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NEW INSURANCE SCHEME   and    G.S.T. UPDATE  

INSURANCE:  
After an e-mail/fax meeting, the NAMOA 

Board has approved ñHorton Carollo 

Wenck Pty Ltd  (Representatives of AFM 

Insurance Brokers).   A sub committee of 

Mr Bruce Colbourne (AMD), Mr Ray 

McGowan (Win ónô Grin) and Mr John 

Sophios (Replay) submitted this Company 

as the preferred Brokers to represent our 

Industry.   

 

After careful consideration, your Associa-

tion believes this Company has, at this 

point in time, provided the most compre-

hensive cover that will service all our 

requirements  now, and in the near future, 

keeping in mind the dramatic increase in 

Insurance Premiums in recent times.   

 

The cover is provided by Q.B.E. Insur-

ers  - an  A.P.R.A. approved Australian 

Insurance Company.   
 

As a point of interest, a member has re-

ported that his ñoff-shore Insurersò have 

been rejected by a particular Shopping 

Centre Management, after the Centreôs 

Insurance ñAdviserò has advised against 

acceptance of this type of Cover  -  per-

ceivably they consider this a risk.  What 

about    ñH.I.H.ò (what a joke).  Your feed

-back on this scenario would be appreci-

atedé...Ed. 

 

All enquiries for insurance should be di-

rected to Mr. Ross Horton of Horton Car-

ollo Wenck Pty Ltd  -  Phone  07 3031 

1627.  Further details are in the following 

pages in documents presented for your 

perusal and consideration.   This informa-

tion will be included in all future Editions 

of The Australian Collector.  

 

On your behalf, I would like to thank the 

Committee of Bruce, Ray and John for 

their time and effort to arrive at this point.  

We  look forward to a long and fruitful 

partnership with Mr Ross Horton and his 

Company, and will be encouraging them 

to obtain the best possible cover at the 

lowest possible cost to members, as we 

know insurance has become  a major ex-

pense to our Industry. 
                             ééééééé..Ken Corley 

 
G.S.T. SUNSET CLAUSE:  
Mr. Mark West has given this update for 

your information, if you have taken ad-

vantage of the GST relief for the period 

1/7/2000ð30/6/2005 on machines pur-

chased prior to the commencement of the 

GST.   

Special GST rule for coin-operated 

machines ends 30 June 2005 ï GST 

now payable, but credits claimable 
 

Mark West ï Taxation Partner, 

McCullough Robertson Lawyers 

When the GST was first introduced, a 

special section 24C was inserted which 

has continued to allow some coin-

operated machines that have been operat-

ing since 1 July 2000 to be treated as in-

put taxed ï meaning that no GST is 

chargeable on the supplies made, but no 

input tax credits are claimable for the 

costs. 
 

Other conditions for this input taxed treat-

ment to apply included that: 

¶  the maximum consideration was $1, 

paid by up to 2 coins; 

¶  only one denomination of coins was 

accepted; 

¶ no change was given; and 

¶ a choice was made to have all supplies 

made by the machine treated as input 

taxed. 
 

This special treatment now ceases from 

1 July 2005. 

This means that operators who have been 

relying on this input taxed treatment will 

(for supplies made from 1 July 2005) 

have to pay 1/11th of the collections from 

the machine as GST, but they will be able 

to claim input tax credits for GST in-

cluded in costs paid in respect of the ma-

chine. 
 

This may allow for refunds to be claimed 

for the past cost paid for a machine which 

(from 1 July 2005) converts from making 

input taxed  supplies to making taxable 

supplies ï but there are specific rules re-

lating to and limiting such claims which 

will need to be considered. 
 

General óGST freeô transitional rule 

end 

Another transitional rule applicable gener-

ally (not just to the amusement machine 

industry), has meant GST free treatment 

since 1 July 2000 for certain long-term 

non-reviewable contracts. 

This GST free treatment also ends on 30 

June 2005, but new rules have been intro-

duced to allow suppliers who move from 

GST-free to GST taxable status in respect 

of such long-term non-reviewable con-

tracts to negotiate with, and ultimately 

force, their customers to accept the price 

increase needed to allow for the increased 

GST cost. 

Operators may also be affected by these 

changes, either as a supplier (e.g. where 

there have been long term contracts to 

supply machines) or as a customer (e.g. as 

a long term lessee of business premises).  

(InsuranceContinued on page 2) 
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 NEW INSURANCE FACILITY FOR NAMOA MEMBERS 
Benefits Include: 

¶ Facility negotiated by NAMOA exclusively for Members 

¶ Secure Underwriteré100% backed by APRA approved Australian Insurer 

¶ Competitive Premiums 

¶ One simple policy for Liability and Property 

¶ Liability Only also available 

¶ Pay By The Month available 
 

Enquiries to Ross Horton 
Horton Carollo Wenck Pty Ltd 
PH: 07 3031 1627 
FAX: 07 3210 6675 
EMAIL: rhorton@wenck.com.au 
 
Ross Horton ASIC Reg 251811 
Authorised Representative of AFM Insurance Brokers AFS lic. 239010 
* Full details of cover are contained in Policy Wording which is available on request. 
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 HORTON CAROLLO WENCK PTY LTD 
 Level 6, 300 Adelaide Street 
 BRISBANE...QLD 
 
 PO BOX 10684 
 Adelaide Street Post Office,  BRISBANE   QLD.  4000 
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Not much to write about this  

issue unfortunately with new prod-

uct being very light on this time. 

 

New Pinball by Stern the 

ñSopranoôsò is more for the United 

States audience than here so I donôt 

think that you will see many of 

these around, unlike Simpsonôs and 

Lord of the Rings which have been 

the best 2 for a long time in the 

pinball market. 

 

Videoôs Lethal Enforcers 3 by Ko-

nami of Japan saw this in Mel-

bourne recently, but unless you 

have a high volume centre for 

which there are few of them in Oz 

anymore, you would have to pass 

on him. 

  

Big Buck Hunting and Extreme 

Hunting are doing quite well in 

some locations and reasonable in 

others.  They can be purchased as a 

kit or as dedicated full import or, in 

the case of Big Buck Hunter in a 

locally made cabinet from AMD in 

some states.  Check with your state 

office first.  

 

Extreme Hunting from Sammy is 

available from Zax Amusements in 

Melbourne for a very reasonable 

price and a well made cabinet, or 

just as a kit.Maybe if you want to 

convert an old cabinet over to a 

new or newer cabinet, if you have a 

spare weekend, or an operator that 

does this as a hobby/part income.   

New cabinets for gun games are 

available from Gamemasters in 

Victoria.  

 

Chocolate factory Junior from 

Win and Grin  

Win and Grin have released their 

new version of The Chocolate Fac-

tory called Chocolate factory Jun-

ior*   being a smaller version of the 

large one, but with a new prize dis-

penser at the back, and using a slid-

ing bar to push the chocolates off 

the edge to the player or the prize 

chute.  It should make owners a 

good return over time. 

* denotes patent pending 

 

Stacker by LAI. 

Starting to get out there in good 

numbers now, and along with all 

things good, comes the bad.  The 

sounds are bit average and repeti-

tive and the fault system and report-

ing could also be a bit better 

thought out, and have handles 

would be a blessing when moving 

it, but still a good game to play.    

 

We have heard of a case now where 

a company has been approaching 

sites that already have the stacker 

installed, or chocolate factory, and 

are targeting that site with the same 

equipment, offering a better com-

mission rate as part of the package.   

That would be a backward step for 

the industry as a whole, and as with 

the bad old days of the last boom 

and bust cycle, will follow again. 

 

Service and good relations with 

your sites and owners will generally 

win in most cases but not all the 

time.  

 

More and more self  redemption is 

taking over on the streets and a 

large part of a centreôs income is 

now coming through redemption.  It 

is this part of the industry cycle we 

have these booms. 

 

In the 70ôs with the Tatio 77 and 

LAI Skilltesters and  of course 

Space Invaders and Galaga etc.    

Videoôs in the mid 80ôs and for the 

centre there was Wacky Gator and 

the roll downs and boom balls. 

 

Videos, Pinballs ruled from 91 to 

late 93 with Addams, T2, Doctor 

Who and Fishtails.  Then there was 

Daytona ,and in some cases in 

some places, still up there as the 

best game, or near the best, 10 

years on. 

 

With new electronic items such as 

MP3 players, Ipodôs and Blue 

Tooth devices becoming increas-

ingly popular items for all ages, and 

the huge amount of mobile phones 

that are owned by just children 

nowdays, our business will continu-

ally be under attack not only from 

Governments and new technology.  

We will continually have to  be 

more creative than ever before to 

survive into the future if we wish to 

stay afloat.   

 

With the huge numbers of poker 

machines in clubs and pubs 

throughout Australia, that has also 

taken up a lot of traditional venues 

we used to have all to ourselves 

years ago.   With the pool table 

mainly reduced to a flat rental 

agreement business and the likes of 

BWG group and Coles through 

Liquorland controlling a large per-

centage of pubs throughout the 

country, they know that if a pool 

table takes $300.00 per week plus 

and they are paying a flat rental of 

say $44.00 per week they know 

who is on the gravy train and who 

isnôt.   

 

Pinballs are just about dead in the 

pubs.   The only games  that are 

making any money there are Big 

Buck Hunter , Extreme Hunting 

and Golf Games doing any justice 

 

I have missed having a trade show 

in Sydney this year so far, as it was 

a good time to catch up with people 

and see friends and what else is 

new in this business.   Hopefully 

there is talk of one taking place in 

Melbourne before the year is out   -  

August or early November (the day 

after or before the cup race would 

be good) see what happens!!. 

 

LATE NEWS  

But luckily in the meantime while 

some people think about having one 

in their own state, AMD are having 

a mini trade show in August with 

one show in each State, with all the 

current and new products to be on 

display.   Also Bob Fay from IT in 

the US will be on hand to answer of 

your concerns about the Golden 

Tee golf games and Big Buck 

Hunter. 

The dates are as follows  

Sydney & ACT 25Th August 2005   

-  contact Bruce Coulbourne on 02 

9316 6000 

(Continued on page 5) 

NEWS FROM THE GAMES GURU  
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South Australia 19th August 

2005  -   Contact Bruce Coul-

bourne on 02 9316 6000 

 

Melbourne 15TH August 2005 

Contact Leo Censori on 03 9329 

1084 or 0411 867 000 

 

Western Australia Date to be 

confirmed contact Mark Robins 

on 0433 118 477 

 

Queensland  23rd of August 

2005 at the Marriot Hotel in 

Brisbane.  Contact Vince Ditton 

on 07 3352 6600 for more de-

tails.   Drinks and snacks will be 

available at the Qld Show  

(I believe all other shows as 

well, but donôt quote me if it 

doesnôt happen) 

 

(Apologies if I sound a bit vague 

on some of the other states -  in 

particular WA, as at the time of 

print some details and venues 

are still being sorted out.) but 

the contacts above will be able 

to advise you of locations by the 

time you receive this edition of 

The Collector. 

 

Slam a winner from Bench-

mark  

Saw the other day a new re-

demption piece called Slam A 

Winner which is a ticket re-

demption piece.   When I first 

played it, it was only giving out 

one ball for the buck which I 

thought was bit lousy, but after 

talking to the local AMD agent 

in Qld, I played it before it was 

finished being assembled and 

fine tuned and he told me that it 

is a 3 ball game for the $1 which 

I then thought was a great deal 

for the general public.    

 

It has all the hallmarks of being 

a great redemption piece with 

the simple but required skill 

needed by the player to line the 

ball up with the hole directly 

below,  to either get between 1 

to 100 tickets and or bonus shots 

( thatôs what I will call them) for 

the player to win.   It comes in a 

big stand up cabinet, but only 

takes about 1 square meter of 

room, so itôs great from that an-

gle.  Game Guru has learned that 

one Melbourne operator has had 

2 of them on trial now for over 4 

months now with exceptional 

earnings being recorded against 

its ledger sheet.   Personal view 

is it a great game and will do 

well in centers and/or where 

ticket redemption can be used.  

 

With all the new redemption 

pieces on offer there is some 

cheap redemption games being 

offered for sale, so look 

around.If you canôt afford that 

new just yet ,just be like me and 

keep dreaming!!!!!! 

Until next time all the best. 

 
éé..Game Guru. 

Please note that any comments 

in this article are not necessarily 

(Continued from page 4) 
VALE  DAVID CANNELL  

 

David Cannell, the original founder of 

DBR Leisure, passed away on the 2nd  

April 2005 from Cancer.  

 

He was known by many operators in 

Queensland by his association with 

DBR, (which stands for David Bert & 

Russell ).  His death will upset many in 

Queensland.  

 

David spent many years in Melbourne 

as State Manager for Taito Aust and 

was very well respected and loved by 

all the Victorian Industry.  He had 

many friends there and they will be 

saddened by the news.  

 

David was a great bloke, had a perma-

nent smile on his face, always warm 

and friendly to anyone who was lucky 

enough to know him;  a nicer person 

you could not meet.  

 

The final hours were tough.  Nobody 

deserves that.  

Now you are at rest our mate.  

 

God bless.  

The above notice was supplied by Brian 

Storelli of Storelli Sales in Brisbane.  

The game guru (continued)  

 

Articles for the  

òAustralian Collectoró. 

Please write to: 

òThe Australian Collectoró 

A.M.O.A.Q.  

P O Box 1059  

MT GRAVATT  QLD  4122  
 

OR e-

mail:info@amoaq.com.au  
 

(We value your input as this is your 

magazine) 

Please include photos if you have 

them to go with the story.  
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The overall presentation of 

your store is very important. 

This is what attracts customers 

into your store and also what 

makes them stay.  In order to 

have the presentation of your 

store at its peak, all aspects of 

the store need to be considered 

including your redemption 

stock.  

 

These days customers are ex-

pecting the same type of pres-

entation that they see in any 

retail store. Really if you think 

hard about it, we are a retail 

store. Not only do they expect 

to see a nicely presented dis-

play, they also expect value 

and quality from the prizes on 

offer. 

 

The crucial element to redemp-

tion stock is that it is appropri-

ate for the clientele that you are 

trying to attract. There is no 

point in having a large selec-

tion of prizes for adults when 

the main clientele are between 

ages 8 and 18.  

 

There will be items of stock 

that are favourites and relate to 

all age groups. But it is impor-

tant to keep up with trends and 

maintain variety. This does not 

mean that you have to buy ex-

pensive stock. It just means 

you have to shop around for 

the best price. Donôt be afraid 

to ask for a discount, especially 

if you regularly buy off the 

same supplier. And learn to 

buy in bulk.  

If you have a stock item that 

you know always sell why not 

buy in bulk? This stops you 

from having to constantly buy 

the same thing and you may be 

able to negotiate on the price. 

But beware, if you decide to 

buy an item in bulk that is just 

a current fad then you may be 

left with a whole heap of stock 

that you canôt get rid of and no 

matter the amount of discount, 

if you canôt get rid of it, it isnôt 

worth a whole lot. 

 

When purchasing stock it is 

important to apply your cost to 

ticket (mark-up) ratio so you 

know if this is a feasible stock 

item.  

 

Is the customer going to want 

this item at the ticket value you 

are going to put on it? Each 

company has their own way of 

figuring this out. The quality of 

stock is also an important fac-

tor. A customer does not want 

to walk out the door of your 

store and their prize is already 

broken. They wonôt bother 

with redemption games if they 

are not going to walk away 

with something at least half 

decent.  

 

Another way to improve your 

stock is to have your displays 

set up in a manner that are ap-

pealing to customers. A cus-

tomer wants to see an abun-

dance of stock. There are ways 

to make your stock to look 

more plentiful than it really is. 

By using props your stock lev-

els can look much greater. The 

more full your shelves look, 

the more appealing it is to your 

customer.  
 

You know from personal ex-

perience if you walk into a re-

tail outlet that doesnôt have 

nice full shelves you notice 

that particular aspect of the 

shop, what do you think? That 

shop is not trading very well 

and the customer thoughts con-

tinue to other things.  
 

This gives bad vibes to the cus-

tomers and limits the return 

trade side of things. So the 

same rules apply to all Amuse-

ment Centres.  
 

Customers notice when your 

stock levels are low. When you 

display an item make sure you 

have several of the same item 

on the shelf. Having several of 

the same item on the shelf cuts 

down on variety looks great 

and the customer is forced to 

choose from a handful of items 

rather than a vast array of dif-

ferent things.  

 
By all means keep a variety of 

items but choose to only display 

several items at one time. It 

looks more appealing and also 

cuts down of the amount of time 

you spend serving that customer. 

All displays should have a cer-

tain degree of colour in them to 

catch the customerôs eye and 

draw them to the display.  
 

                      (Continued on Page 12) 

Redemption Stock Display -  

The Main Attraction In Any Family Entertainment Centre!  



     The Australian Collector        7   

Visit your Web Site   www.namoa.com.au 

BUSINESS DIRECTORY  
ANDOôS AMUSEMENTS (Aust) P/L: 
Sales- Various types of reconditioned 
and Second hand coin operated kiddie 
rides 
Ph Larry 0416 177 077.  
Fax 07 4779 8672 
E-mail: andosam1@bigpond.com 
 
 
 

AMARDA DISTRIBUTING: 
Australiaôs longest serving jukebox dis-
tributor since 1960.   
We distribute Rowe/AMI CD & Digital 
Jukeboxes, Digital Micro replacement 
CD Players & our own Video Decoder 
Kits.  
Ph: 02 9718 7155      Fax 02 9718 7302 
E-mail: dennis@amarda.com.au  
 
 
 

A.M.D.: 
Amusement Machine Distributors. 
Agents for Incredible Technologies ï 
Golden Tee Fore & Stern Pinball. Full 
range of new and reconditioned ma-
chines, parts & service available.    
Ph:  02 9316 6000     Fax: 02 9666 3929. 
Website:  www.amdcoinop.com 
 
 
 

A.M.D. (QLD) and COIN-OP SPARES 
AUSTRALIA PTY LTD:  
 Distribution of a full range of amuse-
ment machine equipment & parts.  
Proudly associated with the AMD group.  
Manufacturers of the ñRECOIL SF-Xò  
Gun Kit. 
Ph. 07 3352 6600.      Fax 07 3352 6611. 
 
 
 

 
 

AUSTRAL AMUSEMENT CO: 
Gold Coast Agent for Roberto Soccer 
Tables and Paili Soccer, Pool and Air 
Hockey Tables.   
Constantly changing range of Skill 
Tester toys  
Also. New and used PCBs & Pinballs.  
Ph Shane   0418 456 823 
W e b s i t e : 
www.australamusements.com.au 
E -
mail:shane@australamusements.com.au 
 
 
BIG TOP AMUSEMENTS PTY LTD: 
We supply to all facets of the coin op 
industry both nationally and internation-
ally. 
Products include dedicated machines, 
pinballs, pool tables, P.C.Bôs and re-
demption and spare parts. 
Ph. 02 9721 0005       Fax 02 9721 0006. 
Website. www.bigtop.com.au  
E-mail. andrew@bigtop.com.au    

BILLIARD IMPORTS: 
Suppliers since 1981 of English cloth, 
Essex Straight Six Coin Mechs, K.P. 
balls, Hustler, Cuetec & Club cues, Ital-
ian slate, light fringes & accessories. 
Ph. 07 3343 5022 Fax 07 3349 9620 
E-mail ï sales@billiardimports.com.au 
 

BUMPER ACTION AMUSEMENTS: 
Founded in 1972 by Deano Reiss.   
Specialising in amusement equipment 
sales, service & spare parts.  Visit our 
Web  
Ph: 03 9696 9690      Fax:  03 9696 6777 
E-mail: del@bumper.com.au 
Website: www.bumper.com.au 
 

CEC IMPORTS PTY LTD  
Quality and service excellence at rea-
sonable prices  

Distributors of high quality kiddy rides, 
bulk vending equipment, and stock.  
Ph (03) 9486 7059  Fax (03) 9486 8659  

Nick - 0414 728 332  
email@childrensentertainmentcompany.com.
au 
 

ELKA AUSTRALIA: 
One of Australiaôs largest importers & 
manufacturers of new & exciting skill-
tester plush & redemption toys.  Always 
updating to the latest trends & customer 
demands.                   Ph. 02 9774 3777.  
Web:  www.elka.com.au 
E-mail:  sales@elka.com.au 
 

GAMEMASTERS PTY. LTD  

Manufacturer and Distributor of the 
worlds leading amusement machines, 
games and parts.  
New and used product available. 
ƴ Air Hockey  ƴ Redemption games 
ƴ Video (dedicated machines and con-
version kits) ƴ Cranes  ƴ  Jukeboxes 
(Coin op and Party Hire) 
Ph: (03) 9471 0410  Fax: (03) 9471 0976 
Email: sales@gamemasters.com.au 
Check out our web site for latest specials 
and product. 
Web: www.gamemasters.com.au 
 

GEORGE CAMPBELL & COMPANY 
AT YOUR SERVICE. An Electronics & 
Communications Engineering back-
ground and 43 years  practical experi-
ence in Manufacturing, Distributing & 
Operating  Coin-operated Music & Enter-
tainment.       Located at Rocklea 
Queensland   -   servicing Australia. 
Technical & Business Consultancy for 
Sound, Music & Music Video Solutions. 
Operators are our Business. 
Australian Distributor for Musicola & 
NSM CD & Digital HD Jukeboxes. 
Ph:07 3274 4666       Fax:07 3274 4600.  

E-mail: 
george@georgecampbellandcompany.com.a
u 

Website: 
www.georgecampbellandcompany.com.au 

 
 
HIGHWAY ENTERTAINMENT: 
Australian distributor for Sega, Namco, 
Konami, SNK, Gaelco & other leading 
manufacturers.  For the latest product, 
news & best prices in Australia, please 
contact us.  We also buy your used ma-
chines & PCBs for cash. 
Ph:  02 4968 9313     Fax:  02 4968 9314 
Website. www.highway.net.au 
E-mail:  sales@highway.net.au 
 
 

HOT HITS MUSIC JUKEBOX SUP-
PLIES: 
VCD & Audio cdôs & Hard drive Jukebox 
Software. Priced from $19.99. 
Phone (02) 9371 9393 Ask for Bruce 
Website. www.hothits.com.au  
 

IAN BUNKER-SMITH: 
For all your industry needs.  27 years in 
the industry.  
ǒRedemption, ǒPinballs,   ǒDedicated,    
ǒGame Boards, ǒSpare Parts 
ǒRedemption ǒTickets/Advice ǒFast 
economic PCB repairs.   
If I havenôt got it I will .get it for you.               
Mobile 0403 037 447 
Office: 03 9842 3556   Fax 03 9842 3555 
E-mail:  bunkersmith@bigpond.com 
 
 

JEA TECHNOLOGIES PTY LTD 
Australian Distributors:  Orion iTouch by 
JVL Entertainment CashCode Company 
Inc.  Note validators, Effinet Systems Ltd 
LCD/TFT Screens  6.4ò - 30ò, Sankyo 
Seiki card  reader  systems, Zytronic Ltd 
Touch screens, Himec Japan Coin Hop-
pers, Telequip Corp coin change givers, 
Westrex International printers, Bematech 
Inc thermal printers, Fenix thermal printers. 

National Warranty and Logistics.  Full 
Product training and support.   
Ph:  03 9830 6024   Fax:  03  9888 7495 
E-mail:  craigk@jeatech.com.au 
 
KEEGAN MOBILES: 
Sales ï Many types and sizes of fully 
reconditioned Kiddie Rides. $2 and $1 
mechs.  Most have Multi-coin mechs 
fitted.  Reasonable prices. .  
ALSO 1 x Chocolate Machine. 
Will consider all trades. 
Phone   Harry  - 07 4630 3699   
Fax 07 4630 3689  
or Mobile 0438 303 699  
E-mail:  hjkeegan@bigpond.net.au 
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CEC IMPORTS PTY LTD -  CALL NICK ON 0414 728 332 
email@childrensentertainmentcompany.com.au  
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KIDDY RIDES AUSTRALIA : 
Manufacturers, Distributors, Operators of 
Coin-Operated Kiddy Ride Machines 
since 1962.  Exclusive new rides proudly 
manufactured here in Western Australia.   
Ph:  08 9493 7333  Fax 08 9493 7322 
E-mail: barry@kiddyrides.com.au 
Website: www.kiddyrides.com.au 
 
MICRO SYSTEM CONTROLS P/L: 
Suppliers of the Australian Design Award 
winning Microcoin QL coin validator and 
microcoin S5 & S6 validators.   
For sales & service enquiries,  
contact Robert Bird 
Ph: 03 9682 5222  Fax:  03 9682 8188 
Website: www.microcoin.com 
E-mail:  sales@microcoin.com 
 
MUSICOLA Pty Ltd 

Musicola TM  A George Campbell Enterprise 

Musicola TM  Digital HD Jukeboxes & 

Music Management Systems Distributed 
by the George Campbell organisation. 
Professionally developed, engineered 
and manufactured by Rhythm House 
specifically for Venue operation & Sound 
& Music Solutions. 
Ph: 07 3274 4666       Fax: 07 3274 4600 
E-mail: george@musicola.com.au 
Website:  www.musicola.com.au 
 
 

NSM Music AUSTRALIA: 
NSM Music CD & Digital Jukeboxes dis-
tributed in Australia by Thatcher Holdings 
Pty. Ltd. Trading as George Campbell & 
Company and NSM Music (Australia). 
Ph: 07 3274 4666        Fax:07 3274 4600    
E-mail: 
george@georgecampbellandcompany.com.au 
www.georgecampbellandcompany.com.au 
 
 

POT BLACK: 
Manufacturers and Distributors Australia 
wide of the famous Potblack Classic pool 
table.  Electronic or mechanical.  Spare 
parts available.  Home tables are also 
available. See our website for more.  
Ph:  08 9354 9150 Fax:  08 9354 9332 
Website: www.potblack.com.au 
 
 

REFLEX GAMES: 
Suppliers of new & used PCBôs., cabi-
nets, pinballs, simulators, redemption 
equipment kiddy rides & pool tables.  
Register now & we can also sell your 
equipment for you.   
Ph Steve (03) 9545 0911  
Fax: (03) 9545 0922 
Mobile ï 0414 660 069 
E-mail:  reflexgames@bigpond.com 
 

SBA MUSIC:  
The unsurpassed leader in music compi-
lations for Jukeboxes.   Providing opera-
tors with an extensive range of CD, Video 
CD and Digital programs.  
We don't just offer chart music we offer 
all styles of music !!!  
Ph: (02) 8586 8282  Fax: (02) 9660 7916  
E-mail: kylieb@sbamusic.com.au  
 
STORELLI SALES & DISTRIBUTING: 
30 yrs Industry experience in distribution, 
sales & operations.  Specialising in a full 
range of new & used amusement ma-
chines, air hockey tables, soccer tables, 
pool tables, token and bill changers. 
Suppliers of an exclusive line of generic 
plush toys at very competitive prices. 
Ph:  07 3201 1975    
E-mail:  brian@storellisales.com.au 
 

SUNRISE MICRO SOLUTIONS:  
Manufacture and design of Credit 
Boards, Timers, Skill Tester upgrades 
and all type of coin operated controllers. 
Ph:  07 5592 4076     Fax:  07 5592 4078 
Website:  www.sunrisemicro.com.au 
E-mail:  nigel@sunrisemicro.com.au 
 

THOMPSON BILLIARDS: 
Manufacturers of Coin Tables and Home 
Tables, as well as accessories. 
35 years manufacturing experience. 
Ph: 07 5537 6922       Fax: 07 5529 1022 
 

TIMEGONE AMUSEMENTS PTY LTD: 

Suppliers of new & used PCBôs, pinballs, 
soccer tables (5 models), air hockey & 
all coin op-amusement machines.   
Mobile 0408 465 432 
Ph: 02 9724 1564        Fax 02 9727 8155 
www.timegoneamusements.com.au 
 

WILLIAM EDWARDS & CO.: 
Australiaôs most innovative designers & 
manufacturers of coin-operated and do-
mestic Billiard Tables.  All shapes & sizes 
- wooden to stainless steel ï from neon 
to fibre optic.   
Limited to your imagination. 
Ph: 03 9481 7888      Fax: 03 9481 7899. 
Ph: 1800 Billiards   or   1300 Snooka 
E-mail:  wedwards@ergo.com.au 
Web.  www.williamedwards.com.au 
 

WIN ónô GRIN AMUSEMENTS: 
Innovative manufacturers / Distributors  
of crane and redemption games including 
Chocolate Factory (award winning), Cad-

bury Chocolate Factory (exclusive license): 
Plush Toy Skill Cranes (super intelligent) 
Tip the Scales (patent pending) 
and Lolly Heist 
Ph: 07 5571 0456       Fax 07 5571 0459  
E-mail:  admin@win-n-grin    
Website:  www.wgagames.com.au 

ZAX AMUSEMENTS: 
Australiaôs largest for Distribution, Tech-
nical Repairs, Spare Parts & Consultation. 

Housed in an all new purpose built facility 
at 265 Ingles Street, Port Melbourne,  
Victoria  3207. 
Ph: 03 9676 9190.       Fax 03 9676 9290 
E-mail: sales@zax.com.au  
Website:   www.zax.com.au 

 

ASSOCIATION  

REPRESENTATIVES  

NAMOA REPRESENTATIVES 
 

President:    Ken Corley 

        (07) 3349 5000 

Vice. Pres.:   Ed Newton 

        (03) 6278 1303 

Secretary:    Paul Williams 

        (02) 9724 1564 

Treasurer:    Max Griffiths 

         (08) 8948 0011 
 

STATE REPRESENTATIVES: 

NSW:  

Paul Williams 

Ph:  02 9724 1564 
 

VICTORIA:  

Imelda McLean 

Ph:  03 9763 0960 
 

QUEENSLAND:  

Ken Corley 

Ph.  07 3349 5000 
 

NORTHERN TERRITORY  

Max Griffiths 

Ph.  08 8948 0011 
 

SOUTH AUSTRALIA  

Gary Ford 

Ph.  08 8331 7730 
 

WEST. AUSTRALIA  

Rob Satti 

Ph. 08 9721 8607 
 

TASMANIA  

Edward Newton 

Ph. 03 6278 1303 
 

ACT  

Geoff Walker 

Ph.  02 6251 6899 
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BUSINESS DIRECTORY - Cont. from Page 7  
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There has been a flood of E-mails 

doing the rounds lately like 

ñPiracy is illegalò.  

 

Well so is rape and murder where 

the penalty is nothing short of a 

joke.  

 

Did you hear the story about the 

girl who said she was going to 

report the boy friend for raping her 

twice?  He said that he only did it 

once to which she replied with 

ñyes, but youôre going to do it 

again arenôt youò? 

 

I was speaking to the owner of a 

restaurant about 12 months ago 

after he had received a visit from 

APRA.  He was informed that he 

had to pay for any background 

music played on his premises dur-

ing trading hours.  He was so en-

raged that he took this bloke by 

the throat and told him that if he 

ever entered his restaurant and 

threatened his livelihood again 

with this plan in mind, he would 

not leave a happy chappy.   

 

The representative has never re-

turned and he would not be aware 

of how lucky he was to escape so 

easily.  The owner is a ñKarate 

Black Beltò. 

 

Another instance é a remote fam-

ily owned struggling country win-

ery was displaying the music in-

dustry stickers on the windows of 

the tasting area. He said he was 

pestered and pestered until he sub-

mitted. Sick! 

 

A recent TV report claims the 

Government is seeking to reform  

ñCopyright Lawsò.  It appears that 

it is illegal to copy anything even 

for private use due to an act passed 

in 1968.  

 

This being so, If you own a VCR 

you must own an illegal instru-

ment.  The Government is said to 

be working on a ñFair Useò policy 

used by the US and European 

countries for ñPrivate Useò.  It is 

envisaged that it may contain an 

artist compensation component.  

 

I should not worry about being 

cast in the slammer yet as it costs 

the government over $160 per day 

per inmate. 

 

The music scene is a bit quiet at 

the moment with Delta and Kylie 

having their personal problems, 

but there is plenty of what the pub-

licans call  ñhead banging stuffò.  I 

looked up Robbie Williams on the 

Internet recently to be given the 

finger by the man himself. And 

you wonder where the kids get it 

from. 

 

A recent tour of Canada and U.S. 

found that CD prices were compa-

rable with Australia. 

 

NIGHTLIFE are doing some very 

fine video installations complete 

with multi Plasma screens and 

HOT HITS Bruce has slowed 

down on his Emails claiming his 

product is just the stuff for opera-

tors wishing to poach sites.   

Seems heôs doing pretty good 

though. 

 

If you think youôre doing it tough, 

think of the poor farmer.  He canôt 

cut timber from his own property 

to repair his fences without a gov-

ernment permit, and if he uses 

water (if there was some available) 

he has to have a water manage-

ment plan sanctioned by the gov-

ernment.  

 

Every time it rains, it rains 

ñPENNYS FROM HEAVENò for 

some people it would seem.   

 

If you survive this year in any in-

dustry youôre a legend regardless 

of the so called ñattitude adjust-

mentò. 

 

Thought about retiring yet like all 

the other tradesmen or havenôt you 

tried to get one lately.  

 

é...The Old Rocker. 

THE M USIC  SCENE  -   JUNE  05  

Advertising Rates 
 

FULL PAGE or INSERT $110 

¾ PAGE  $82.50 

½ PAGE  $55.00 

¼ PAGE  $27.50 
 

Business Directory 
$66.00 for 4 issues 

(GST included in above rates) 
 

Deadlines    28 February  

                         31 May, 

                         31 August  

                         30 November 
Payment to accompany copy which 

is to be in a suitable format 
(Photos in JPEG format and 

Documents in M/S Word) 

 

e-mail Shane Dove at 
shane@australamusements.com.au 

 

or Post to: 

Shane Dove, P O Box 142 

Burleigh Heads,  QLD   4220 

Association Members  
 

PLAY METER 

MAGAZINE 
 

Annual Subscription Rate 
US$150 (Air Mail) 

Ph: 1-504 488-7003 

Fax: 1-504-488-7083 
 

P.O. Box 24970,  

NEW ORLEANS, LA  

70184-9988,  U.S.A. 
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   (Continued from Page 6) 

 

The position of the display is 

also important depending on 

which customers you want to 

notice your displays. Having a 

display in the correct place for 

the target customer makes all 

the difference.  

 

If you have older stock items 

(small price 5c to 10c items) 

combine them to make up 

lucky dips. This is just one lit-

tle idea for you to try.  

 

While the expectations from 

our customers are ever increas-

ing it is important for Amuse-

ment Centres to move with the 

times and keep up with the de-

mands of the customer. Pre-

senting our stores has become 

so vital that if we donôt do as 

the market demands we will 

fall behind. So make sure that 

you pay attention to those finer 

details!  

 

So Remember the magic  

saying ï Stock well presented 

is already half sold! 

 

Tony Argery, Funhouse F.E.C., 

                Brisbane 

 

 
 
 

MEMO TO ADVERTISERS 
 

Please note that this edition is 

the last Business Directory list-

ing covered by your 2004-2005 

remittance.  

 

Invoices for 2005-2006 Busi-

ness Directory will be sent out 

in July.  (Included with this 

issue of The Collector.) 

 

Please Email Shane Dove ï 

shane@australamusements.co

m.au for any alterations, 

changes and deletions. Or 

phone 0418 456 823. 

 

Prompt payment to the AMOA 

Treasurer at the address shown 

on the invoice will ensure that 

your listing remains in place 

both in the Collector and on the 

web site. 

 

Any listings still unpaid 

by end of August will be 

deleted from both areas. 

 



Highway Entertainment is 

pleased to unveil its new prod-

uct line, a range of self-

redemption machines including 

Rocket Mini, Tower Candy 

and Robot Cap.  

 

The advantage for the operator 

with these products is the self-

redemption aspect because the 

machines directly dispense the 

prizes to the player, eliminat-

ing the need for operator super-

vision. 

 

Rocket Mini is a challenging 

and exciting game, where play-

ers use a spoon to pick-up the 

prize and place it onto the 

"rocket" which is a pole that 

goes up to the prize dispenser 

capsule at the top of the  

machine and back down to the 

prize level.  

If the player can "spoon" a 

prize onto the rocket, once the 

rocket reaches the prize dis-

penser capsule, the capsule 

closes, and the player can re-

move the prize.  

 

Medium size plush toys are 

suitable prizes for Rocket 

Mini. 

 

Two players can use Tower 

Candy at once, with each 

player in charge of operating 

one of the miniature cranes in-

side the machine to collect 

their prizes. Lollipops and 

other candies are appropriate 

prizes for this machine, and the 

player uses the crane's claw to 

grasp the prize, and then must 

navigate the claw to the exit to 

release and receive the prize. 

Robot Cap is an innovative 

prize machine allowing players 

to bulldozer their chosen prizes 

to the collection area.  

The playfield area is flat and 

can be stocked with a number 

of small novelty prize items. 

The player controls and moves the 

wireless robot around the play-

field, and uses the robot to push 

their chosen prize to the exit area. 

These games are extremely novel 

and unique compared to the self-

redemption machines currently 

operating in Australia and are sure 

to attract attention and increased 

interest in prize machines.  

 
For more information and pripricing 

please e-mail sales@highway.net.au.  
            ééééééé.Mary Kearns 

                     Highway Entertainment 

Self Redemption Machines Now Available  
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The Association is recommending your sup-
port of this very worthy cause.   
CanTeen is an Australian Organisation for 
Young People living with Cancer. 
Each sticker costs $57.20. 
CanTeen QLD. can be contacted on  
07 3252 5188. 
Larger Sponsorship packages are also avail-
able for FEC operators 



   14     The Australian Collector    

Visit your Web Site   www.namoa.com.au 

O.f.l.c. update  

Paul Williams, NAMOA Secretary, has been our Representative with the O.F.L.C.  The following are the current require-

ments of the O.F.L.C. for all Association Members to comply.   

 

Paul, on behalf of the membership, we thank you for your attendance at the meetings and presenting the Associationôs Point 

of View.   

Continued on Page 15 


