions under the national classification scheme.  

Each State and Territory has classification legislation which sets out how computer games can be played, sold, hired, demon-

strated and advertised in their respective jurisdictions. 

 

It is an offence under each State and Territory to play or sell/hire, whether by retail or wholesale, an unclassified computer 

game. Identical versions of a previously classified computer game do not require classification. You may sell/hire any identical 

version of a previously classified computer games, irrespective of its platform, using prior classifications and consumer advice. 

 

To determine if a version of the computer game has a previous classification, check the OFLC classification database at 

www.oflc.gov.au.  This database displays the production details (title, publisher, developer and production company), duration, 

classification and consumer advice of computer games that have been previously classified. 

 

If the details of a previously classified computer game vary from the version you want to sell/hire you must submit the com-

puter game for classification. A variation in classification details may include either the addition or deletion of any content or 

game levels. Information about how to apply for a classification of a computer game can be obtained from the OFLC website  

 

It is a legal requirement that a classified game display the classification marking which includes the classification and the con-

sumer advice, for example ñM - Moderate level violenceò. New coloured classification markings were introduced on 26 May 

2005. Computer games classified before 26 May 2005 can display either the old or new markings, however any game classified 

on or after this date must display the new markings.  

 

You can download the classification markings from the OFLC website and obtain information about the requirements for their 

display on machines.   

 

Enclosed is a general factsheet which is available as a download from the OFLC website.   

 

If you would like further information, please contact me at the OFLCôs Community Liaison Scheme on (02) 9289 ï 7191 or 

barbara.vosoba@oflc.gov.au. 

 

Yours sincerely 

 

Barbara Vosoba 

Coordinator 

Community Liaison Scheme 

16 January 2007 
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We recently received and dis-

tributed our first order of the 

new Stern pinball,ó Spider-

manó.Itõs a great looking game 

and plays well, with some similar 

shots and features to Adams 

Family, and Attack From Mars.  

 

This pinball has everything go-

ing for it and is suitable to all 

locations.  Our next order 

should arrive 3 rd  Week June.  

 

Also on test at present is the 

new òMatchmakeró from LAI 

Games, on $2 per game.  This is 

a 17ó touchscreen that pro-

duces a colour print out for the 

player, showing òcompatibility 

profilesó, óweekly romance   

adviceó, and òromance tips of 

the weekó. 

 

The machine also comes with a 

CD containing background art-

work for the print out. I have 

very high hopes for this beauti-

fully presented machine.  

 

The other new game from LAI 

Games is Super Strike Bowl-

ing,which is currently being site 

tested by LAI and the produc-

tion model should be available in 

Australia Mid August.  Again 

this machine looks sensational, 

using the LCD display mounted 

above the lanes.  

 

Operators continue to have suc-

cess with òprize redemptionó 

games in Bistro areas of Pubs 

and Clubs.  Games such as 

Stacker, Chocoholic  and Win 
Everytime  are proven high in-

come earners in these areas.  

 

The other òsleeperó is Target 
Terror Gold Edition  which con-

tinues to take excellent money 

in bar locations.  This game is 

available in Kit form.  

 

For any further details of any 

of these games   -         Phone/e

-mail your local AMD contact.  

Best Regards,  

        ééééé.Bruce Colbourne.  

      ...AMD, New South Wales  

 

Association Members  
 

PLAY METER 

MAGAZINE 
 

Annual Subscription 

Rate 
US$150 (Air Mail) 

Ph: 1-888-473-2376 

 

P.O. Box 337,  

METAIRIE, LA  

70004,  U.S.A. 

www.playmeter.com 

A man and his wife were having some 

problems at home and were giving each 

other the silent treatment.   

 

Suddenly, the man realized that the next 

day, he would need his wife to wake him 

at 5:00 AM for an early morning busi-

ness flight. 

 

Not wanting to be the first to break the 

silence (and LOSE), he wrote on a piece 

of paper, "Please wake me at 5:00am. "  

 

He left it where he knew she would find 

it.  The next morning, the man woke up, 

only to discover it was 9:00am and he 

had missed his flight.  

 

Furious, he was about to go and see 

why his wife hadn't wakened him, when 

he noticed a piece of paper by the 

bed.The paper said, "It is 5:00am. Wake 

up." 
 

Men are not equipped for these kinds of 

contests. 
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Music scene  june 2007  

Are we about to witness the begin-
ning of the end é the Armaged-
don of our music world as we 
know it. 
 
PPCA are about to unfold horrendous 

fees, and APRA are about to intro-

duce radical changes to their fee 

structure which will be entirely differ-

ent to what we have been accustomed 

to. It is such a radical system that they 

are unable to explain it themselves. It 

is rumoured that the fee will depend 

on a sq metreage area.  

 

Now blind Freddy knows that this is 

unworkable if they try to pull this one 

off and the fee will be paid by the 

premises not the operator. I foresee 

the site telling us to hit the road Jack 

if we donôt pay the fee. The manage-

ment of these offices must be com-

plete idiots or University trained mo-

rons.  

 

I know how the country pub will feel 

about it, they just donôt have the abil-

ity to pay. The world is said to run on 

music but this will bring on suicidal 

tendencies and they will have blood 

on their hands. Iôm not necessarily 

talking about the Publicans, Iôm talk-

ing about Joe Blogs on Civvy street.  
 
The Jukebox has served the mu-
sic industry since 1889. In a book 
presented to me by Mark Han-
cock, JUKEBOX, The Golden 
Ageé.. It gives credit as fol-
lowsé.. An Edison machine was 
fitted out with a coin slot by Louis 
Glass, and installed at the Palais 
Royale Saloon in San Francisco 
on November 23, 1889, as the 
official first coin operated phono-
graph. 
 
One would think that we, as op-
erators serving the industry on a 
24/7 basis since 1889, would get 
better recognition from all the so 
called artists we have promoted 
since that time. Not so.  
 
The sharks of the industry are cir-
cling. Forget about the GST which 

we canôt provide for, the cost of 
providing official paper work to be 
in business, the pay as you go tax, 
etc, the escalating cost of fuel.  
 
My personal superannuation pen-
sion payments are constantly 
helping to make ends meet. All 
this and I own all the equipment 
and owe nothing. To all of you out 
there with repayments to make 
and rents to pay, may God bless 
your soul.  
 
Further, another rumour, Wool-
worths are about to own all their 
Pool Tables nation wide, so watch 
this oneéé Imported ones???? 
 
Looking at it from the other side, 
SBAôs Director, Wayne Hall writes 
on their web site the following, so I 
hope Wayne does not mind me 
reprinting the article as not all of 
you may be aware of itôs pres-
ence. 

A Punters Guide 

to Business Music 

Copyrightéé. 

By Director 

Wayne Hall 
Jun 01, 2007 

 

Music Copyright and li-

censes ï a punterôs guide 

During the past few months 

weôve received quite a few en-

quiries about public perform-

ance licenses relating to the use 

of music. I suspect that these 

queries are mainly driven by 

tariff reviews recently intro-

duced by APRA; regardless, I 

thought it worthwhile I put to-

gether a ñpunters guideò to mu-

sic licensing. Please keep in 

mind that this is not meant to 

be definitive. We recommend 

that you always consult the re-

spective association representa-

tives or their websites. Hope-

fully, though, it may help de-

mystify this area a little for 

you. 

 

When you record (or dub) a 

music track or clip for business 

use, you require two dubbing 

licenses ï one from the AM-

COS (representing the com-

poser) and the other from 

ARIA (representing the owner 

of the recording).  
 

SBA holds licenses with both 

these bodies and remits to them 

copyright fees on a quarterly 

basis, accompanied with play-

lists.  
 

Without going into detail, there 

is a lot of administrative work 

involved with this reporting 

process ï from clearing tracks 

through to furnishing song infor-

mation. The associations then on

-remit these fees to the relevant 

owners (predominantly artists 

and labels) based on the playlist 

information. 

 

In practice, this means that if you 

are using SBA programs in your 

business, you are using product 

cleared for this use. 

 

When you play recorded music 

in public, you require two li-

censes ï one from APRA 

(AMCOSôs big brother which 

licenses the composition) and 

one from PPCA (ARIAôs sister 
association which licenses on be-

half of the owner of the re-

cording).  

(Continued on page 16) 
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Music scene  june 2007  (cont)  

Interestingly, the telephone on 

hold environment is considered a 

public performance area with itôs 

own tariff structure, separate to the 

more obvious physical business 

areas (like an office, pub, or retail 

space).  

 

Interestingly, playing original art-

ist music from the same source 

into a businessôs physical environ-

ment and itôs telephone on hold 

environment is considered to be 

two separate actions ie a full li-

cense (ie no discount) is required 

for each. I point this out because it 

is one of the most frequently asked 

questions I receive. 

 

When a music video is played, 

an APRA license is required 

(for the composition) but two 

PPCA licenses are required ï 

one for the audio recording and 

one for the vision component, 

because the owner ï usually the 

record company, has created 

two pieces of property - the clip 

AND the recording of the song. 

Consequently, if clips are 

played without sound, an 

APRA license is not re-

quiredé. but the PPCA license 

associated with the clip is.  

 

A little confused? You can 

check these and other tariffs out 

at www.apra.com.au and  

www.ppca.com.au  

 

It is worth mentioning MIPI at 

the point, which is the Music 

Piracy Investigation Unit set up 

by AMCOS & ARIA to investi-

gate and charge parties who use 

music illegally. MIPI is becom-

ing a lot more active in the 

business music industry, some-

thing we welcome. 

 

So, in summary the licensing 

matrix looks like this: 

 
Dubbing (recording) AMCOS & 

ARIA  

Public Performance: APRA & 

PPCA  

Piracy investigations: MIPI  

 
My general advice is that it is worth 

spending a few minutes at each of the 

sites getting your head around their 

roles and tariff regimes, and equally 

worthwhile assessing your licensing 

exposure.  

 

Donôt hesitate to seek advice from and 

build relationships with the associa-

tions themselves ï they are there pro-

viding a service which connects users 

and suppliers. I have been involved in 

reviews in which businesses have 

saved many thousands of dollars an-

nually as a result of reviewing and 

adjusting their music strategy. 

 

Finally, as you begin to understand 

these licenses, you also begin to see 

why Paul McCartney, Elton John and 

other prolific songwriters are so 

wealthy. Not only have they made lots 

of money from performances and the 

sale of their songs, but as composers 

they receive ongoing payments from 

the performance of their songs on 

radio and by others. 

 

The lesson for artists? Write your own 

songs and maintain ownership of the 

composition and, if you can, the re-

cording. 

 
SBA has constructive relationships 

with these associations; it is in a 

position to assist you to assess and 

manage your public performance 

license fees, and in certain in-

stances can collect and remit on 

your behalf. Donôt hesitate to con-

tact us if you require more infor-

mation. 

     éééé...é..Wayne Hall 
 
Further, Wayneôs column April 30, 
2007 is an interesting read titled, 
Market change challenges all of 
us . 
The man shows guts and courage 
with his final paragraph and I 
quote:- 
 

One thing is certain é there is 
a lot more change to come in 
our market (I think we can con-
fidently add ñchangeò to ñdeathò 
and ñtaxesò at this point!). For 
many it will present an opportu-
nity to change their focus and 
pursue business in a different 
way. For many more it will be 
time to sell up and move on. 
 
All the best when determining your 
strategy. 
 

Back to me again é.  
 

At the table the other day we 
were discussing things generally 
and it was noted that my daugh-
ters have bought my cremation 
plot éé  
 
My sons wanted to know the 
date of death so as not to incon-
venience their future planning é. 
 
And my wife wanted to know 
what song I wanted played.  
 
My answer é Not Robbie Wil-
liamsôs ñANGELSò (which is said 
to be one of the most requested 
songs) as itôs copywrite pro-
tected and it would constitute a 
ñPublic Performanceòéé  
 
Just gotta do the right thing for 
the final curtain call é..  
 

Cheers 

        éé...The Old Rocker 

(Continued from page 15) 
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Geelong clubs with 

pokies facing tax 

hike ruin 

 
GEELONG: Four Geelong 

pokies venues soon could be 

broke under new tax hikes. 

Clubs Victoriaõs country vice-

president Neville Whitely 

has listed the four as Lara 

Sports Club, the Polish Com-

munity Association, Bell Park 

Sport and Recreation Club 

and Geelong Leagues Foot-

ball Club. 

 

And, he says, many of the 

Geelong regionõs other 11 

clubs with pokies could also 

soon be struggling or  

charging full prices for beer 

and meals. 

 

The proposed tax hikes hit 

cashed-up, non-profit groups 

with pokie machines on July 

1.   Clubs with gaming ma-

chines will face up to 25 per 

cent tax increases under the 

state government proposal 

to combat problem gambling, 

forcing some social venues 

into liquidation. Others 

would be forced to charge 

members and visitors full 

price for drinks and foods, 

and limit the cash they put 

back into sporting and com-

munity groups.  

 

Article courtesy of Casino 
and Gaming Daily 
Monday, 18 June 2007  
 

 

Please return with your payment: 
PAYMENT FOR MEMBERSHIP DUES 

Name:ééééééééééééééééééééééé.. 
 
Trading As:ééééééééééééééééééééééééééééééé 
 
Address: ééééééééééééééééééééééééééééééééééééé.. 
 
ééééééééééééééééééééééééééééééééééééP/Céé..é.. 
 
Amount  $275.00      Post to:    NAMOA Treasurer (Max Griffiths) 
      Darwin Amusements 
      P O Box 478 
      DARWIN   NT   0801 

 

 

Contract 

Books 
 

PROTECT 

YOUR  

BUSINESS  

 

USE CONTRACTS  

DEVELOPED BY THE  

ASSOCIATION.  

 

Cost:  $30.00  

Includes GST and 

postage.  

(book of 50 Contracts)  

Geelong clubs  -   pokies  



The industry is constantly evolv-

ing, as well as re -inventing old 

ideas. Over the past year or so, 

there has been a definite shift 

to prize redemption games, es-

pecially for ôstreetõ operators, 

with new forms of cranes and 

games like Stacker & Pile Up.  

 

Operators of late model, attrac-

tive, fully adjustable, ôplay ôtil 

you winõ cranes, with a good qual-

ity mix of prizes, have shown 

that cranes are still capable of 

earning good, consistent income.  

 

After we released the very af-

fordable EXTRA PLAY (play ôtil 

you win) crane last year, a lot 

more operators found, that by 

replacing an early model crane, 

which was generating ordinary 

income, with the ôplay ôtil you winõ 

feature cranes, they received 

significant improvement in in-

come.  

 

Even greater returns were gen-

erated by using better quality 

prizes. A number of operators 

who had avoided cranes previ-

ously, saw that the ôplay ôtil you 

winõ concept, was now worth try-

ing. 

 

Now, you can purchase EXTRA 

PLAY at an even more afford-

able price, in a range of sizes.  

 

As with EXTRA PLAY, we are 

now able to offer PILE UP at a 

very competitive price, giving 

operators a much better return 

on investment, with the potential 

to place the machine in more 

locations, which may have been 

avoided previously, due to the 

higher price of such equipment.  

 

The Dedicated video game mar-

ket is becoming more and more 

restricted to amusement cen-

tres and other high profile loca-

tions. Games like the Maximum 

Tune series have done well in 

centres and a part of this suc-

cess has been due to the card 

readers.  

 

It will be interesting to see 

whether this will translate to 

street locations, when the prices 

of such games fall to a level 

where they might be viable for 

street operators.  

 

However, a few of the gun 

games, such as the Big Buck 

Hunter series and Extreme 

Hunting have kept street opera-

tors in the race. Hopefully, 

there will be another decent gun 

game released eventually, pref-

erably in the form of a kit, 

which will maintain this sector.  

 

Pinballs, golf games & touch-

screens can also provide ade-

quate returns, mainly in pubs and 

clubs, although with pinballs, itõs 

mainly associated with their re-

sale value to the ôHomeõ market. 

With this type of equipment, it 

is usually a good idea to have a 

number of alternative sites 

available, as it can be a bit hit 

and miss. 

 

The market for used equipment 

is steady, as there will always be 

operators looking for affordable 

alternatives, which is why I have 

an ever changing supply of con-

signment stock. If you require 

used equipment or have equip-

ment for sale, give me a call.  

 

Although the industry has con-

tracted over the past few years, 

it appears to have stabilised. 

Operators, who are putting in 

the effort, appear to be gener-

ating the returns. This doesnõt 

just mean buying ôthe latest and 

greatestõ. Maintaining & rotating 

equipment is equally as impor-

tant.  

 

It may have been possible to 

take it a little easier in the 

ôGood old daysõ but the ôGood new 

daysõ require much more effort 

in managing, marketing and main-

tenance. Itõs still worth it, 

though!  

 

Steve Patan  
é..Reflex Games, Victoria 
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